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The brand of camera carried by more a wide variety of lavender Nikkor lenses 
journalists, scientists, artists, and astronauts that you can choose from. 
is now available in a daring new model. You, of course, furnish the little boy. 

One for people who wish to nroducing he <=" You see, the NS005 allows you to 
document the birthday rituals a look for pictures instead of looking 
of small humans. * a é for the instruction booklet. 

Or discover national monu- /,.¢ It’s for people who want to know the 
ments aboard a minivan. { \ = time but not how to build the watch. 


Or embark on landmark | It’s the camera for all those people 


visits to the barbershop. i (#) out there who always wanted to get a 
It’s called the Nikon N5005, and > 4 Nikon but thought they, well, might not 

See the N005 ax right above you can see graphic be into it enough to use one. 
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For more about you can perform simply by setting that matters to you matters to us. 
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We asked five top outdoor and travel photographers the secrets of their success; 
luckily we got five different answers. By David A. Silverman ....sssscsssssssssssseesssessssessseee 26 
NORTHERN EXPOSURES 
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Fujichrome 50 or Kodachrome 64? We settle the question of which chrome to 
shoot by unequivocally coming out on the side of both. By Barry Tanenbaum 
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Pat O’Hara’s lush 4x5 closeup of an iris was shot along Alaska’s Mendenhall River, near Juno, where 
the flower is commonplace. A 150mm f/5.6 Nikkor lens on the photographer’s Wista gave him the bel- 
lows extension he needed. High overcast called for an exposure of 1/4 second at f/22 on Ektachrome 
100 Plus— with the needed bellows correction determined by the distance between O’Hara’s extended 
thumb and middle finger! Many outdoor and travel photographers like to travel light, and even those 
who pack a lot of equipment rarely will travel with two different camera formats. But Pat O’Hara 
does— he carries 35mm and 4x5. How come? The story beginning on page 56 tells all. 

Skateboarding photograph by Bryce Kanights; lens photograph by Mason Resnick; film boxes by Steve Sint 
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Tue Unrate Warer Giasses 


Yes, they're water-proof and shock proof. But more importantly, the brilliance, 
clarity and image resolution are simply astounding. Understanding how you 
can challenge our optics, drives us to design and manufacture the finest scopes 
and binoculars on the planet...and at the lowest possible price for the highest 
quality. We invite you to compare Swarovski Optics with any other brand. 
We know that if you’re really serious, you'll choose Swarovski. 
See your dealer for more information or call our 800 number. 


For THE Moment OF Trutu 


Swarovski Optik North America, Limited, One Wholesale Way 
Cranston, Rhode Island 02920, (800)426-3089 
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Whether you have 20 slides 
or 2000, Light Impressions 
has the solution to your 
storage needs. Our exclu- 
sive SlideGuard pages offer 
safe, long-lasting protection 
for your slides in clear, 
archival polypropylene. 
Pages can be stored in files 
or binders. Your slide 
portfolio will be easily 
accessible and permanently 
protected. 


Call for your free catalog: 


1-800-828-6216. 
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Dept. 791R, 439 Monroe Avenue, Rochester, NY 14607-3717 
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TRA SHARP COLOR PRINT Fit!” 


We’ve shed our box. 


AND WHAT’S EMERGED IS KODAK’S NEW, CARTONLESS EKTAR FILM PACKAGE. 


FEATURING A TAMPER-RESISTANT SEAL, AN EASY-OPEN THUMB TAB, AND A WRITE-ON 


AREA FOR SUBJECT NOTES. AN EXCEPTIONAL PACKAGE FOR AN EXTRAORDINARY 


FILM. EKTAR’S ULTRA-SHARP COLOR PRINT FILM IN 25, 100, AND 1000 SPEEDS. <-] 


compartment that is 
totally waterproof to 67 
feet, and the shoulder 
Strap converts to a hand 
strap. Rimowa Ultralights 
are made of 1000 denier 
nylon and rigid support, 
come in black or grey, in 
3 sizes and have 3-year 
warranties. 
Rimowa Ultralights 
hold all, protect all, and 
weigh hardly anything 
at all. Once you dis- 
cover this whole new 
case, you'll take a strong 
stand on Rimowa. 


The Rimowa Ultralight is 
a whole new kind of camera 
case. With all the advantages 
of soft and hard cases — but 
none of the disadvantges. 

Like soft cases, it is light- 
weight and easy to handle. 
And has a modular insert system. But unlike soft ca ~ 
Rimowa Ultralight has the strength of hard cases — it holds up 
to 500 pounds on it! It is insulated against temperature 
extremes, and actually floats when full. You'll find 7 rain- America’s ultimate * 
resistant outside pockets, a lockable camera protectionist policy. 


= | FRcrieingCom 


16 Chapin Rat, Pine Brook, N/07058, 201/808-9010. In Canada: Ampiis Foto/Video, Markham, Ontario L3R 1£5 
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FOR YOUR ONE-TIME DUES OF ONLY $39, YOU GET A 


issues per year will come with a handsome parchment certificate and photo I.D. 


more than seven years. 


cash or increase current income. 


photo contest with monthly winners. 


camcorder. 


| including Membership I.D. Card and Parchment Certificate. 


j subscription to International Photographer Magazine. 


You will receive in your membership package: | 
* Official Lifetime Membership Card and Parchment Mem- 
bership Certificate PLUS FREE 2-YEAR subscription to 


subscription to International Photographer Magazine. 


FREE SUBSCRIPTION 


to International Photographer magazine. Each issue is packed with important editorial features, striking images, news 
and photos from readers, and valuable tips on how to MAKE MONEY WITH YOUR CAMERA. Your first of six 


YOU TOO can get the same membership benefits that other 
members of the International Freelance Photographers 
Organization (IFPO) around the world have enjoyed for 


* You willreceive the back-up and support needed to get you 
and your camera or camcorder to and behind the scenes. 
* You will learn to make money. You can turn a hobby into 


+ You will gain recognition and credibility using the IFPO 
credentials and business programs to open doors for you. 

* You can get your photos published in International Photog- 
rapher Magazine, YOUR Magazine for YOUR photos. 

* You can win big cash prizes in IP Magazine's $1000.00 


* You can join more than 100,000 photography pros and 
serious enthusiasts in more than 125 countries around the 
world and learn how they succeed with their camera or 


a eee ee ee ee 
i: Enroll me as an IFPO member and send my Membership Packet 


I enclose $39 for Lifetime Membership and FREE 2-year 


I enclose $54 for Lifetime Membership and LIFETIME 


International Photographer Magazine. name 
* PLUS COMPLETE program information: Photo Contest 
with big cash prizes, How to get published, Press Creden- address 


tials, Model Consulting Program, Distributorships. 


Visa/MC/Amex/Optima card# exp.date 


Credit Card Orders: call FREE j 2 of {rt | 


1-800-654-9557 


FAX Credit Card order line 1-919-945-3711. For 


IFPO-T4, P.O. BOX 18205 
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Information call 1-919-945-9867 L WASHINGTON DC 20036-8205 USA 


EDITOR’S NOTE 


et’s talk about editing. 

L No, not the kind of editing that 
results in the production of this maga- 
zine—not text editing, or, for that matter, 
photo editing from our end of the process. 
We'd like to talk about how you edit your 
own photographs: the process that results in 
your deciding to keep the pictures you’ve 
taken in your photo album or slide tray, or 
add them to your stock file or use them for 
photo decor; or send them to us (or any oth- 
er magazine) for publication consideration. 

We're not talking about sorting, we 
mean editing: selection by standards, by a 
set of your own rules and judgments. Decid- 
ing, as objectively as possible, what to keep 
and what to toss. 

We learned long ago that one way to 
judge the skill of a photographer was to look 
at the contact sheets; you'll find out how the 
photographer works, thinks and plans. 
You'll find out if there’s a predominance of 
winners or just the occasional lucky shot. 

How you look at your “contact 
sheets’— the whole roll of 24 or 36 expo- 
sures— can teach you a lot about the kind 
of photographer you are and the kind of pho- 
tographer you are on the way to becoming. 

We thought about this “contact sheet” 
test recently when looking through readers’ 
submissions for Editor's Choice and possi- 
ble feature photo stories. We see a lot of fine 
work, but we also see a lot of this: a sheet of 
20 slides, in which there are, let’s say, six 
winners, really good work—and 14 others 
that look like they were taken by someone 
else...on a bad day. And we think that either 
this person got lucky on those six, or she’s 
just not a good editor of her own work. 

Now, why should this matter? Because 
good editing will not only increase your 
chances of getting your photos published 
(anywhere) but will also help you become 
a better photographer. By viewing your 
work—your contact sheet, your sheet of 
transparencies, your series of prints—as a 
whole, you can begin to see how you work, 
how you think, what you consider impor- 
tant and how you like to portray it; you can 
follow your own reactions to things around 
you. The camera will record it—ater, it’s up 
to you to decide how—and if—it fits into 
the whole. 

The real question is, are you a sharp- 
shooter or a shotgunner? The lucky shot may 
get you published or bring you compliments; 
consistency will make you a better photog- 
rapher for the long run. 

We suggest you do your editing in 
stages: take a quick look the day you get the 
slides back. Sort out the losers and toss 
them: keep the winners and the maybes, 


then walk away and leave all the photos for 
a few days. When you come back, take a 
fresh look, discard those maybes that don’t 
measure up to the winners. A week later 
take a final look—what works, what 
doesn’t? Ask yourself, if this photo wasn’t 
one of your own, would it be a good pic- 
ture? Would you be interested in seeing it 
again, in keeping it at all? 

When you finally have a sheet or a tray 
of your good shots, take another look: are 
these the photos of one person? Is there a 
point of view here, a style, an interest; are 
you telling a story? Are you getting better. 

You'll notice that many of our articles 
and columns concern choices: this film or 
that...or both? Which format...and for which 
job? Editing, too, is a choice—it’s your 
evaluation of your own work. Get to know 
what you like, what the good stuff is, devel- 
op standards against which you can mea- 
sure your work. Be objective...be ruthless... 
then let us see the results. 


petite, oe 
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Although the majority of the material 
appearing in the magazine results 
from ideas originating with the edi- 
tors and staff, we are very interest- 
GUIDELINES FOR ‘iecs snc 
ideas and 
CONTRIBUTORS ¥°%" wor 
: If you would 
like to contribute feature material to 
Outdoor & Travel Photography, send 
a query letter to the editor briefly 
describing the article you have in 
mind. Tell us about yourself and 
your experience as a photographer 
and/or writer. It’s okay to send 
printed samples of your work— 
tearsheets or promotional cards, 
for example, but they will not be 
returned. Please do not send unso- 
licited articles and/or photographs. 
Finally, a word about wrapping and 
sealing whatever you're sending: 
Tanenbaum’s Law of Packaging 
states that the greater the difficulty 
in opening a package, the greater 
the likelihood the material is 
mediocre. We don’t know why this 
is, but it is. So, wrap safely and 
securely, but skip the heavy duty, 
fiber-filament-reinforced, industrial 
strength strapping tape. 


FASHION STRAP’ 


“Cameras & Binoculars Feel 50% Lighter’’ 


A combination of materials make Fashion Strap™ 
the most comfortable and durable camera strap 
available today. The weight reduction system of the 
Fashion Strap™ makes your camera and binoculars 
feel up to 50% lighter and 100% more comfortable. 
Available at better photo and sporting goods dealers. 
Colors: camo, black, navy, red, royal, teal, wine, 


rose, silver and lilac. 


OP/TECH® 290 Arden Drive, Belgrade, Montana 59714 


For the dealer nearest you 
Call: 


800-251-7815 


(OP/TECH USA} 


Made in the U.S.A. 
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Use your Camera Underwater 


‘aed 


or on Boats and Beaches : 


The EWA Marine flexible camera 
housing, originally developed for 
diving with SLR cameras to 100 
feet, is now also widely used on 
boats and beaches to protect the 
highly moisture sensitive elec- 
tronics of camcorders and auto- 
focus cameras. The EWA housing 
is like a spacesuit for your camera. 
Wherever there's adventure, there's 
spray, sand and moisture that can 


ruin any modern camera. You can 
confidently take the most fantastic 
pictures with the EWA Camera 
Housing. Absolutely water-tight, 
easy to use and carry; crystal clear 
optical glass lens. Available in 
photo, dive, and video stores. Call 
or write for a free brochure. 
EWA-Marine flexible camera hous- 
ings are available for video, SLR and 
compact cameras. 


GWA’ the spacesuit for your camera. 


Pioneer Marketing and Research, Inc., 216 Haddon Ave., Westmont, NJ 08108 (609) 854-2424 1 (800) 257 7742 
Canada: Nadel Enterprises, Inc., 7290 Torbram Rd., Units 19 & 20, Malton, Ontario, Canada, L4T3Y8 (416) 678-1211 
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POINT & SHOOT | 


Gang of Four 


A new category 

of cameras stretches 
the defintion of 
point and shoot. 


* ncase you haven’t noticed, there’s a 
~ battle taking place in point-and-shoot 
cameras, a battle between technology-for- 
technology’s-sake and practical invention. 

Take a look at the latest advance in P&S 
technology: the 3X zoom-lens camera, with 
“3X” being the built-in zoom’s 
range—approximately 38mm to 
105mm. After putting four such 
long ranging zoom-lens cameras 
through their paces, I was left won- 
dering whether some of these cam- 
eras are providing too much of a 
good thing. 

The four—Canon’s Mega 
Zoom Super, Konica’s Aiborg, Pen- 
tax’s IQ Zoom 105 Super and Sam- 
sung’s AF Zoom 1050—look like 
regular point-and-shoot, zoom-lens 
cameras: unlike larger, camcorder- 
shaped hybrids with similar-sized 
zooms, their shapes are familiar, but 
within the familiar shapes are incor- 
porated longer zoom range lenses 
than the regulars. 

To achieve compactness in 
these models, some sacrifices have 
been made: apertures are smaller 
(especially when lenses are zoomed 
to the max, where they open to only 
around f/8); lens elements are small- 
er, too, with more plastic parts. On 
the other hand, the size of the camera 
hasn’t harmed the manufacturers’ 
ability to pile on some mighty 
impressive computer-powered bells and 
whistles. 

Although they're primarily meant for 
print film, I used Fujichrome 100 when I 
checked out the quartet of cameras; it made 
it easier to observe sharpness and exposure 
quality. 

First up was the Pentax IQ Zoom 105. 
It won the “European Camera of the Year” 
award in 1990, and for good reason: never 
has so much camera been squeezed into so 
little space. (Recently, a newer version, the 
105R, offering anti-redeye pr-flash was 
introduced.) 

Features include a 38-105mm zoom 
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lens, exposure control to +/- 2-1/2 stops, 
several flash modes, bulb (which holds the 
shutter open for as long as you want) and 
bulb-plus-flash (in which you'll get a com- 
bination blur/frozen action), an intervalome- 
ter (for photos every one minute to every 12 
hours) and macro focusing down to 
1:4 that’s 18 inches at 105mm. 

In the field, the Pentax performed well. 
Flash and ambient light balance (in the flash- 
on mode) was correct, although the flash 
underexposed when the lens was zoomed 
out (fixable—simply set the EV control to 


+1). The lens was sharp enough for enlarge- 
ments up to 8x10 in most focal lengths. 
Unattended for three minutes, the lens pulls 
back into the body and the camera turns 
itself off. One impressive feature was the 
exposure compensation mode, which indeed 
helped in several tricky exposure situations. 

Then came the Canon Mega Zoom. It’s 
more boxlike shape echoes early point-and- 
shoot cameras, but where those cameras had 
a fixed 35mm lens, this one keeps a 35- 
105mm zoom nestled in approximately the 
same space. 

The idea behind the Mega Zoom is 
“keep it simple.” It has a flash on/off button, 


a redeye-reducing pre-flash button, a self 
timer and that’s it. For someone who is just 
starting out, this is a friendly piece of equip- 
ment—just remember to take the lens cap off! 

Press the on button and the lens 
extends out of the body in two stages. 
(Once the camera is set, it doesn’t turn off 
automatically.) Two large buttons on the top 
plate control the zoom; flash modes are on 
the back. The shutter is one of the quietest 
of the group. Although it has no macro set- 
ting, the lens is quite sharp, with remarkably 
little vignetting, even at 1OSmm. The meter 


Canon, Konica, Samsung and Pentax have stretched the definition of point-and-shoot to 
the breaking point with cameras that incorporate long-ranging zooms and some of the 
most sophisticated features yet seen in a generation of compact 35s. 


handled high contrast situations well, 
although some backlit scenes were about 
1/2-stop underexposed in chromes; print 
film will forgive this. Overall, a solid, basic 
performance. 

Now, the camera with over 20 modes 
and over 60 possible settings: the Samsung 
AF Zoom 1050. Externally it looks like a 
knockoff of the Pentax 105 Super and it 
does share many of the Pentax’s features; 
but then it goes beyond: three buttons atop 
the camera control an impressive list of fea- 
tures including eight flash modes including 
bulb, flash-with-bulb (and you can control 

(continued on page 65) 


Without O, 


Have you ever said to yourself, “Oh, I wish I had my camera”? Well, now there are no more excuses to 


there'd be no Route 66. 


leave your camera behind. Olympus has just created the Olympus Infinity Stylus—an ultra-compact 


No Grand Canyon. 


pocket camera that really fits in your pocket. It’s not only super small, it’s super smart. Stylus knows 


There d be diners, but no hot coffee. 


how to focus, load, rewind, all automatically. It lets you get as close as 14 inches. Proper exposure 


No rest stops. 


is no problem with auto-flash, fill-in flash and red-eye reduction flash. All this in a camera that’s 
= . 


. , \ 
at = lat ] 
barely wider than a 35mm roll ourmpus a¢ ) he | of film. The Olympus Infinity 


co Stylus 


Stylus. The one camera that’s made for the next sunset, smile or moment that makes you say “Oh.” 


And no Olympus Infinity Stylus to 


take everywhere your vacation takes you. 


pay RSS ORS aaae CeO ea Sean ee Po ES LAF O. 


© 1991 Olympus Corp. For literature or dealer information, in USA call 800-221-3000 or write Olympus Corporation, Dept. 592, Woodbury, NY 11797. In Canada: W. Carsen Co. Ltd., Toronto. 


Northwest Passage 


How | made the 
sentimental journey from 
manual to automatic 
and back again. 


don’t mind admitting it—I’m basical- 

ly a manual type guy. That goes for 
my camera as well as for the typewriter I’m 
using at this very instant. But I’m not a 
complete dodo vainly awaiting the reincar- 
nation of that bird and the covered wagon 
and all the other good stuff from the “good 
old days.” Despite my friends’ claims that 
my attitude stems from the fact that 
automation was not even a concept when I 
first started fiddling with mechanical gad- 
gets, I do recognize the existence of the 
20th century and do make some conces- 
sions to its automated products—like the 
family four-wheeler, our pop-up toaster and 
my camera. 

In fact, my camera provides a perfect 
balance between my manual tendencies 
and the world of automation. With a car 
you're stuck with either a manual or an 
automatic transmission, but witha camera 
you can get both modes of operation in one 
model. What with just about every SLR 
coming off the line today providing both 
manual and automatic operation, the luxury 
of choice is literally at every photographer’s 
fingertips, and my fingertips almost invari- 
ably go for the manual controls on my dual 
mode camera. But I must admit that, lately, 
I’ve taken to setting the big dial on “A” 
more frequently. Then again I’ve recently 
acquired a healthy respect for a rather prim- 
itive means of transportation—the horse 
(but that’s getting a little bit ahead). 

Both of these conflicting strains came 
together last fall on a visit to Alberta—that 
big block of Western Canada abutting Mon- 
tana and justly known for reflecting the 
easy, open-air feeling and lifestyle we asso- 
ciate with the wide open western chunk of 
the U.S.A. Before setting out with my 
Minolta X-570 dual mode SLR from the 
vast prairie surrounding beautiful, vertical- 
ly-oriented downtown Calgary for the taller 
and more watery scenery to the northwest, 
I decided to take in one of that city’s major, 
if not more well known, attractions: the 
Spruce Meadows Masters International 
horse show. The Masters—one of three 
internationally known equestrian events 
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held at Spruce Meadows—would certainly 
be, I thought, a rewarding experience for a 
photographer no matter what his opinion of 
horses. Lots of motion and color given 
Canada’s—and the horsey set’s—penchant 
for red uniforms and the vast green turf cov- 
ering Spruce Meadows, a sprawling 300 
acre showplace/residence for our four- 
legged friends a few miles from the center 
of Calgary. 


In contrast to Calgary’s more famous 
Stampede, in which man competes against 
the beast, the Masters presents a calm series 
of events in a serene surrounding in which 
man and horse work together to show off 
the skill of the former and the grace and 
beauty of the latter. Along with the three 
rings set aside for the various equine com- 
petitions, Spruce Meadows has an exhibi- 
tion barn (with booths...er, stalls, housing 


Clockwise: The bass drummer seemed to 
be in no hurry, so | followed his lead. 
Switching to manual mode, | racked the 35- 
70mm lens to its 35mm focal length; The 
practice ring provided an ideal spot for 
photographing jumping horses, but the 
moving subject and near-instantaneous 
“moment of truth” called for auto operation 
of the camera. 35-70mm zoom at the wide 
end: Eagle’s eye view allows lots of time for 
composing. In a manual mood—and 

mode— took the cable car to the top of the 
mountain outside Banff for an overall view of 
the area surrounding the village. All photos 
taken with the Minolta X-570; 70-210 zoom. 


Photographs by David L. Miller 


just about every known type of horse), rows 
of stables and a whole area given over to 
Equi-Fair—a trio of exhibition halls and 
meandering rows of outdoor booths. In the 
halls, arts and crafts exhibitions displaying 
handmade stirrup earrings and other equine 
paraphernalia coexist easily with exhibits of 
more practical items such as leather and 
saddle conditioners. In the outdoor booths, 
participating nations offer restaurants and 
shops featuring ethnic foods and gifts. 

Fortunately, my day at the show also 
happened to be Holland Day, probably the 
most colorful of the five-day event and one 
that visibly and definitely shows the depth 
of commitment among participating coun- 
tries. For example, the Netherlands has 
planted 10,000 specially developed hybrid 
tulips which pop up out of the Spruce 
Meadows turf every spring. But this was 
September so the Dutch government 
shipped over a substitute in the form of four 
metric tons of cut flowers. Add to this flag- 
bedecked stadiums and booths, marching 
bands and Mounted Police, plus the 
prospect of many members of transplanted 
ethnic groups and native Canadian Indian 
nations strolling about in traditional cos- 
tumes, and the manually-oriented figured to 
be pretty active all day. 

First of the fragrant and colorful 
melange to grab my attention was the 
R.C.M.P. Musical Ride in which 32 Moun- 
ties silently run their mounts through a 
lance drill “halftime show” of formations 
(wagon wheels, stars and such)}—a sort of 
equine combination of the Radio City 
Music Hall Rockettes and the University of 
Michigan marching band. That and the 
actual jumping competition involving the 
riding teams from six qualifying countries 
provided my most comfortable shooting 
moments—in other words, good old man- 
ual exposure control. I needed a fast shutter 
speed to stop the waltzing and jumping 
horses. But, to show my contradictory 
nature again, I attached an auto winder to 
my X-570 because it doesn’t take these 
modern cousins of Secretariat and Trigger 
very long to get over any of the dozen bar- 
riers they have to hurdle during their two to 
three-minute jaunt through the twisting 
course. A pair of zooms—35-70 and 70- 
200—proved adequate for my sideline 
shooting. 

Adequate, but not perfect: in search of 
acloser vantage point and better jump shots 
I wandered over to the practice ring just out- 
side the stadium where I could get within 
50 feet of the practice barrier and not worry 
about jostling spectators. This practice area 
provided several other good subjects—the 
faces of tense riders about to go on, sym- 
pathetically nervous handlers, an idle sad- 
dle, a cloth emblazoned with the rider’s 


national logo resting on a fence rail. All man- 
ual subjects to be sure, requiring some 
thought and decision as to what to go for: lots 
of depth-of-field, out-of-focus background, 
backlight compensation, reflections. 

Contrary to driving, in which an auto- 
matic transmission can be considered a 
necessity— my Chevy is shiftless because 
it means one less thing to think about as I 
negotiate crowded city streets—photogra- 
phy is the type of activity in which we 
should do more thinking, to come up with 
more individualized results. 

Having satisfied my need for action 
shots, I left the rings and wandered about 
among the crowds in and near the Equi-Fair 
buildings and other prep areas. At first I was 
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momentarily panicked by the fact that most 
of my subjects were now more fleeting and, 
more important, totally unpredictable. Sure, 
a jumping horse is a quickly moving sub- 
ject, but you always know where and 
approximately when he is going to jump. 
But who can tell when the mounted Moun- 
tie or the bass drum player taking a nervous 
break before they have to go on will move 
or turn their heads. Likewise the costumed 
kids doing their folk dance routines in front 
of an ethnic food stand, or the London 
Beefeater also on a break, hatless and sip- 
ping a modern brew through a straw from 
a modern pop-top can. Clearly, this was the 
time for autoexposure of the aperture- 

(continued on page 66) 
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By James Tallon 
A Magical Mystery Visit 


So what film do you pack 
when you’re expecting 
ghosts as your subjects? 


re) ne of the fringe benefits of shooting 
pictures for publication and getting 
your credit line out there where the world 
can see it, is you never know who’s going 
to call and invite you on some great adven- 
ture. Sometimes you get paid to go along 
on the adventure, sometimes you work a 
trade-out, sometimes they take you along to 
learn from you; sometimes 
it’s because you have a repu- 
tation as a good dancer and 
when your turn to buy comes, 
you don’t hesitate. You can 
also look at every invitation as 
an opportunity to add to your 
stock files, and for me that’s 
primary. 

The caller this time was 
DuWayne Stonefield. He and 
his wife Liz are associated 
with the Arizona-Mexico 
Commission, a hands-across- 
the-border, friendship- build- 
ing venture. We'd be taking a 
good will tour across Sonora 
landscapes, which included 
Hermosillo, Obregon, Guay- 
mas and San Carlos Bay. 
Then DuWayne’s voice 
dropped to a whisper: “*...and 
Alamos.” (One dark night in 
1961 I saw three flying 
saucers near Mayer, Arizona, 
and when I went public with 
the news in the late 1980s, I 
used the same tone of voice 
DuWayne did when he said 
“Alamos.”’) 

“Alamos” translates 
from Spanish as “cotton- 
woods’ —for the tree. There 
are those who say Alamos is 
there all the time, but to me, 
kiddo, Alamos is Sonora’s 
Brigadoon. You never heard 
of Brigadoon ? Then go to 
your local video store and rent 
the Gene Kelly-Cyd Charisse 
classic musical. You'll learn 
the ancient Scottish town of 
Brigadoon appears only once 
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The church at Alamos—proof that the m 
exist. But is that a real sky or a Hollywood backdrop? Jim Tallon 
swears it’s true blue. Canon T-90, 70-210 zoom. 


every 100 years; that its residents are 
incredibly talented people, outstanding at 
choreography and all of them sing in tune. 

With DuWayne’s tone leading me to 
believe something really different was up, I 
re-evaluated cameras and film. Should I 
shoot 6x9, 6x7, 2-1/4 square or 35mm? What 
range of lenses? I have from 17mm to 800 
mm. How about film? Black and white, col- 
or—and if color, Kodachrome, Fujichrome, 
Agfachrome or another? How about color 
negative? Should I try to sneak shots or just 
come out in the open as a professional and 
wear my Banana Republic vest? 


agical town does, in fact, 


Being a subscriber to Prodigy, the on- 
line computer service, I put these questions 
on the photography bulletin board. Of 
course all of the options mentioned above 
were recommended as being “the best way 
to go.” I mean, there were photographers 
saying I should take only single focal- 
length lenses because they were much 
sharper than zooms; others said never use 
anything but Kodachrome. (We'll save this 
controversy for a future column!) 

Since I might be dealing with a great 
deal of action, I went with 35mm: two 
Canon T-90 bodies and an EOS 620; a 20, 
35, 50, 35-70, 70-210 and 
400mm lens; and an Olym- 
pus point-and-shoot (am I 
the first pro to admit I use 
one of these things?). I'd 
read somewhere along the 
metaphysical way that your 
chances of getting shots of 
ghosts are vastly improved if 
you use infra-red film, but I 
didn’t buy any. I took what I 
had in the refrigerator at the 
time: 20 rolls of Velvia, ten 
of Fujichrome 100 (which I 
rate at 200) and five Fujicol- 
or 100. 

Adolpho Salitdo, born in 
Alamos, was our guide. 
Amid questioning glances of 
villagers, he pointed out 
Alamos’ 17th and 18th cen- 
tury setting, the narrow, cob- 
blestone streets, the Andalu- 
cian, time-patinaed 
Spanish-Colonial architec- 
ture complete with Moorish 
arches like the kind found in 
Seville and Granada. 

After squeezing through 
town in our big red Arrow 
bus and checking in at adja- 
cent hotels, Casa de los 
Tesoros and Mansion Con- 
desa Magdelena, our group 
settled down to a dinner of 
new and delightful palate 
pleasers in the Tesoros’ 
courtyard. Suddenly there 
was music in background 
and at least 20 young men 
materialized, many wearing 
capes trimmed in red, several 

(continued on page 66) 
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By Russell Hart 
The Sharper Image 


Even the best negative 
can make a blurry print 
if your enlarger isn’t 

up to snuff. 


H ave you ever wondered (apologies 

to Andy Rooney) why sharpness is 
such an elusive photographic quality? 
Part of the reason is that so many things 
can compromise it. If you do your own 
printing, the list is even longer. Your 
enlarger may be the weakest link of all in 
the long chain of factors 
that affect photographic 
sharpness. 

How can you tell if 
your enlarger is to blame? 
Examine the grain pattern 
of an offending print. If it’s 
clear from comer to corner 
and edge to edge, then the 
problem is in your original 
negative or slide—and 
there’s nothing you can do 
about it. But if the grain 
pattern is blurry or streaky, 
or suffers from an unnat- 
tractive mushiness, then 
there may be a problem 
with your enlarger—and if 
you fix it, you can proba- 
bly make a better print. 

Remember that a 
print’s grain pattern is 
more pronounced at high 
degrees of enlargement 
and with grainier films. If 
your prints are small, 
your negatives (or trans- 
parencies) big, and your 
film fine-grained, it may 
be difficult to see. Inspect 
the print with a loup if 
need be, and if you still can’t see the 
grain, make a big test print from a fast 
film. Be sure to print the full frame 
image, because cropping can hide the 
very problems you're looking for. 

Once you lock in on the grain, check 
your results against the following list of 
common enlarger bugaboos. You may 
discover that the once-in-a-lifetime shot 
you thought you blew makes a good print 
after all! 

Dirty Lens. Let’s start with one of 
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the most common problems—and prob- 
ably the simplest to fix. A smudged or 
dusty enlarging lens causes an overall 
loss of print sharpness; in severe cases, it 
makes dark values bleed into light ones. 
(Light values bleed into dark ones if 
you’re making reversal prints from 
slides.) “But I never take the lens out of 
the enlarger,” you protest. That’s the 
problem: you should remove the lens 
from the enlarger and inspect it if not 
every time you print, then regularly. 
The thing you’re most likely to find 
is a smudge on the front element. When 


you grope for the lens aperture ring in the 
dark, it’s easy to poke your fingers up 
inside the barrel and accidentally touch 
the lens surface. If there is a smudge, 
clean it off carefully with lens cleaning 
fluid and lens tissue or a Q-tip. Polish out 
any streaks with a dry Q-tip, and hold the 
lens at an angle to the light to make sure 
that no streaks remain. 

As for the back element of the lens, 
you'll probably find a layer of dust on it. An 
enlarger isn’t airtight, and if you’ve never 


taken the lens out, you could have years’ 
worth of accumulation. Blow the dust off 
with canned air, and while you’re at it blow 
off the enlarger’s condensers, too. 

Another lens-related sharpness 
bugaboo is less easily corrected: conden- 
sation and hazing on the inside surfaces 
of the lens. The older the lens, the more 
likely the problem. A camera repair facil- 
ity may be able to fix it—but the cost of 
such work might make it worth your 
while to get a new lens. 

Vibration. It’s a special risk when 
you make big prints. The high magnifi- 


especially if you use an open negative carrier. Small apertures—at least f/8, and preferably f/11—provide 

the depth-of-field needed to compensate for a negative’s curl in the carrier, improving edge-to-edge sharp 
ness. Left, an edge detail from a print made at f/4; right, the same detail from a print made at f/11. The full- 
frame reference print shown was made at f/11. 


cation puts the enlarger head way up on 
the rail, making the entire rig less stable. 
Vibration usually causes an overall loss 
of sharpness, but it can also blur the 
print’s grain in one direction, making it 
look streaky. 

If you’re a city printer and live over 
a factory or subway line, there may not 
be much you can do about the prob- 
lem—short of working when the facto- 
ry’s closed or making your exposures 
between trains. If, on the other hand, the 


Russell Hart 


culprit is junior racing up the stairs on the 
other side of the darkroom wall, a little 
discipline may sharpen your prints. 

Even movement around the dark- 
room during an exposure, if the floor isn’t 
solid, can send shivers up your enlarger’s 
rail. To be safe, stand still during the 
exposure. 

Whatever the source of vibration, 
you can minimize its effects by bracing 
your enlarger. The best approach is to 
secure the top of its rail to the wall behind 
it. Manufacturers often sell proprietary 
wall braces for their enlargers. But if you 
can’t get one that works with your model, 
a couple of rigid strips of sheet metal will 
do just fine. Bend the ends of each strip 
so that one is flush against the wall and 
the other flush against the flat of the rail. 
Bolt the wall end to the wall and use a C- 
clamp to secure the other end to the rail. 

However you attach the brace, make 


Glass Act: The author’s well-used Omega 
D 4x5 Rapid Shift glass negative carrier. A 
glass carrier keeps film flat, improving 
edge-to-edge sharpness in the print and 
preventing any movement during expo- 
sure. If you don’t want to buy a glass carri- 
er for each format you use, buy one for the 
largest, then cut drop-in opaque masks 
(35mm here) for your smaller formats. 


sure it doesn’t put any tension on the 
enlarger rail. If it does, it may cause mis- 
alignment—as much of a problem as the 
vibration you’re trying to prevent. Anoth- 
er tip: Use the shortest focal length 
enlarging lens needed for full coverage of 
the negative area so that you can keep the 
head as low as possible on the rail. 
Misalignment. Your enlarger is a 
complex instrument. Its size and structure 
may, Over time, create stresses that can 
cause its parts to shift. Ironically, that’s 


especially true of the more expensive 
models that will accommodate film sizes 
larger than 35mm. And it’s bad news for 
sharpness if those stresses start to affect 
the parallelism—or, in darkroom par- 
lance, the alignment—of the enlarger’s 
negative stage, lens stage and baseboard. 
(If you’ve ever transported your enlarger, 
or you have to move it around to set up 
to print, that can also affect alignment.) 

Misalignment comes in two basic 
forms: front-to-back and side-to-side. 
Front-to-back misalignment is when the 
film stage, lens stage or baseboard is tilt- 
ed forward or backward relative to the 
others. You’ve got it if the edge or side 
of the print at the front or back of your 
enlarger (that is, the top or bottom of the 
image, if the image is facing you) is 
unsharp. Side-to-side misalignment is 
when the film stage, lens stage or base- 
board is tilted to the side relative to the 
others. You’ve got it if the edge or side 
of the print on the right or left side of the 
enlarger is unsharp. (If a corner is 
unsharp, then it’s probably due to a com- 
bination of both kinds of misalignment.) 
Refocusing doesn’t help the problem; if 
you refocus to try to make the affected 
side sharp, the other side goes soft. 

Fancier enlargers can be realigned 
with special levels and wrenches avail- 
able through the manufacturer and some 
independent companies. Some of the 
needed adjustments require loosening 
and repositioning parts of the enlarger’s 
head assembly, while others involve 
adjustments to the connection between 
baseboard and rail. If you still have your 
manual, consult it, because alignment 
methods vary from model to model. 

There is a simpler way to diagnose 
and fix the problem, though. First, set the 
enlarger head to a typical printing height 
and insert an empty negative carrier. Turn 
the enlarger on, open up the lens and 
focus the edges of the rectangle of light 
projected onto your enlarging easel. 

Measure the sides of the rectangle. If 
your enlarger is properly aligned, the 
rectangle’s opposing sides should be the 
same length. Front-to-back misalignment 
will make the front and back edges 
unequal; side-to-side misalignment will 
make the left and right edges of the rect- 
angle unequal. 

If the opposing sides are unequal, all 
you have to do is shim the easel to make 
them match. If the right edge of the rect- 
angle is longer than the left, shim up the 
right side of the easel until the two edges 
are the same length. If the left edge of the 
rectangle is longer than the right, shim up 
the left side of the easel until the two 

(continued on page 87) 
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By Peter B. Kaplan 
Over the Edge 


For a unique point of 
view, you, too, can out 
an eye in the sky. 


] *m standing at the bottom of two shim- 

mering towers collectively known as 

the World Trade Center. Feet firmly on the 

New York City ground, I can only imagine 

the view looking down the 110 floors to the 
plaza and streets below. 

But to capture in a photograph that ver- 
tigo rush, that sense of solid ground giving 
way, I had to come up with something new: 
pole photography. Back in 1974 I found out 
through a simple experiment, while leaning 
over the edge of what was then the world’s 
tallest building, that there’s a unique perspec- 
tive, a breathtaking point-of-view, that you 
can get only by rigging a camera on a pole and 
sticking it out in bird 
territory. 

When I stood 
on the World Trade 
Center’s observa- 
tion platform, my 
first observation 
was that the plat- 
form didn’t reach all 
the way to the build- 
ing’s edge. Getting 
a glance straight 
down to the ground 
was going to take a 
little improvisation. 
I climbed off the 
platform, found safe 
footing on the tow- 
er’s exposed sup- 
port beams and 
inched my way to 
the edge. 

With anticipa- 
tion, I looked down 
to the distant plaza 
below...and felt 
immediate disap- 
pointment. Through 
the viewfinder, the 
altitude’s frightening 
dimension flattened 
out. Where was the 
rush that I'd visual- 
ized while standing 
at the base, looking 
up? 
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I was loosing that rush of empty space 
because I was looking down along the edge 
of the flat surface of the building, and that 
surface was serving as a reference point to 
where I was. After shooting a few lackluster 
frames, I realized that the image I wanted 
was dangling just out of reach, a few feet 
over the edge. For that truly startling pho- 
tograph, I had to get my head out and away 
from the edge and the flat descending wall. 
Not having wings, I needed something to 
get the camera into the proper position. | 
needed a photopole. 

So, for what turned out to be the first 
photopole photograph, I fitted a cable 
release to my motor driven Nikon F and 
Nikkor 15mm rectilinear lens, secured the 
rig to the top of my tripod and stuck the 
whole contraption six feet out over the edge 
of the world’s tallest building. 

Nervous much? If the pole fell, would 


I have the courage to see if it hit someone 
below? And the lens was only the sixth of 
its kind Stateside. I'd bought it used from 
another photographer; because no one knew 
its price I’d been unable to insure it. But I 
steadied my sweating palms and, firing the 
camera using the motor drive battery pack’s 
four-foot cord, I took the photographs. 
The results were equally nerve-wrack- 
ing, but in the positive way. Looking at the 
slides a few days later, my ex-wife and I 
flicked through the standard over-the-edge 
photographs without comment. Then that 
first pole photo came on the screen. She stood 
up, pale, looked me straight in the eye and, 
as she walked out of the room, said, ““You’re 
totally crazy. You’re out of your f-ing mind.” 
I'd learned in art class that good art cre- 
ates reaction. This was more than reac- 
tion—this could throw the fear of God into 
people. I knew I was on to something. 
Pole photography opened new vistas 
by “seeing” even the most familiar land- 
mark in new ways—at least, that’s what I 
said to convince the management of the 
Empire State Building that I wanted to pho- 
tograph the elevation, not jump from it. For 
my second field experiment, I knew imme- 
diately that this location required something 
longer than a six-foot tripod. The World 
Trade Center’s sides fall straight down the 
building to the base, while my position 
hanging on the outside of the windswept 
Empire State Building’s 96th floor light 


Clockwise: Before there was a pole there 
was a tripod, and Peter B. Kaplan was 
holding it over the edge of the north tow- 
er of NYC’s World Trade Center when 
Joel Gordon took this photograph. (© 
Peter B. Kaplan 1985); Kaplan was up 
top, out of frame, to get this pole’s eye 
view of the building at 40 Wall Street, 
NYC. Reaching out with a pole of his own 
is a painter, sprucing up things. 

(© Peter B. Kaplan 1989) 


tower was more than several feet back from 
the perfect angle. I needed an 18-foot, 
straight out reach to get to that point where 
the building would fall away to the streets 
directly below my perch. 

To get that reach, I had a brilliant plan. 
I taped together (yes, taped!) three six-foot 
Polecats—aluminum tubes traditionally 
used for holding up photographic back- 
drops, not cameras. 

Okay, let’s stop right here and admit it: 
when you’re young and trying something 
new, well, you sometimes do stupid things. 
Connecting aluminum poles with gaffer 
tape and sticking an eight-pound camera 
and lens outfit on the end to hang it out from 
one of New York City’s most popular tourist 
attractions is probably not the smartest way 
to get a photograph. There are the practical 
concerns of simply manipulating the beast. 
Standing on the cramped platform, each 
change of film required breaking the pho- 
topole into its six-foot lengths, unloading 
and reloading the camera and retaping the 
pieces. Most important, though, the taped 
photopole design wasn’t the safest concept, 
and I knew it. (The night before I had a 
dream about the pole falling, and that morn- 
ing I’d called my broker and raised my 
mandatory $300,000 liability insurance up 
toacool million.) What I did was make sure 
to work as slowly and carefully as possible. 
I didn’t want to have to explain to some 
tourists from Milwaukee why falling pho- 
tographic equipment gave them the scare of 
their lives—or worse. 

Everything went well that day, but I 
learned a lesson: even in spectacular photog- 
raphy, safety had to be the first concern, and 
so the days of gaffer tape are long gone. 

After safety, the secret of successful 
pole photography is experience. A client 
once asked me if my assistant could scout a 
proposed pole photograph location. I sup- 
posed he thought that all I had to do was 
show up, stick a camera in the air and click 
the shutter a couple of times. No way that’s 
going to work: even if you’re not looking 
through the viewfinder, you have to know 
what you want to get and how to position the 
camera to get it. I work a building the same 
way any professional photographer works a 
scene to bring together all the right elements 
for a striking image. There is no such thing 
as “blind” photography. 

These days the equipment has changed 
and the poles are always changing—I’ve 
modified window-washing poles, bulb- 
changing poles and boathooks to get what I 
want and need—but the basic principle 
remains the same: I work with a photopole 
long enough to capture the side of a building’s 
descent to the ground directly below it. 

My standard pole today is a five-and- 
a-half-foot aluminum rod in three telescop- 


ing sections that twist-lock shut, but some- 
times I need something un-standard. When 
you’ re photographing, say, San Francisco’s 
Transamerica Pyramid, that means one very 
big stick. Sloping from a pinnacle to a city 
block 853 feet below, the building’s distinc- 
tive architecture dictated creating the 
world’s longest monopod: a photopole to 
end all arguments—42 feet long. 

Working with Kenny Phelps, a West 
Coast craftsman/rigger who makes special 
equipment for the film indsutry, I designed 
a $2,000, lightweight, strong aluminum 
photopole with telescoping tubes that 


employ quick release pins for stronger 
joints. The camera end features a ball-joint 
head, to which I can run a support line 
through a pulley for extra support and safety. 
(The only piece missing from this perfect 
design is an old f/5.6 Nikkor 6mm fisheye 
lens, noted for its light weight. I’m still look- 
ing for one.) 

Even with the support line, photopole 
photography is often like an insane fishing 
trip in the sky. You can dangle a long pole 
in the wind all day, but add a camera at the 
end and you’ ve got a struggle. The wind 

(continued on page 68) 
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oS sim By Steve Sint 


An Element of Style 


Is medium and large 
format better... 
or just bigger? 


T he 35mm camera is a great inven- 
tions. It’s taken photography from 
domain of the pro and put it into the hands 
of the enthusiast. But somewhere in the 
course of a relentless march to automa- 
tion, 35mm photography has become a lot 
less exciting. First autoexposure, then 
integrated autoexposure; next auto flash, 
followed by flash units integrated into 
autoexposure systems. Now autofocus, 
next auto photographer! — Luckily, for- 
mats larger than 35mm— meaning 2-1/4 
through 8x 10— are alive and well, ironi- 
cally due in no small part to film manu- 
facturers’ support of 35mm. Huge quality 
jumps in emulsion technology—devel- 
oped largely for 35mm—have trickled 
down, or percolated up, to the larger film 
sizes. 

The way I look at it, 35mm cameras 
are valuable tools, but there are particular 
advantages to larger formats that are well 
worth exploring—and using. 

While covering a sports event or 
shooting hand-held, low light scenes at 
your vacation bistro are somewhat a 
35mm bag, the big difference between 
35mm and larger format photography 
isn’t really subject-oriented; it’s mind-set 
oriented. With their 36- exposure loads 
and motor drives, 35s make for fast expo- 
sures, with a bracket only an f/stop twist 
or program away. 

But roll and sheet film demands 
thought. With 120 film and eight, ten, 12 
or 15 exposures, a photographer is not so 
likely to use five or six frames for a single 
picture. In 4x5 and 8x10, film use 
becomes even more critical. 

If you think of 35mm photography as 
a free-wheelin’ hand-holdin’ experience, 
slow down when you think about larger 
formats: roll and sheet film cameras, with 
their slower lenses, demand tripods, and 
with tripods come a totally different shoot- 
ing style. The minute a camera goes onto 
a tripod or the photographer is faced with 
a shorter film load, he starts to think before 
he pushes the button. And that’s the bottom 
line: thinking about your photography. It 
always results in better pictures. 
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In the past 35mm shooters were 
blessed with Kodachrome, and that in 
itself was a large leveler when it came to 
quality differences between 35 and larger 
formats. Today, with Kodachrome 64 
available in the 120 format and the addi- 
tion of Fujichrome Velvia (available in 
rolls and sheets), the advantages have 
evened out. 

In fact, in both color negative and 
black-and-white shooting, larger formats 
now display a distinct advantage over the 
35mm. To understand large format’s 


The right tree: Larger format means more detail. Here, the photo made on 


white. In the 35mm example, the 1/8-inch 
wide tree trunk image will have 12.5 
grains of silver and our final print of the 
tree trunk can have a maximum of 12.5 
different tones. In the 2-1/2 example the 
same tree trunk is represented by 25 
grains of silver, which can represent 25 
different tones on the final print. From 
here you can figure out what the 4x5 and 
8x10 film wili yield in our tonal quest. 
Greater tonal range is a large part of 
the beauty of large format photography, 
but when it comes to making enlarge- 


=: Beets 3 


Photographs by Steve Sint 


medium format, left, provides greater clarity, detail and tonal range 


than the 35mm version, right. 


advantages in large size prints, let’s pick 
up a loupe and take a closer look. 

Let’s say we’re shooting a tree trunk 
and we want to record, and show off, the 
detail in the tree’s bark. The image of the 
tree trunk on 35mm film is 1/8-inch wide. 
If we’re shooting a roll film camera, the 
tree trunk’s image on film will be 1/4-inch 
wide; it will be we 1/2-inch wide on 4x5, 
and if we drag an 8x10 into the field with 
us, the tree trunk’s image will be one inch 
wide on the 8x10 image. 

Let’s assume that a one-inch wide 
piece of film has 100 grains of silver sus- 
pended in its gelatin (although it really has 
many more). These imaginary 100 grains 
are spread across a line and each one can 
record a different tone between black and 


ments there are even more advantages: 
while a 35mm negative has to be enlarged 
seven to eight times to yield an 8x10 
print, a 4x5 negative only requires a two- 
time enlargement; an 8x10—well, it’s 
been said that a contact print is as good as 
it’s going to get! 

Photography’s great beauty is being 
able to record a scene with a clarity that 
approaches reality; plainly, the larger for- 
mats give you more of that beauty. Once I 
was into hot rods, and when we discussed 
engines a favorite saying was, “There ain’t 
no substitute for cubic inches.” Well, in the 
world of photography, “There ain’t no sub- 
stitute for square inches.” 

Another real advantage of larger than 

(continued on page 69) 
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ly by the world’s leading lens makers, but only 5 aie =o) foo ¥ PEL of America, 400 Crossways Park Drive, 
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Things go in cycles: you'll 


notice this time that not many of 
our readers recorded their expo- 
sures. Maybe it’s circumstance or 
just standard operating procedure 
for this random group of photogra- 
phers, but we don't have a lot of 
fistop and shutter speed informa- 
tion for you. No harm...it’s not a 
requirement. Frankly, we're often 
suspicious of photographers who 
manage to note, or even remember, 
the technical info when they’ re 
shooting under certain circum- 


stances. “...and I managed to get 
off two quick shots as the funnel 
cloud lifted the silo into the 
air....f/2.8 at 1/60 second.” Right. 
Whether you recorded your 
exposure information or not, send 
your best to Editor’s Choice, Out- 
door & Travel Photography, ///5 
Broadway, NYC 10010. Keep your 
selections to a reasonable number 
(no more than 40 slides), be sure 
your name and phone number is 
on each slide and always provide 
return mailers and postage. Hope 


to see you in print. 


Our Readers’ Best Photographs. 


CHOICE 
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Ralph Erlandson 


EAS 


J.C. Leacock 


hotography is a factor in 
both aspects of Dennis 
Frates’ professional life: 
as a 5th grade teacher in 
Monroe, Oregon, it’s part 
of his curriculum; as a 
freelance photographer it’s a six-year-old, 
rather successful second career. He self- 
publishes a line of greeting cards and has 
sold his photos for calendars and maga- 
zine illustrations. One particularly nice 
thing about the combination of teaching 
and photography is that Dennis gets to 
spend his summers shooting. The photo 
we chose is a view south along the Ore- 
gon coast near the town of Florence, and 
Frates took it with a Nikon F3 and 28mm 
Nikkor on Kodachrome 64. 

Ralph Earlandson’s been caving for 
25 years and taking photographs of his 
and his companion’s exploits for almost 
that long. The photo we selected was tak- 
en in a cave in southern Indiana, not far 
from the Ohio River. Ralph, who lives in 
Oak Park, Illinois, used his Pentax Spot- 
matic, a 35mm lens and Kodachrome 64 
for the shot. 

“Ill take a meter reading from one 
area,” he says of his cave photography, 
“and then bracket.” He always carries a 
tripod along with his photo equipment, 
which includes 24 and 55mm lenses in 
addition to the 35. “The 35 is a normal 
lens in a cave because of the tight spaces 
and the way it portrays the cave’s envi- 
ronment.” He estimates he’s taken 
between 10,000 and 20,000 cave pho- 
tographs, which, if you think about it, 
isn’t a surprising number: anyone who 
hauls a tripod down into caves is a serious 
photographer! 

A science teacher in the New York 
City school system, Bruce Colin is also 
a nature photographer who develops slide 
presentations for environmental educa- 
tion workshops. He got the spider web 
photograph early one morning on Kent 
Island, located off the coast of New 
Brunswick, Canada. The island serves as 
a research station for ornithologists and 
biologists, and it was a biology student 
who noticed hundreds of spider webs 
glistening in the morning sun. Says 
Bruce, “He woke me from a sound sleep 
and said, ‘Get out there with your camera, 
now!’ * The camera he grabbed was his 
Pentax ME Super, the lens a 50mm and 
the film Kodachrome 64. He grabbed a 
tripod on the way, too. “By 8:00 a.m. the 
mist had evaporated and the sun was high 
above the field. The particular moment 
when all the elements came together was 
gone—but not from my roll of film.” 

Professional photographer J.C. Lea- 
cock was in Snowmass, Colorado, assist- 
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ing in a photo workshop when he took the 
photograph of mossy campion flowers. A 
photo lab technician before turning pro 
three years ago, J.C. specializes in land- 
scape and nature photography. He’s pho- 
tographed throughout the western U.S. 
and been published in many magazines. 
His equipment of choice is large format, 
and our choice photo was taken with a 
4x5 Toyo field camera and 210mm lens 
on Polaroid Pro Chrome film. 

We're calling Larry Lipsky’s photo- 
graph a “four dimensional shot” because 
of the simultaneous emphasis and the 
resulting clarity of foreground, back- 
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Nicholas B. Martin 


ground, above- and below-water ele- 
ments. The Florida Keys-based photogra- 
pher decided to use a fisheye lens—in this 
case, a 15mm—on his Canon FI! inside 
an underwater housing to try to get a 
unique look to his photo. Ektachrome 64 
Professional film was exposed at 1/125 
second at f/11. “My wife is the diver in 
the photo, and we were four or five miles 
from shore at Alligator Light in the Keys. 
It was a very calm day—but the slightest 
ripple seems to be magnified because of 
the effect of the housing and the lens 
itself.” A professional photographer who 
shoots a lot of underwater and nature sub- 


jects for stock, Larry has sold his work to 
over one hundred different publications. 

“What is it about old gas pumps?” 
we asked Steven R. Kaller, referring to 
their repeated appearance in Editor's 
Choice submissions and selections (see 
our Winter “92 issue, for example). “Nos- 
talgia,” said the Broken Arrow, Okla- 
homa, resident. It’s true— today’s pumps 
look like arcade games and a photogra- 
pher coming across the pumps of 
yesteryear finds them near-irresistible art 
or artifact. Steven found these, and the 
colorful building behind them, on a tour 
of the restored Red Oak 2 Ranch in 
Carthage, Missouri. He used his Pentax 
K1000, Sigma 70-210 zoom = and 
Fujichrome 50 (“it was an overcast day 
and Fujichrome 50 tends to boost the col- 
ors a bit”) to get the shot. 

Photography is at least 50 percent 
observation, and where you look is 
important, too. Nicholas B. Martin 
looked down instead of up as the 4th of 
July parade in Carolina Beach, North 
Carolina, was forming and so he saw the 
reflection of the fire trucks in the hub cap. 
With his Ricoh XRP loaded with 
Fujichrome 100, he knelt down and took 
the photo from about three feet away with 
his Rikenon 35-135mm zoom at its 
macro setting. “I was on the street with 
iraffic passing by and I only had time for 
one shot,” he told us. He made it count. 
This is his second appearance in our Edi- 
tor’s Choice pages—his downward view 
of a spiral staircase appeared in our Fall 
“Ol issue. + 


IKONS CHOICE 


Most of us would shudder and 
walk quickly away if we came 
upon the Golden Orbweaver 
spider. But not Mark Richerzha- 
gen. He became determined to 
photograph it...but it took him 
two years. 

“The Golden Orbweaver is 
mentioned in Everglades’ guide 
books, and I saw one two years 
before,” says Richerzhagen, 
“but it was too high up off the 
ground to get close enough to 
photograph.” 

A professional photographer 
for several years, Mark, a resi- 
dent of Grosse Point Woods, 
does most of his photographing 
in Michigan’s upper peninsula, 
with an ocassional trip to other 
locales. 

“On this particular trip to 
Everglades National Park I'd 
come to photograph birds for 
my stock photography, but it 
had rained the week before and 
all the birds took off. So I start- 
ed looking for something else to 
shoot.” 

The spider was at eye level, 
the web stretching three feet at 
its longest point. Mark went 
back to his car for more equip- 
ment. “I had my F4 and 200mm 
Micro-Nikkor, and I always 
carry my SB-24 for fill-flash 
work, but for this shot I went 
back to get a second SB-24, a 
bracket for both units and sync 
cords.” The bracket is an L- 
shaped device known as a Kirk 
Bracket, and it holds both SB- 
24s—one high to the right, the 

: other lower and to the left. 
Mike used the F4’s spot metering for his exposure; both flash units were set to TTL Auto. Hav- 
ing waited two years to find the spider, he took no chances and shot a roll and a half of Fuji 
Velvia, varying his distance from the web. 
“I wasn't all that fond of spiders until I started looking for a Golden Orbweaver,” Mark says. “From 
a distance, things can look foreign and dangerous, but up close they tend to get a bit more familiar.” 
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Carr Clifton wanted to create a basic, structured photo 
graph of the Chisos Mountains in Big Bend National 
Park, Texas, for his stock file. He chose a foreground of 
the agave cactus to tie the image together, and pho 
tographed in soft, colorful evening light with his 4X5 Toyo 


Field view camera and 90mm Fujinon lens on Fujichrome 
50 film. Exposure was one second at f/45. For the shot, 
he waited until the light dimmed on the mountains 
enough so there was detail in the cactus, which had no 
direct light on it. 


“which is difficult because 
an evening shot can be 
set up in advance, and 
you can watch the light 
change; but if you're 
shooting in early light, you 
need to check the scene 
the day before because 
that light just comes up 
over the horizon and hits 
the subject fast—you 
don't have a lot of time to 
try different angles before 
the light gets harsher and 
less colorful.” As the sun 
gets higher on horizon in 
the desert, contrast 
increases, and he didn't 
want a harsh, dry look, 
preferring soft light and 
accentuation of the red 
rock. “| wanted just the 
right amount of red; this is 
borderline syrup.” Once 
everything's right, he 
keeps shooting until the 
scene doesn't look good 
anymore. He used a 
240mm Nikkor on the 
Toyo camera’;exposure 
was for 1/250 second at 
f/22 and Fujichrome 50 
was the film. This photo 
was taken for a Sierra 
Club Legal Defense book, 
Wild By Law. 


“When you put your eye to the 
camera, look at the image in the 
camera. Don’t look through 
your camera like it’s a telescope,”’ says Colorado- 
based landscape specialist Carr Clifton. “It’s all 
in how you look at what you’re doing: 95 per- 
cent of good image-making is attitude. 

“You have to look at the image as a rectan- 
gle you're composing or assembling. If you don’t want it to be just 
subject matter, like a recording of an elk or flowers—if you want 
it to be a true image that works, it has to work as a scene. Look at 
the whole image you're making. 

As hard as it is, Clifton stresses making each shot a new 
image. “When I find something I can’t recall ever seeing before 
by another photographer, that gets me very excited. 

“Your photography should be your own, unique image. 
You're not going to make it copying someone else’s eye. With out- 
door photography, we only have so many subjects to work with; 


CARR CLIFTON 


“YOU WON'T MAKE 
IT BY COPYING 
SOMEONE ELSE.” 


What's the difference between a professional photogra- 
pher and the rest of us? The equipment in the camera 
bag? Possibly, but then most of today’s pro-quality equip- 
ment is within our reach—the pro just may have a lot 
more of it. So if not equipment, then what? Maybe it’s not 


so much what they carry in their camera bags, but what 


Clifton shot the desert 
image of sandstone for- 
mations in Junction Butte, 
Utah, in the morning, 


IT’S NOT ALWAYS WHAT THEY CARRY IN THEIR CAMERA BAGS 
THAT MAKES THEM SO GOOD. BY DAVID A. SILVERMAN 


Fy a ny 


they carry in their heads—the expe 
rience, the methods and the ideas 
behind the photographs. 

We asked several top outdoor and 
travel photographers to share the 
inside stuff with us...and you. 


it's how we see them that’s 
important, and how we portray 
them as photographic images. To 
achieve excellence in photography, you 
shouldn’t follow in others’ footsteps; take anoth- 
er direction and your work will stand out.” 

If you have good color in an image, typi- 
cally it'll look good, Carr says. “But some- 
times, even in color photography, some subjects lack color, and 
they really stand out as images.” Color can be a crutch: “As spices 
go, it’s definitely the sugar. People overdo color. Too much makes 
for horrible photographs.” 

Clifton’s not a fan of “quick fix” techniques. “Over filtering, 
especially split neutral-density filters, makes images look cheap. 
You should have a damn good reason to use a filter. If you’re not 
sure, shoot with and without and analyze the results.” Also shoot 
the same image with different films: “some films ‘add’ too much 
color—it’s the overdoing-the-sugar bit again.” 
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For a Smithsonian Magazine assignment about the 
Minnesota Zoo in winter, Annie Griffiths Belt used a 
Nikon F3, 300mm Nikkor lens and Kodachrome 64 to 
photograph these snow monkeys. Her goal was to give 
a feeling of their natural habitat, but that winter the area 
had almost no snow. Three hours of snow flurries in 20 
degree weather got her this photograph. Preparation 
and knowledge are all-important, but sometimes a little 
luck can carry the day. 
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Annie Griffiths 
Belt started as 
a news pho- 
tographer in Minnesota and has been a contract 
photographer for National Geographic for 14 years. She started 
in general assignments, “but I love natural history subjects.” 
For landscapes, you don’t have to have a sunny day. “Many 
people don’t realize that bad weather makes for good pictures. The 
most wonderful light often happens when there’s stormy weath- 
er, when the light is coming and going and you’ve got dramatic 
skies to work with. The worst thing you can have is a white sky.” 
When Belt shoots a landscape, she tries to evoke a sense of 
what the land was like before there were people on it. She tries to 
capture a sense of timelessness, and chooses her composition 
carefully, eliminating contemporary objects from view. “I want 
the viewer to see the land as being big,” Belt says, and she uses 
wide angles or long telephotos (“to sandwich hills and things 
together to give a sense of bigness’’) on her Nikon F3. “When we 


ANNIE GRIFFITHS BELT 


“GO TO EXTREMES.” 


feel ‘touched’ 
by the land, 
overwhelmed 
by it, then we appreciate its beauty. 

“Often we'll see something beautiful and photograph it and 
then when we get our pictures back we say the location was so 
much prettier than the pictures. Well, often lens choice makes a 
dramatic difference between capturing what you felt at the 
moment and simply pointing a camera and shooting a picture of 
something across from you.” 

Extreme wide angle lenses, such as a 20mm or 15mm, help 
create her landscapes. “Have something in the foreground to 
anchor the picture—a flower, a rock—and let the vista be beyond; 
it makes the viewer feel like he’s there. Don’t pull out a medium- 
length lens and shoot across the scene; you lose its three dimen- 
sionality.” Even when she’s doing landscapes from the air, she 
works with a 24mm wide-angle, to give the scene that all-impor- 
tant sense of scope. 


Above: Griffiths Belt made this aerial of white pelicans in the Mississippi River delta for National Geographic. The area is an important bird 
habitat, and, according to Belt, it is currently threatened by the oil industry and river pollution. She used a Nikon F3, 105mm Nikkor lens and 
Kodachrome 64. Exposures for aerials are typically incorrect, Belt told us, because most subjects are dark against dark backgrounds and 
camera meters don’t “see” the difference. “Most images are dreadfully overexposed. | always hand meter with a Sekonic incident meter.” Also, 
most people get too excited about where they are: “It's important to be just as accurate with composition in aerial photography as any other 
time. Don't overshoot without a lot of thought, without the same compositional goals.” 
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This scene of color and contrast in Roscommon County, 
Michigan, wasn't one of John Shaw's most comfortable 
images: lying on his back, looking almost vertically over 
head, he mounted his Nikon F3 and 35mm Nikkor lens 
on a tripod that was tilted back as far as it could go. 
From there the biggest problem was merely waiting for 
the wind to die down. Shot on Fujichrome 50—in pre- 
Velvia days—for his stock file. 


‘My pictures are as technically per- 
fect as they can be,” says North Car- 
olina-based John Shaw. Made with 
Nikon F3 and F4 cameras, they’re “razor sharp, 
shot with a big, sturdy tripod in good light.” 
Good light? “Avoid high noon,” he says, “and 
go for soft, overcast light or very directional side 
lighting.” Always use a tripod: “I can’t say the 
last time I handheld a camera.” He says he treats 
his 35mm camera as one would an 8x10 view. 

As important as technique is, “you can’t separate the techni- 
cal side from the aesthetic; they go together and they must sup- 
port each other.” 

Many technically competent photographers “have no per- 
sonal vision. Others have a lot of emotion and art, but no craft: 
they don’t know technically how to handle a fleeting moment. 
Good photography happens when these two work together. You 


must be a master of your craft technically to the point that it 
doesn’t stand in your way when you aesthetically get turned on 
by something.” 


JOHN SHAW 


“NEVER SEPARATE 
THE TECHNICAL 
FROM THE 
AESTHETIC. 
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Shaw likes to fill the frame, making 
use of every possible millimeter, 
whether he’s shooting a mosquito’s eye 
or a mountain range. He composes tight to the 
edges in scenics; and if blue sky is in the image, 
it’s there to support what’s going on in the photo. 

Aside from his standard equipment, Shaw has 
a lens that enables tilting in 35mm photography. “A 
regular PC [perspective control] lens give you shift, 
sideways, but a view camera tilts.” The tilting lens is a Canon 
35mm, and Shaw replaced its mount so he can use it on his Nikons. 

“Canon’s come out with three new tilting lenses—24, 45 
and 90mm—for the EOS. It’s almost enough to make me buy an 
EOS, except I don’t want to have to carry two systems.” 

Finally, Shaw knows that you must be excited about the sub- 
ject matter, not about the technique or the equipment. “I love the 
subject matter, regardless of the fact that I’m taking pictures of it. 
What a lot of people are in love with is the photograph, not the 
subject, and you can see it—their work looks fine technically, but 
you can tell their heart’s not in it.” 


Above: John Shaw wasn't looking for closeups that fall season—he was in Denali National Park, Alaska, photographing wildlife. But when he 
saw the red leaves of Alpine Bear Berries and low bush cranberries turning the tundra red, he mounted a 55mm Micro Nikkor—‘“normally I'd 
use my 105 for closeups, but | didn’t have it with me’—on his Fujichrome 50-loaded F3. “I took the picture because red and green are very sal- 
able.” Indeed they are: the shot is the cover of his new Amphoto book, John Shaw's Focus on Nature. 
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Fascinated by patterns of 
erosion and nature's 
design, and by the play 
of light on those scenes, 
William Neill hiked two 
miles into Slot Canyon, 
near Page, Arizona, 
seeking out this image. “I 
spent about four hours in 
this eerie, magical 
place.” The photograph 
was made with his 4x5 
Wista field camera and 
Rodenstock Sironar 
210mm lens on 
Ektachrome 64. The 
exposure was f/45 for 
five minutes, the shutter 
locked open with a cable 
release. Despite what 
photographers are usual- 
ly told, he shot in the 
middle of the day 
because of the way light 
filters down through the 
100-foot-deep canyon, 
and because of the need 
for great depth-of-field. “If 
you photograph there in 
the early morning or late 
afternoon, you'll be doing 
30-minute exposures.” 
Since reciprocity is a 
problem with long expo- 
sures, he used #10 
magenta CC filter to 
compensate for the 
greenish shift of the film. 
The exposure was calcu- 
lated by taking a spot 
meter reading, then dou- 
bling the meter’s reading 
to compensate for 
reciprocity’s effect on the 
exposure. 


Specializing in landscape, TaT one will bring their own 
travel and documentary pho- VV | E L | A M N E | L L imagination to the picture, so 
tography, William Neill I ask questions rather than 
tends to photograph his landscapes on cloudy “[SQLATE. ABSTR, AC answer them. I want to create an image that 
and rainy days. “‘I like flat light for color satu- bar Sao . grows on a viewer rather than one that 
ration and detail, so the color’s not washed out REMOVE THE CLUES explains itself quickly and then fades from 
by extreme contrast.” ; TO ADD A SENSE memory.” 

He isolates and abstracts a subject, creat- Neill works with a macro lens—usually 
ing “intimate landscapes” —a few leaves, rain- OF WONDER a 55mm Micro Nikkor— on his Nikon FE2 
drops, the bark of a tree—to get to the essence TO THE IMAGE.” and N8008, or in tight with his Wista 4x5 
of the subject rather than present a literal depic- ‘ Raat, HS: field camera. Working close eliminates ele- 
tion. Composition is all important: “Simplify and get in closer— ments and reference points—the sky, for example. “Instead of 
it’s an obvious way of isolating one aspect of the subject. giving clues, I tend to remove them. It adds a sense of wonder to 

“I create a wonder, and I try to make the viewer think. Every- the image.” 
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Weekend 
Getaway? 


The |QZoom 60X takes no more room than 
apair of socks. Weighing only 10 ounces, 
with a fully retractable 38-60mm power 
zoom lens, self-timer, auto focus, auto 
exposure, and smart flash, the economical 
IQZoom 60X is a perfect travel companion. 
So get away when you can, and don't forget... 


Pack a Pentax. 


Manufacturing and Servicing Fine Cameras» 
Lenses Binoculars * Monoculars * Video 


35 Inverness Drive East 
Englewood, Colorado 80112 


For best results, use Kodak film. 


PENTAX 
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A photographer for 500mm f/4 is his 
23 years, with a back- J ‘@) N N F FE R ‘@ N wildlife lens. He used a 
ground in zoology, John ; 2 Nikon FM until the 
Netherton says that “too many people run “KNOW AS MUCH N8008 and F4 came out. When shooting noc- 
out into the field with a new camera system - a VVALE -y tural wildlife, he’ll use the built-in AF illu- 
and expect to get great wildlife photos. It ABOUT THE WILDLIFE minator on his SB-24 flash in AF mode to get 


doesn’t work that way: wildlife photography AS YOU DO ABOUT é fiashphotos in low-light situations where it’s 


means knowing as much about the wildlife a ; . difficult to focus. 

as you do Ries your camera.” YOUR CAMERA. Finally, go where the wildlife is. 
Netherton will walk along a fresh water pond and see an “Many photographers will walk to the edge of the pond or lake; 

anhinga, a bird that fishes underwater. Most people will make an I'll go into it if that’s what J need to get the shot. 

exposure of the bird with its long neck in the water and walk off, “I’ve gone out in the morning thinking that I’ll just stay on 


thinking they got the shot. Netherton knows the bird is fishing and the edge and shoot. Then I'll think, well, I need to be another five 
eventually will spear a fish, come up onto land or on a limb and feet closer. Pretty soon I’m wading right out there. Later on I buy 


swallow the fish whole. Then, because it has no natural oils in its new shoes.” 

feathers, it spreads its wings to dry. He’ll get the whole story, the 

entire sequence, in his pictures. Despite the fact that he’s often mistaken for the editor of this 
But Netherton relies on equipment as well as knowledge. “A magazine, David A. Silverman has an editorial career of his 

200mm lens is just a starting point.” A favorite used to be an 80- own. He’s been writing about both the technical and basic, 


200 zoom, but “you just have to get too close with it.” Now a how-to side of photography for more than 20 years. 


Birds at the St. Augustine, Florida, Alligator Farm’s natural rookery are used to people being around, and there are few natural predators, such 
as raccoons, that would attempt to enter the alligators’ territory. Netherton likes to teach a workshop there because he knows the photogra- 
phers won't disturb the nesting birds, which might otherwise abandon their nests. It was an overcast, rainy day when he made this image with 
his Nikon N8008, fitted with the MF-21 Data Back and 500mm Nikkor lens. The camera was tripod-mounted, the setup covered with a plastic 
garbage bag. With the scene composed and framed, he set the camera on freeze-focus mode—the shutter tripped automatically each time the 
adult snowy egret entered the target viewfinder rectangle. The exposure was f/4, 1/60 second on Velvia. 
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COAST Introduces... 


rT | = vv # x 
$ avi n s-10-Go Profit from the experience. 
An up to $100 value, FREE 
with selected COAST products. 
C re) u re) n Pp ack As if there wasn't reason enough to buy 
s COAST accessories, we've added a little 
extra incentive: the “Savings-To-Go" 
Coupon Pack, which features money- 
saving coupons on products and services 
found on the great American road, like 
Bib® Coast, Cokin® Dunkin Donuts® 
Hertz, Kodalux™and Ramada*® 
The COAST “Savings-To-Go” Coupon Pack 
is free with selected COAST products. Its 
part of our GO COAST, GO AMERICA 
celebration. After all, what could be better 


than coasting across America and saving 
along the way? 


{ 


ite 
St 


The elas Largest Manufacturer of Photo, Video, Audio, Specialty Luggage and Accessories 
COAST MA 
(914) 376-4500 
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BRING YOUR ZOOM LENSES...B 


WHEN YOU GO TO SAN FRANCISCO, 


— 


xX P 


San Francisco is arguably the most pho- 
togenic city in the country, and perhaps 
the most photographed. Its mix of physi- 
cal beauty and cultural diversity promis- 
es— and delivers—an unparalleled 
range of images. But as the most pho- 
§ tographed, the city presents a problem. 
San Francisco is visually familiar 
to almost everyone, even those who 


_ have never been there. Whether from 

_ Bullitt, television, Dirty Harry movies 
or Uncle Emie’s vacation slides, we all 
have a sense of what the city looks 

_ like. The city’s infinite variety can be 
hard to bring home on film. 

And there are the technical prob- 
lems of shooting the City by the Bay. 
Fog can engulf certain neighborhoods 
during different times of the year, mak- 
ing your shoot difficult if not impossi- 
ble. Chasing quick-fading winter light 
through labyrinthine streets can be hard 
without proper planning. So while it’s 
photogenic, San Francisco also repre- 


sents a real photographic challenge to 
even the seasoned pro. ' 


Someone who has learned the pit- 


falls and the rewards of shooting in the 
Bay area is New York-based profes- 
sional photographer Kit Kittle. A veter- 
an traveler, with cover shots on Travel 
& Leisure and Geo to his credit, Kit 
was recently in San Francisco on 
assignment for the New York Times * 
travel section. The experience left no 


doubt in his mind that this is truly a 
world-class city. 

“The light in San Francisco is just 
wonderful,” Kit recalls. “I think it has 
the most beautiful light of any major 
city, with the possible exception of 
Paris.” He also found the weather to be 
a positive influence on the images he 
was creating. “The light is incredible 
because of the weather,” he maintains. 
“You get these amazing back-lit fog 
banks that seem to glow with an inner 
fire; other times the diffused, foggy 
light will create startling, 
Impressionistic scenes.” 
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Opening spread: Open up the 
Golden Gate— Photographer 
Frank Siteman was up on top 
of the bridge for this shot, 
looking north out of the city. 
This man is a professional, 
folks...don’t try this yourself! 
(Frank Siteman/Viesti Assoc.) 
Above and left: Painted 
ladies— The Victorian 

homes of the city provide a 
great opportunity for 

colorful photos, either 
abstract or realistic. 

(Joe Viesti/Viesti Assoc.) 
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Kit also thinks the city is ideal for seri- 
ous non-professional photographers. 
“There are places where you can go to try 
and recreate a well-known picture, like the 
shot of Alamo Square with the row of Vic- 
torian homes in the foreground and the 
downtown skyline in the background. It 
makes you aware of how many ele- 
ments—aside from the central image 
itself—are necessary to create a memorable 
shot.” 

Kit recommends carrying three zoom 
lenses for your San Francisco photography: 
a 24-50mm, a 35-70mm and a 70-210mm. 
‘Part of the appeal of photographing San 
Francisco is that the light changes not only 
in time but in space. Because the city is so 
densely laid out and its hills are so close 


together, you can have several different 
lighting effects within a single viewpoint. A 
longer zoom allows you to pick and choose 
the exact image you want.” 

The shorter length zooms are most 
useful at street level, exploring the cultural 
riches of San Francisco’s vastly diverse 
neighborhoods. Though the city’s vistas are 
justifiably famous, some of the best photos 
happen when you just walk around and let 
your eyes take it all in. 

So where do you start? You're likely 
to find something worth shooting almost 
anywhere, but here are some good places to 
begin: 

TWIN PEAKS. No, not the one with 
cherry pie and dancing midgets—although 
in this town, anything’s possible. These 
Twin Peaks overlook the city from the 
southwest, providing beautiful panoramic 
views of the entire town. The light is best 
from late morning into the afternoon. Past 
April, there’s always a chance that the site 
may be totally fogbound. 

THE PRESIDIO. This is a great place to 
shoot because it doesn’t resemble what 
most people think of as San Francisco. 
Established over 200 years ago, the Presidio 
is the world’s most beautiful Army base. Its 
1,400 acres contain large stands of pine and 
eucalyptus, not to mention a lake and a golf 
course. The views of the Bay are good 
enough to make you want to enlist, but 
that’s not necessary: the Presidio is open to 
all, without a pass. 

GOLDEN GATE PARK. This is the most 
varied single location in San Francisco. 
Three miles long and one-half mile wide, it 
encompasses a staggering number of pho- 
tographic possibilities. Its locations include 
a fly fishing practice pond, a Japanese tea 
garden, a lake, a log cabin, an aquarium and 
a 100-year-old Irish greenhouse; throw in 
enormous groves of redwood, pine and 
eucalyptus and an ever-changing landscape. 
The park is also the best place to people- 
watch in a city that prides itself on the 
breadth of cultures represented within it. 

COIT TOWER. At the top of Telegraph 
Hill, overlooking North Beach, is the Coit 
Tower. Built in honor of the city’s fire fight- 
ers, the Tower has a 360-degree view from 
the top and beautiful WPA-era murals on 
the inside. The view from the top is a great 
contrast to North Beach’s round-the-clock 
street action. 

THE MARIN HEADLANDS. This is the 
perfect place for a late-afternoon or early- 
evening shot of the city and the Golden 
Gate Bridge. The headlands overlook the 
mouth of San Francisco Bay, and the view 
will often include commercial ships or a fer- 
ry. Depending on the conditions, the bridge 
might also be shrouded in fog, heightening 
the drama of your photograph. 


Bogen 
3020 Series 
Convertible 

Tripods. 


They stand up under 
the worst conditions ... 
and the best cameras. 


We don't sell anything 
we wouldn't buy ourselves. 


See your dealer 

or write: Bogen 
Photo Corp., 565 E. 
Crescent Ave., P.O. 
Box 506, Ramsey, NJ 
07446-0506. 


Circle 17 on Reader Service Card 


Reflecta 
Automatic 
Slide 
Projectors 


The professional 
way to project 
your image. 


For complete information 
Bogen Photo Corp., 565 East Crescent Avenue 
P.O. Box 506, Ramsey, NJ 07446-0506. 
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6x9 
to go! 


Swiss perfection at its best, that’s what 
ARCA SWISS is all about. 


ARCA SWISS is a complete system of 
modular elements, designed to give 
you the greatest flexibility in all situa- 
tions. All cameras can be interchanged on 
rear and front format frames from 6x9, 
4x5, 5x7, and 8x10. 


The 6x9 F-Line (2x3”) is a must for any 
photographer who wants to use roll-film 
with the full tilts and swings of a large 
format camera. It can be used with a 
Polaroid back, a binocular view-finder 
and even a 47mm lens. 


Save big with the 6x9/ 
Roll-Film combination. 


6x9/6x7 
FC-LINE 


TEKNO CHICAGO 
1218 W. Adams St. 
Chicago, IL 60607 
(tel) 312/243-1010 

(fax) 312/243-3811 


TEKNO NEW YORK 
38 Greene St. 
New York, NY 10013 
(tel) 212/219-3500 
(fax) 212/219-3592 


TEKNO HOLLYWOOD 
751 N. Highland Av. 
Hollywood, CA 90038 
(tel) 213/931-3777 
(fax) 213/939-6635 


¢TEKNO 
ARCA 


Above:Easy for them— At the Spring Cherry Blossom Festival, sumo wrestlers carry a 
= W | . S model of the Golden Gate Bridge. (Joe Viesti/ Viesti Assoc.); Kit Kittle took this view of 
the Golden Gate Bridge from an observation area on the Marin County side; Fujichrome 

64 T —a tungsten film— brought out the blue of a foggy evening. 
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FESTIVALS/SPECIAL EVENTS. This is 
more of a “when” than a “where” sugges- 
tion, but it could be the most useful for 
capturing the unexpected. When Kit Kittle 
was in town on assignment, he stumbled 
into a Chinese New Year celebration in 
Chinatown and brought back some excep- 
tional images. There’s almost always 
some type of ethnic festival or parade in 
San Francisco; contact the Convention 
and Visitors’ Bureau to get a schedule. 
Also keep in mind special events such as 
regattas, street fairs, the Navy’s Fleet 
Week and activities at the Bay area’s 
many schools and universities. 

SEAL ROCK/OCEAN BEACH. In most 
cities it would be the high-rent district, but 
the oceanfront is the forgotten side of San 
Francisco. While this area can be the 

(continued on page 70) 


It’s surprising that no one thought of it 
before. In a city where the entrepreneurial 
and the artistic get along so well, it’s 
inevitable that someone would offer a tour 
service geared to the serious amateur pho- 


tographer. 

ANEW KIND — vistors con 

now call on 

OF PRIVATE EYE vzonarcito 

give an in- 

depth tour of the city with an eye to the 
wants and needs of the photographer. 


Ugo combines a career as a profes- 
sional tour guide with a 40-year long love 
affair with the camera. It was his 
appreciation of photography that made 
him question the limitations of the usual 
package tour. “The standard city tour 
offered by most companies is about three- 
and-ahalf hours long,” Ugo says, “and you 
spend most of that time jumping in and 
out of your seat on the bus.” 

In contrast, the minimum tour Ugo 
offers is eight hours and he never takes 
more than ten people. “I take people to 
places visitors normally wouldn't go, and 
| give them a chance to take good pho- 
tographs once they get there,” he says. 
That means allowing time to set up tripods, 
study camera angles and check expo- 
sures—or tap Ugo’s vast store of knowl 
edge. He offers a more in-depth tour, with 
four days and three nights of shooting and 
a very flexible itinerary. That tour also 
includes a hotel and some meals, all for 
under $500. 

As the residents of HaightAshbury 
used to say, “you're either on the bus or 
you're off it.” Ugo offers a valuable alter- 
native to the generic halfday-on-the-bus 
tour. If you want additional information, 
contact Ugo at 415/981-6313 or write to 
him at 630 Mason Street, San Francisco, 
CA ,94108 KC. 


Bavaria’s “other” high-performance vehicle: 
Heliopan filters 


Bavarian Motor Works (BMW) is reknown for quality, pene cars. Heliopan, a 
Bavarian neighbor, is reknown for soe performance Tilters. q 

Heliopan hel Heliopan uses Schott (Zeiss) optical glass satel double hard- 
coated for peak performance. Our solid brass, black anodized rings are thicker, with extra 
threads for extra security. For convenience, every Heliopan filter has Kodak Wratten 
designations, with factors and description on the ring. And for easy access, Heliopan 
pac aging stacks, connects and have pull-out drawers. 7 : 

Heliopan uniqueness. We precision-manufacture all “normal” filters — plus specialty 
filters. Heliopan, by exclusive Zeiss authorization, provides Zeiss Softar filters — unmatched 
for soft-focus. Other soft-focus filters limit aperture settings, but Heliopan’s Zeiss Softars 
allow any aperture with singular results: beautiful. : 

Heliopan selection. Heliopan offers the fullest range of filter types over the  abral 
range of sizes. Polarizing, graduated, optical resin filters, rotating brass filter holders and 
more. We have the most extensive selection of circular, square and rectangular graduated 
neutral density filters and central filters for wide-angle camera lenses. 

If you cannot find a ready-made Heliopan filter or * 
adapter for your needs, we can make it for you. After all, h e ] [@) p an 
we have a performance reputation to protect. a 

= The perfect filters 
for perfectionists. 


Marketing Corp. 16 Chapin Ra, Pine Brook, N/ 07058, 201/808-9010, 
BMW trademark and logo are registered — BMW of North America. 
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THE BEST DAMN TRIPOD 
IN THE WORLD 


And archival print washers, field cam- 
eras, camera cases, cold light heads 
for enlargers, stabilizers, modified spot 
meters, meter holsters, zone dials, view- 
ing filters, dry mount jigs, and custom 
prints are only a few of the 248 reasons 
for ordering our new free catalog. 


We manufacture most of the products 
we sell and test them under field con- 
ditions. We guarantee everything! 


CALL TOLL FREE 1-800-457-1114* 
or mail this form fora FREE CATALOG 


INGIne 3 ees no ee aE AOS 


City State Zip 
*For orders and customer service, call 4-802-257-5164 


ZONE VI stupios inc. 452 Elm St, Newfane, Vermont 05345 
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Clockwise: Bryce Kanights goes 
one-on-one with a solitary skater at 
twilight. All photos were taken with a 
Canon T90; this one with a 24mm 
lens; Competitions tend to be more 
difficult to photograph, but perhaps 
a touch more colorful. 70-210 zoom 
on the Canon; One of Kanights’ tech- 
niques is to combine a spinning 
camera, wide-angle lens, relatively 
slow shutter speed and a flash to 
impart motion while freezing 

the subject in mid-skate. 


FOR SKA LES ORRDT NG “TMAGES T AT SOAR 
OLE ee es ee Oe! 
GET pow a Se GET OUT YOUR WIDE ANGLES. 


The challenge for many aspiring sports photographers is access: close-up positions at major league games 
are virtually impossible if you don’t have a press pass; amateur sports are, well, amateurish. But then there’s 
skateboarding: it has color, action, eager 
subjects—and you can get close. * 
Want to find some skateboarders? Just 
hang around the streets near a high school. 
If you’re nimble with your camera, fast on 
your feet (or board) and have a slightly 
rebellious nature, skateboarding is one 
sport that’s very accessible. %* Once 
you get past the guards, that is. Just ask 
Bryce Kanights. %* Kanights, 29, is 


a former professional skateboarder who 


has spent the last 15 years pursuing his 
two passions: riding that flat, four-wheeled, self-propelled board at high speeds in unusual places, and photograph- 


ing others doing the same. Sometimes he does both at once. %* The two hobbies came about Virtually 


abandoned) 
rfect yenues 
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Clockwi 
swimming pools 
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wide angle on the Can 
the camera he skater freezes 
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simultaneously. “My father had a dark- 
room when I was growing up and I helped 
him,” Kanights says. ‘““When I was 12, he 
gave me an old Nikon F body. I learned 
photography with it.” 

In that same summer of 1975 his 
cousins introduced him to skateboarding. 
His camera gained him instant fame among 
his peers. “We'd go to skateboarding 
ramps and I would bring the camera along. 
Then I would develop and print the black- 
and-white negatives and show them to my 
friends. To this day, they still love those 
shots.” From this humble beginning he 
went on to tour the world as a professional 
skateboarder; now, he’s photo editor of 
Thrasher, the monthly publication that’s 
considered the skateboarder’s bible. 

Nowadays Kanights skates for fun, 


a Professional Slid 
i THICK K ae Gitare 


Labeling is NOT enough! 


Labeling slides is important, but professional photographers need to 
organize images, do sophisticated searches, prepare submissions, 
and track usage. ProStock is the only software at a reasonable price 
that can do all this and more. 20/20 Software sells more software to 
professional photographers than all other companies combined. Let 
us help you make money with your slides! 
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Is Your Camera 
A PAIN In The Neck? 


Stop the uncomfortable swinging and 
swaying of your camera with 


CAMERA CADPY. 


The Ultimate in Camera Comfort! 


Look What You Get: 


*Soft Swede / Leather Neckstrap 

*Quick Release Nylon Buckles 

*Stretchable Body Strap With Quick Release 
*Handy Film Holders 

*Tripod Mount For Body Strap 


See What It Does! 


sHolds Camera Securely To Your Body 
*Takes The Weight Off Your Neck 
-Supports Telephoto Lens 


How Much Does It Cost? 
*Only $29.95 + $3.00 Shipping & Handling 
«Check * Money Order * MC/Visa Accepted 


Classic Outdoor Products 
P.O. Box 3707 Paso Robles, CA 93447 + 1-800-726-0039 
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FOR THE ROAD 


KODACHROME 64 OR FUJICHROME 50? CARRY BOTH 
CHROMES AND YOU’LL HAVE MAXIMUM COLOR CONTROL 
NO MATTER WHAT THE SUBJECT OR CIRCUMSTANCE. 


BY BARRY TANENBAUM » PHOTOGRAPHS BY GEORGE OBREMSKI 
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Previous page: Fujichrome 50 gave the 
lights of the Ginza, Tokyo, Japan, the bright- 
ness Obremski wanted. The lens was his 
Tamron 60-300mm zoom; Although it was 
a sunset shot, Obremski opted for 
Kodachrome 64 for this 24mm view of Lon- 
don’s Tower Bridge. “I was looking for a lot 
of detail rather than a lot of color.” 


Above: To pick up the action of a high 
school football game, Obremski shot with 
a 500mm lens at a deliberately slow 1/60 
second. Bright sunshine and Kodachrome 
64 got the colors. Right: Although it was a 
sunny day, Obremski used Fujichrome 50 
to bring out even more of the strong colors 
in this New York City scene. The Tamron 60- 
300mm zoom was once again used. 


Opposite page: Obremski credits Koda— 
chrome 64’s exposure latitude with holding 
detail in the foreground shadow areas while 
providing a bright wash of color in the sun- 
ny background. Obremski used a 500mm 
lens to take his subject unawares; To best 
capture the bright orange of the pumpkin 
and the glow of the candles inside, 
Obremski shot this Halloween special with 
Fujichrome 50. The lens was a 105mm 
Micro-Nikkor. 
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et’s put the moral of the story 
right up front: film is the least 
expensive, most easily 
changed, most experimental 
ingredient in the photogra- 
phy mix, anda different film can make a dif- 
ference in your photographs. It’s not a film’s 
speed we're talking about; it’s a film’s char- 
acteristics—the intensity, hue and warmth of 
its color rendition—that can significantly 
affect the way your photographs look. 

You hear a lot about finding a film you 
like and sticking with it, but the view from 
here is that are some very good reasons for 
doing some experimenting— and then 
sticking with more than one film. 

In George Obremski’s New York City 
studio there’s a backpack that leans against 
a shelving unit near the door. “I don’t go out 
without that bag,” the photographer says. 
“Tf I’m going to the corner for a newspaper, 
I take it. 

“I'd be walking down the street and 
see something, some incredible light—it 


“ON A BRIGHT, SUNNY DAY 
I'LL SHOOT KODACHROME 
64 —IT’S DOESN’T ADD 
ANYTHING TO WHAT’S 
ALREADY THERE. BUT ON AN 
OVERCAST DAY, I’LL USE 
FUJICHROME 50.” 


could be on the next block, on the side of a 
building. I’d run back to get my camera and 
of course when I got back to the spot the pic- 
ture was gone. It happened so many times 
that I figured the best thing is just to have a 
camera at all times.” 

In the neighborhood bag is a Nikon F3, 
a 60-300mm Tamron zoom, a 50mm f/1.4 
Nikkor (“for really low light”) plus 24 and 
15mm Nikkors. Also in that bag are two day- 
light films, Kodachrome 64 and Fujichrome 
50. Two films because choice, not chance, is 
what good pictures are all about. 

Obremski always carries Kodachrome 
64 and Fujichrome 50, whether he’s taking 
a walk to the neighborhood grocery or off 
on an extended assignment or stock-shoot- 
ing trip overseas. 

“On a bright sunny day, I'll shoot 
Kodachrome 64. It’s not as contrasty as 
Fujichrome 50, not as bright. It doesn’t add 
anything to what’s already there. But on an 
overcast day, I’ll use the Fujichrome 50— 
it’s a brighter, more contrasty film, and on 
a ‘flatter’ day it will boost the colors.” 

There are times when he will shoot 
both films on the same day for the same 
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monoballs 
to go! 


Ever since their introduction 20 years 
ago, the ARCA SWISS Monoballs have 
been at the forefront of quality and 
performance. 


Today, ARCA SWISS continues its tra- 
dition of innovation and leadership by 
introducing major technological break- 
throughs in Monoball design: 


The axial clamping mechanism pro- 
vides higher load capacity and pre- 
vents even the slightest migration when 
the camera is locked into position. 


The progressive cushioning feature 
counteracts the effect of weight transfer 
when the camera is tilted. It is espe- 
cially useful with heavy cameras. 


The double axis rotation (B2 Monoball 
only) allows movement around two 
distinct axes, thanks to two separate 
balls encapsulated into one another. 
There are two locking knobs controlling 
movements individually. 


B2 B1 
Weight 3lb60z 11b70z 
Height ao 4" 
Width 3 3/4” 21/4" 
Panorama 360° 360° 
Tilting 90° 90° 


Tripod 3/8" 3/8” 


TEKNO CHICAGO 
1218 W. Adams St. 
Chicago, IL 60607 
(tel) 312/243-1010 
(fax) 312/243-3811 


TEKNO NEW YORK 
38 Greene St. 
New York, NY 10013 
(tel) 212/219-3500 
(fax) 212/219-3592 


TEKNO HOLLYWOOD 
751 N. Highland Av. 
Hollywood, CA 90038 
(tel) 213/931-3777 
(fax) 213/939-6635 


*TEKNO 
ARCA 
SWISS 
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SIDE BY SIDE 


REAL LIFE... OR REAL LIFE PLUS? 


In New York City, the stat- 
ue of General Sherman 
and, in the background, 
part of the Plaza Hotel 
struck Obremski as a 
good test for his favorite 
films. The photo taken on 
Kodachrome 64, top, 
turned out to be truer to 
the colors in the scene 
as Obremski recalls 
them. The Fujichrome 50 
version of the same 
scene was too cool and 
contrasty, the photogra- 
pher feels. 


In this case, Obremski 
feels that the Fujichrome 


50 rendition, bottom, is 


perhaps more attractive 
due to its warmth, but the 
Kodachrome 64 depic- 
tion is truer to the colors 
the photographer found 
when he photographed 


», the scene. Familiarity with 
§ the characteristics of 


both films is the key to 
on-the-scene choice — 
but some scenes will 
always call for experi- 
mentation. 


subject. “As a comparison, just to see what 
will come out better, I’ll shoot the last five 
or ten frames on a scene with Fujichrome 
50, then reload with Kodachrome 64.” 

“Tused to be totally a Kodachrome man, 
but when Fuji started making improvements 
in its film a few years back, I started hearing 
a lot of good things about the film. I went out 
and did some tests. I had one camera loaded 
with Kodachrome, one with Fujichrome, and 
I'd often switch the lens on the same shot, 
shoot three or four rolls of each and then come 
back and take a look.” 

Obremski maintained some control 
over the consistency of the processing by 
having Kodak’s Fairlawn, New Jersey, lab 
handle all the film, something to consider 
if you're setting out to compare or test film 
for yourself: find a lab that does good work 
for you and stay with them. 

“These days I look over the scene, I 
know the conditions, then Ill decide what 
film to shoot. I know Fujichrome will give 
me those poster-like colors, Kodachrome 
more gradation of tone. 

“Fujichrome will definitely pump up 
the color; there’s a built-in boost for cloudy 
or overcast days. You can say that 
Kodachrome 64 portrays the colors as they 
are in real life, sure. Let’s say that 
Kodachrome 64 needs a bright sunny day 
to bring out its best. On a gray day, you want 
real life plus.” 

As you might expect from a photogra- 
pher who likes to decide what film best suits 
the day and the subject, George Obremski 
generally reserves all the other photo deci- 
sions for himself, too. “I almost never put 
the camera on autoexposure. I°ll move my 
camera around the scene to get different 
readings and I'll make my exposures based 
on those readings. I do all the usual 
things—overexposing a bright white wall 
between one and two stops, underexposing 
for deep shadows. But I almost always cal- 
culate everything myself, and then I'll 
bracket a bit to make sure.” 

Still, it’s manual exposure a/most all 
the time. “Sometimes,” he admits, “there's 
just no time to meter.” 

For this photographer, choosing and 
using film according to the situation is part 
of controlling his photography—in the 
same way that choosing a particular lens, a 
metering option or even the place you stand 
controls and influences the results of your 
efforts. 

We're quick to acknowledge techno- 
logical advances in cameras and lenses, per- 
haps not so quick to realize that film has 
come a long way, too, and that’s it’s possible 
to customize the film to the shooting you'll 
be doing. For some of us, the testing, eval- 
uating and decision-making can be as sat- 
isfying as the viewing of the results. 


v« 2 GRAND PRIZES 
$1,000 Best Color plus Minolta 
MAXXUM 7xi AF SLR with 28-80mm 
{/4.0-5.6mm AF Zoom Lens ($1,100 
retail value) 
$1,000 Best B&W plus Minolta 
MAXXUM 7xi AF SLR with 28-80mm 
{/4.0-5.6mm AF Zoom Lens ($1,100 
retail value) 


vx 2 SECOND PRIZES 
$500 Best Color and $500 Best B&W 


ve 2 THIRD PRIZES 
$350 Best Color and $350 Best B&W 


v« 10 FOURTH PRIZES 
$25 Top 5 Color Prints or Slides and 
$25 Top 5 B&W Prints 


v« 100 HONORABLE MENTIONS 
All honorable mentions will be listed in 
the November 1992 issue of 
Photographer's Forum magazine and 
will receive a certificate of outstanding 
merit from Photographer's Forum. 


WINNING PHOTOS will be published in 


All contest finalists, top 8% of all entries, will be 
published in The Best of Photography Annual '92. 


Rhpioasanhies 9 Forum Mateive & Minolta apg eent 


the November 1992 issue of Photographer's Forum. 


Minolta MAXXUM 7xi AF SLR 28-80mm f/4.0-5.6mm AF Zoom Lens 


@ Early Entry (postmarked no 
later than April 25, 1992) fee is 
$2.75 per photo entered. 

@ Regular Entry (all entries must 
be postmarked no later than June 
1, 1992) fee is $3.75 per photo 
entered. 

@ Enter B&W prints, color prints, 
or color slides. No limit to quantity 
of entries. 

@ Entries must be unmounted 
8x10 or smaller. Label every entry 
with your name and address. 
Enclose self-addressed, 
stamped envelope for return of 
work. Do not send money for 
return postage. 

@ Rights remain with 
photographer at all times. 

@ Subject matter is open. 

@ Finalists notified by July 25, 
1992. 

@ Winners notified by August 18, 
1992. 


Over $65,000 Cash Prizes Already Awarded! 
ENTRY FORM 


(| YES! I would like to enter the contest. I am enclosing $2.75 per photo entered 
leat entry date), or $3.75 per photo entered (regular enty date). Please consider my 
work for future issues as well. Please enter my free six-month subscription to 
Photographer's Forum magazine. (Valid for new subscribers only—no renewals.) 


NAME 


ADDRESS 


CITY 


LJ Mastercard C) Visa (J Account No. 


STATE 


zip PHONE 


Exp. Date 


Send all entries to PHOTOGRAPHER'S FORUM, 511 Olive St., Dept. 5 
Photogra apher’ s Forum reserves the right to publish all contest winners and "finalists. Though caution will 
be exercised with all work, Photographer's Forum is not responsible for damage. BP23 


. Santa Barbara, CA 93101. 


Woodland 
USA One Hour Photo 


Colorado 


Gant Brothers Sporting Goods 

(All stores) 

Robert Waxman Camera & Video 

(All stores) 

Western Camera 

(All stores) 
Aspen 

Wainut House 
Boulder 

Mikes Camera 
Breckenridge 

Jim's Alpine Camera 
Colorado Springs 

Godecs Photo Supply 

Shewmaker's Camera Shop 
Cortez 

Cortez Camera 

Vics Photo 
Durango 

Durango Photo Services 
Glenwood Springs 

The Darkroom 
Grand Junction 

Monument Camera 
Greeley 

Kens Camera & Hi Fi Center 
Gunnison 

Gunnison Camera Center 
Lakewood 

Lakewood Camera Center 
Montrose 

Main Street Photography 
Pagosa Springs 

Focus & Sound 
Steamboat Springs 

The F-Stop 
Vail 

Camera Shop at Crossroads 
Wheat Ridge 

Soundtrack 


East Hartford 

Simonds Photographic 
Mitford 

Milford Camera 
South Windham 

The Filter Connection 
Stamford 

Camera Wholesalers 
Waterbury 

Mike's Photo Shop 


Wilmington 
Cameras Etc, Inc. 


Florida 


Daytona Beach 
A 1A 1/2 Hour Photo 
Beach Photo Service 
Deerfield Beach 
Browns Cameras 
Delray Beach 
Delray Camera Shop 
Fort Pierce 
Jiffy Photo Center 
Longwood 
Photoline Supplies Inc. 
Marco Island 
Marco Photo 
Merritt Island 
Wee IV, Inc. 
Miami 
Bensons Camera 
Downtown Camera 
Mardel Enterprises, inc 
Rich Photos 
Orlando 
Colonial Photo & Hobby 
International Video Camera 
Top Gun Electronics 
Walt Disney World 
St. Augustine 
Bradbury Camera 
St. Petersburg 
Abner's Camera Exchange 
Stuart 
Stuart Photo 
Tavares 
Terry & Gerri's Photography 
West Palm Beach 
Great National Camera Machine 


Georgia 


Camera America 

(All stores) 
Albany 

Camera Country USA 
Atlanta 

Century Photo Supply 
Atlanta 

Focus Atlanta Inc. 
Gainesville 

United Kolor Corp. 
Roswell 

Photo Plus 
Toccoa 

Troups Photo Service 


Idaho 


Boise 

Idaho Camera, Inc. 
Idaho Falls 

Farr & Co. 
Twin Falls 

Mel Quales Electronics 


Camera House 

(All stores) 

Mike Crivellos Camera Centers 

(All stores) 

Skrudiand Photo Service 

(All stores) 
Bive Island 

Watiands Camera and Photo 
Bourbonnais 

Clyde's Camera ‘N’ Cards 
Burbank 

Action Camera & Lab 
Chicago 

Camera Network 

Central Camera Co, 

Dark Room Aids 

La Salle Photo Service 

Marquette Photo Supply 

Shutan Camera & Video 

Solar Cine Products 

Westbank Photo Supply Company 
Evanston 

Hoos drug 
Glen Ellyn 

PJ's camera & Photo Corp 
Glenview 

Infinity Camera & Video 
La Grange 

Colonial Camera 
Oak Park 

Oak Park Camera Co. 

The King’s Camera Company 
Palatine 

Pearson TV 
Park Ridge 

South Park Camera 
Springfield 

Photo Resource Center 
Waukegan 

Waukegan Camera 
Wheaton 

Du Page Photo 
Wilmette 

Phototronics 


Indiana 


Merriliville 
Gary Camera & Video 


Cedar Rapids 
Photographic Products 
Muscatine 
The Camera Corner 


Kansas 


Garden City 
The Appliance Mart 
Kansas City 
Lawrence Photo-Graphic 
Mc Pherson 
Mann's Studio & Camera Shop 
Shawnee Mission 
Gass Camera Repair 
Topeka 
Wolfes Camera Shop, Inc. 


Louisville 

Murphy's Camera Center 
Paducah 

The Camera Shop 


Louisianna 


Metairie 

Bennetts Photo, inc. 
Baton Rouge 

New Generation 
Harvey 

Ace Camera Service 
Lafayette 

Pinhook Camera 

The Camera Center 
New Orleans 

Cash and Gold 

Moldaner's Camera 

New York Camera 

Westside Camera Center 


Biddeford 

LaMere 
Farmington 

Mountain Image 
Pittsfield 

Photo Shop 
Portland 

Photo Market 
Rockland 

PD QMorrison Studio 
Waterville 

Eim City Photo Service 


Maryland 


Severna Park 
Severna Park Photo 


Pertecta Camera 

{All stores) 
Attleboro 

The Camera Shop 
Brockton 

Benner's Camera 
Canton 

Photo Magic 
Foxboro 

Foxboro Photo 
Gloucester 

Double Exposure 
Great Barrington 

The Snap Shop 
Hyannis 

New England Camera Service 
Lexington 

Theatre Camera 
Newtonville 

Newtonville Camera 
Orleans 

Cape Cod Photo & Art 
Pittsfield 

Sunshine Photographic 


Muskegon Heights 
The Camera Shop 


Minnesota 
Grand Rapids 
Central Photo Supply 
Stillwater 
Stillwater Photo Center 
Missouri 
Creve Coeur 
Creve Coeur Camera & Video 
Florissant 
Click Shop 
Jefferson City 


Wnight Studio & Camera Shop 


Kansas City 
Elko Photo Products Co. 
Independent Photo Supply 
N. Kansas City 
Northtown Camera & Video 
Springfield 
Hoag Enterprises 
Midwest Camera Center, Inc. 
Webb City 
Photo Place 
Montana 
Billings 
Kasper’s Photo Shop 
Bozeman 
F-11 
Kalispell 
Guest Photo Art & Books 
Sloan's Inc. 
Libby 
Lighthouse Camera & Photo 
Livingston 


Western Photo Sales Company 


Missoula 
The Darkroom 
Philipsburg 
Neal's Photo Service 
Red Lodge 
Flash’s Image Factory 
Nebraska 
Gering 
McCosh Drug 
Grand Island 
The Camera Shop 
Video Kingdom 
Lincoln 
Harmans Camera Center 
Vivid Color 
Omaha 
Rockbrook Camera Center 
Carson City 
The Camera Exchange 
Nevada 
Las Vegas 
Lamb's Camera Inc. 
Sahara Camera 
Union Premiums 
Reno 
Mc Currys Discount Camera 
Silver State Camera 
The Camera Bag 


{All stores) 

Pertecta Camera 
Concord 

Concord Camera 
Conway 

Rick Davidson Photography 
Dover 

Rivers Camera Shop 
Exeter 

Bens Foto Shop 
Gilford 

Alphacolor Camera 
Hanover 

Camera Shop of Hanover 
Nashua 

Cameraland 
Peterborough 

Peterborough Camera 
Plaistow 

Photo Stop 
Plymouth 

Oliver Photo & Camera 

New Jersey 

Bergenfield 

VIP Photo 
Bernardsville 

Sight and Sound 
Bridgeton 

Doms Photo Center 
Caldwell 

Camera One 
Clifton 

Clifton Camera Shop 
Hackettstown 

Shutterbug Ed's 
Haziet 

Camera Showplace 
Jersey City 

Hudson Camera Corp. 
Madison 

Madison Photo Shop, Inc. 
Matawan 

K B Video 
Midland Park 

Wholesale Photo Supply 
Montclair 

Magicolor Inc. 
New Brunswick 

George Street Camera 
Oakhurst 

Creative Camera 
Oakland 

Kelly's Camera Stores 
Pompton Lakes 

Chris Camera Center 
Princeton 

New York Camera 
Rahway 

Community Camera Center 
Randolph 

Studio Four Enterprises 
Ridgewood 

Camera Center Of Ridgewood 


Ridgewood Camera Exchange 


Rockaway 

Rockaway Camera Inc. 
‘Shrewsbury 

Monmouth Camera 


New Jersey 


Summit 
Madison Photo Shop 
Toms River 
Rands Camera 
Vinland 
T & F Camera Shop 
Wayne 
Wayne Camera Center Corp. 
Wyckoff 
Wyckoff Camera Center 


New Mexico 


Albuquerque 
American Furniture Company 
Clovis 
Photo World 
Farmington 
Trio Art Camera Shop 
Las Cruces 
Camera Shop 
Los Alamos 
Brownell’s Halmark Shop 
Santa Fe 
Camera & Darkroom 
Camera Shop of Santa Fe 
Photo Supply 


New York 


Astoria 

Camera Corner 
Babylon 

Babylon Camera 
Bronx 

Corner Distributors, Inc. 
Depew 

Continental Camera 
Geneseo 

Pictures 
New York 

B&H Photo 

Elinko Corp. 

Ken Hansen Photo., Inc. 

Lewis & Clark Future In Audio 

Photo Sound, Inc, 
Schenectady 

Photo Lab 
Staten Island 

Photomania 
Syracuse 

Hendricks Photo 


Cincinnati 

Western Hills Photo & Hobby 
Fairborn 

Fairborn Camera 
Troy 

B-K Photo Products 


Oklahoma 


Bartesville 

BCAM Inc 
Chickasha 

Carl's Studio & Camera 
Sand Springs 

Sand Springs Camera 
Stillwater 

Shidelers Photo-Craft 
Tulsa 

Camera Gallery 


Dotson's Photo Center 
Corvallis 

Coles Camera Corner 

O.S.U. Bookstores, Inc 
Gresham 

Camera Connection 
Klamath Falls 

Leo's Camera Shop 
Portland 

Camera World 

Photo Classics 
Salem 

The Shutterbug 
Tillamook 

Video Audio Connection 


Allentown 

Dan's Camera City 
Carlisle 

Carlisle Camera Shop 
Clarks Summit 

‘Abington Photo 
Dubois 

‘Swigart Photo 
Harrisburg 

Penn Photo/Video 
Kittanning 

Photo-Electronics Center 
Lemoyne 

James Lett Company 
Levittown 

Allen's Camera 
Norristown 

J.P. Camera, inc. 
Philadelphia 

Chestnut Hill Camera Shop 
Pittsburgh 

Bernies Photo Center 
Scranton 

Scranton Photo 
Shippensburg 

Cumbria Photo 
Uniontown 

Malloys Cameracade 
Waynesboro 

Town Camera 
York 

Camera Center Of York 


East Greenwich 

East Greenwich Photo 
Providence 

Camera Werks 


South Carolina 


‘Anderson 

Belevedere Camera Shop 
Greenwood 

Ken Cox Corporation 


Tennessee 

Chattanooga 

Violet Camera Shops 
Columbia 

White's Camera 
Cookeville 

Cookeville Camera Center 
Gatlinburg 

Beneath The Smoke 
Knoxville 

Thompson Photo Products 

Texas 

Barry's Camera & Video 

(All stores) 
Sterling Jewelry 

(All stores) 
Amarilio 

Hertners Camera Store 
Austin 

Back-In-A-Flash 

Precision Camera 
Brownsville 

Bazaar by RJN 
Carrollton 

Warehouse Photographic 


Lewisville 
Lewisville Photo & Video 

Midland 
Basin Camera & Vidoe Exchange 
Scotbill Inc 


Stereo & Record Center 
Waco 
Tom Padgitt, Inc. 


Gart Brothers Sporting Goods 
(All stores) 

Moab 
Westlight Photography 


Farr & Co. 
Salt Lake City 

Camera Den 

Vermont 

Barre 

Bob's Camera 
Bennington 

Cap-Tan Color 
Burlington 

Abraham's Camera 
Essex Junction 

Prism Photo Lab 
Middlebury 

Lightning Photo 
Morrisville 

Village Photographer 
Rutland 

Wilson's Country Camera 
‘St. Jonsbury 

Camera Corner 
Winooski 

The Photographers Bag 


Ken's Camera, Inc. 


Bellingham 
Clarity Electronics 
Everett 
Crown Image, Inc. 
Mount Vernon 
Ideal Photo 
Pullman 
Students Book Corporation 
Seattle 
Bernie's Camera 
Dicks Camera and Sound 
Glazer Camera Supply 
Kenmore Camera 
Tall's Camera Center 


Abolins 
Robi's Camera Center 
The Camera Shop 


Parkersburg 
Kramers Photo Supply 
Wisconsin 
Mike Crivellos Camera Centers 
(All stores) 
Appleton 


Camera Exchange 
Kenosha 


Rode's Camera 


B&B Pharmacy 
Saunders Camera Supply 


er 
Lae! Sine to put the entire 
industry on its eat. 
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If you start from square one ee 
z tire concept of what ap ea 
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rather revolutionary: 


The complete Ruff-Pack™ line is now 
available in stores. 


{ 
See the dealer nearest you: 
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a se 
See Ruff-Pack at the 
following Dealers: 


Birmingham 
John's Photo Service 


‘Anchorage 
Alaska Camera Exchange 
Fairbanks 
Hioitts Video 
Arizona 
Photomark Photo 
(All stores) 
Mesa 
Mesa Photo Supply 
Tempe 
Tempe Camera Repair 
Tucson 
Monument Camera 
Scot Photo 
Alpha Photo 
Caretree 
Foothills Photo 
Phoenix 
Wilson Camera Sales 
Prescott 
Bradshaw Mountain Photo 
Camera Center 


Little Rock 
Camera Mart 


Filco Discount Center 

(All stores) 

Hooper Camera & Video Centers 

(All stores) 
Albany 

Retractions 
Berkeley 

Palmers Camera Shop 
Beverly Hills 

Beverly Hills Camera Shop 
Chico 

Wright's Studeo & Camera 
Claremont 

Claremont Camera 
Colton 

Empire Camera 
Concord 

Wentlings Camera Shops 
Costa Mesa 

Jee Corporation 

Swygart, Inc. 
Downey 

Downey Camera 
Fresno 

Hollywood Camera Shop 
La Jolla 

Bob Davis Camera shop 
Lafayette 

Conti's Camera 
Long Beach 

Terry's Camera Exchange 

Tuttle Camera 
Los Angeles 

PIX Inc. 


) Satter 


(Dealer list continues on 
oppisite page.) 


Monteray 

Myrick Photographic 

Russell's Camera West 
Napa 

Dying Frog Graphics 

Herbs Camera Craft 

John Stutzman's Photo Center 
Novato 

Marin Photo Center 
Oakland 

Camera Corner 

Walter Bennett Cameras 
Orinda 

Orinda Camera Shop 
Palo Alto 

Bear Images Photographic 
Paradise 

Dave's Camera and Video 
Pasadena 

Flags Pasadena Photo Center 
Petaluma 

Camera Corner 
Pinole 

Adobe Camera 
Redding 

Clyde's Magnavox 

Crown Camera 

Photo Supply 
Rohnert Park 

Cameras and Moore 
S. Berkeley 

Looking Glass Photo Arts 
S, Lake Tahoe 

Mountain Photo 
Sacramento 

Camera Center 

High Tech Video Service 
San Diego 

ANA Photo & Appliance 

Cousins Warehouse 

Kurt's Camera Repair 

Max Photo 

Nelson Photo Supply 
San Francisco 

Adolph Gasser 

Cameron Inc. 

Eber Electronic Supply 

Foto Express 

Inventory Supply Company 
San Leandro 

Garners Camera 
San Rafael 

Camera Center 
Santa Ana 

Main Photo 
Santa Rosa 

Unruh's Photography Shop 
Stockton 

Gluskins Camera Corner 
Torrance 

Asami Photo Ltd. 
Wainut Creek 

Reed's Camera & Video 

Tom's Broadway Camera 


FOR LANDSCAPE SPECIALIST 


_ AND 4X5 EXPERT PAT O'HARA, 


35MM IS ALSO A NATURAL. 


BY RUSSELL HART 


_———— 
(pecs 
TT 


O'Hara singled out this midstream rock in Tennessee’s Tellico 
River with his much-used 300mm lens. A long exposure—two 
seconds at f/22, on Fujichrome Velvia—softened the rushing water. 
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Photographs by Pat O’Hara 


Like an actor who plays a particular part 
too well, Pat O’ Hara has been typecast. The 
compositional brilliance and rich detail of 
O’Hara’s 4x5 nature photography has his 
many clients clamoring for more. Picture 
users are especially partial to the photogra- 
pher’s landscape views, which focus on the 
pristine corridor of wildemess that runs from 
O’Hara’s home in the foothills of Washing- 
ton’s Olympic National Park all the way to 
Alaska’s North Slope. 

Often made on long 
backpacking treks, O’Hara’s 
4x5 views show pristine 
places most of us don’t 
have the time— or the 
stamina— to get to. And 
their elegant composition 
brings a comforting order to 
nature’s wildness. In that 
way, O’ Hara makes nature 
more accessible to the rest 
of us. 

But 4x5 finesse— and 
the big view—is only part 
of O’Hara’s talent. A less 
well-known side of his 
work involves a more poet- 
ic, abstract take on nature. 
Instead of offering up the 
wealth of detail that’s the 
hallmark of O’Hara’s 4x5 
views, those lyrical images 
reduce the natural world to 
bare essentials. They show 
the wayward autumn leaf 
with an icy winter varnish, 
the stark calligraphy of 
reeds in a vernal pond, even 
the way circles of confusion 
echo a single drop of dew on 
a blade of grass. They sim- 
plify nature rather than revel 
in its complexity. And for 
those images, O’Hara 
wouldn’t think of using any 
other format than 35mm. 

“T- was born a 35mm 
photographer” says the 44- 
year-old O’Hara, who has 
never had any formal train- 
ing. “Many nature photogra- 
phers are drawn into the 
medium by the possibilities 
of large format, but I worked 
in 35mm for nearly seven 
years before I ever bought a 
4x5 camera.” 

The lure that actually hooked O’Hara 
was close-up photography—a discipline in 
which 35mm has decided advantages over 
larger formats. “The lens I bought with my 
first camera was a macro,” says O’Hara. “It 
was all I used for years. I spent my time pok- 
ing around the arid sagebrush of eastern 


Washington, taking close-ups of wildflowers 
and autumn leaves.” 

When O’Hara finally bought his view 
camera, in 1977, he tried to continue in that 
vein. “I found I couldn’t create the same 
kinds of compositions I’d been doing for 
years with 35mm,” he says. “The long bel- 
lows draw needed for 4x5 closeups is a real 
problem when you’re working in the field. 
And I missed the kind of wet-belly stuff you 


Left: An overcast day provided perfect light for O’Hara’s study of Sea 
Pursiane, which the photographer found on an Alaskan beach during a 
sea kayaking trip. O’Hara stopped his 105mm f/2.8 Micro-Nikkor down to 
f/22 to get the needed depth-of-field.Above: A high angle and 300mm 
£/4.5 ED-IF Nikkor lens helped flatten O’Hara’s painterly view of Pine 
creek in Utah’s Zion National Park. Kodachrome 25 and an 81A filter 
richened the early morning palette. 


can do with 35mm—the ability to work at 
ground level. Basically, I missed the creative 
freedom of 35mm.” 

So even though O’ Hara went on to mas- 
ter the view camera—and to reap its financial 
rewards—he kept falling back on 35mm, 
both for close-ups and more abstract images. 
And ever since, he’s taken both 35mm and 


4x5 equipment on his photographic expedi- 
tions. “I keep my view camera outfit down 
to a minimum, to leave room for 35mm 
gear,” says the photographer. “I have only 
four large-format lenses, and I backpack with 
just three.” And if O’Hara were forced to 
choose between the two formats, which 
would he take? “I’d leave my. 4x5 behind” 
he says without the slightest hesitation. 

When you ask Pat O’Hara about the 
much-touted difference in 
image quality between 4x5 
and 35mm—the advantage of 
4x5’s__ bigger piece of 
film—he gets defensive. “In 
terms of creative quality, 
there’s no difference at all,” 
he says. “And in terms of 
creative freedom, 35mm has 
the edge.” 

What can you do in 
35mm that you can’t do in 
4x5? O’Hara offers a long 
list—one that goes way 
beyond easier close-ups. 
Mobility is, of course, high 
on that list. “You can get into 
positions with 35mm that are 
impossible with 4x5,” he 
says. That’s a factor not only 
in getting the best angle ona 
subject, but in staying as safe 
as possible while you’re 
shooting it. “Some of the 
more mountainous places I 
go are too dangerous to let 
you safely operate a 4x5.” 

What’s more, in 
exposed environments the 
substantial sail area of a 
4x5’s extended bellows cre- 
ates a real risk that camera 
movement will blur the 
image, even with the requi- 
site tripod. That risk is com- 
pounded by the longer shut- 
ter speeds needed for correct 
exposure at the smaller aper- 
tures you have to set for 
good depth-of-field with 
view camera lenses. With 
35mm, O’Hara points out, 
you can get away with wider 
apertures and faster, move- 
ment-stopping shutter 
speeds. A 35mm camera’s 
smaller surface area also 
makes it less vulnerable to wind. And 
you can shield it more effectively with 
your body. 

For O’Hara, another important logisti- 
cal advantage of 35mm is its speed of 
use—something he exploits even for scenic 
photographs you might expect him to shoot 
in 4x5. “I often arrive at a location and want 
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to do a wide-angle scenic with beautiful 
light and a fast-changing sky,” he says. “But 
if I try to use the view camera, the effect is 
sometimes gone by the time I’m set up. With 
35mm, I can photograph that sort of transi- 
tory subject much faster.” 

That’s surprising, given that O’Hara can 
deploy his 4x5 with a quickness and dexterity 
that would be the envy of most 35mm shoot- 


Left: When the weather won’t cooperate enough for a large-format 
landscape, O’Hara often goes for the details—and shoots in 35mm. 
His close-up of a fog-soaked gull feather, taken in Washington’s 
Olympic National Park, was shot with a 105mm f/2.8 Micro-Nikkor 
and an extension tube. Above: Some subjects beg for 4x5—here, 
sunrise over the Kootenay River in Canada’s British Columbia, a 
favorite O’Hara haunt. To capture the scene’s sweep, the photogra- 
pher used a 90mm Nikkor SW wide-angle on his Wista 45SP field 
camera, shooting on Ektachrome 100 Plus to boost the color. 


ers. Indeed, the photographer feels that the 
more labor-intensive operation of a view cam- 
era can be an advantage in many situations, 
forcing him to be more deliberate about com- 
position and the many technical decisions that 
go into making a good photograph. “But in a 
fast-changing situation, that discipline can 
work against me, and against the excitement 
I feel about a subject,” he says. “I can grab the 
35mm and it becomes part of my body.” 
O’Hara says that 35mm also offers a 


great optical advantage over 4x5. 35mm 
photographers have a much wider choice of 
lenses, a range that isn’t just a matter of focal 
length but of lens speed and type as well. You 
can choose fast lenses or slow lenses, con- 
ventional lenses or internal focusing lenses, 
soft-focus lenses or lenses with tack-sharp 
low-dispersion glass— factoring in weight, 
cost and operational and artistic considera- 
tions. In 4x5, 
you’re lucky if a 
given focal length 
is available in two 
speeds. 

The optical 
options of 35mm 
are especially 
important on the 
long end. Take the 
300mm f/4 ED-IF 
AF Nikkor telepho- 
to that O’Hara (a 
Nikon _photogra- 
pher both in his 
35mm gear and his 
large-format lenses) 
won’t leave home 
without. To dupli- 
cate the 300mm’s 
exceptional reach 
with the 4x5 format, 
you’d need a lens 
approaching 
1000mm in focal 
length—not to 
mention a yard’s 
worth of bellows 
and rail extension 
and a second tripod 
to shore it all up. 
“After doing a 
wide-angle scenic 
with the 4x5, I'll 
often see a design in 
a small piece of the 
landscape, maybe 
something in the 
side of amounitain,” 
says O'Hara. “‘Tfind 
myself using the 
300mm lens to take 
aslice out of the pie 
of a4x5 view.” 

Extension 
problems also affect the ability to shoot 
close-ups with a 4x5. Most field cameras— 
the collapsible 4x5 models favored by roving 
photographers like O’Hara— simply don’t 
offer the bellows or rail extension needed for 
successful close-ups at useful reproduction 
ratios. To get a life-size image of a subject, 
you have to double the distance between lens 
and film plane. With a 150mm lens, “nor- 
mal” for 4x5, that would require 12 inches 
of total extension, which is at the very edge 
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of a typical field camera’s capability. And 
most photographers prefer longer-than-nor- 
mal focal lengths for close-up work (for 
example, 105mm with 35mm) because they 
allow more working distance between cam- 
era and subject. 

Add to that the longer exposure times 
mandated by bellows extension and the 
smaller lens apertures you have to use, and 
4x5 close-up photography is tantamount to 
doing studio work in the field. “Getting any- 
thing approaching life size with 4x5 is a real 
problem,” says O’Hara, “especially when 
you need to increase your working distance. 
But with my 105mm Micro Nikkor and a few 
extension tubes, going larger than life in 


35mm Is relatively easy.” 

For some close-ups, O’ Hara even pairs 
lens extension tubes with his longer 35mm 
lenses. “If I’m getting too close to a subject 
with the 105mm—casting a shadow or dis- 
turbing it—then I'll get out the extension tubes 
and back off with a longer, non-macro lens.” 
The 300mm ED-IF Nikkor is often his second 
choice: “The 300mm focuses down to less 
than nine feet on its own, and with an extension 
tube it becomes a beautiful close-up lens. I 
couldn’t possibly duplicate its effect in 4x5.” 

Going to the longer lens serves another 
important purpose for O'Hara: it lets him 
simplify a close-up subject’s out-of-focus 
background. In a nutshell, shooting from a 
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greater distance with a lens having a narrower 
angle of view means that a smaller portion of 
the background will be included in the frame. 
“If there are hotspots or other distracting 
details in the background, I can eliminate 
them a lot more easily with the 300mm than 
with shorter fecal lengths like the 105mm. 
You just change the camera position or angle 
atiny bit, and you’ ve cropped them out with- 
out significantly affecting the main subject.” 

The size relationship between a photo- 
graph’s foreground and background, and 
among the various elements in the scene, is 
called perspective. And the wide range of lens- 
es that makes 35mm such a good tool for con- 
trolling close-up perspective allows you to 
extend that creative control to photography at 
normal distances as well. O’Hara explains that 
shooting a scene from a relatively close dis- 
tance with a wide-angle lens tends to stretch it, 
making distant mountains, for example, look 
even farther away from trees in the foreground. 
That perspective effect is less the exclusive ter- 
rain of 35mm than its opposite—shooting a 
scene from a greater distance with a longer lens, 
an approach that makes the mountains appear 
closer in the photograph. 

A good example of that compression, 
which is often described as a flattening effect, 
is O’Hara’s wonderful photograph of Zion 
National Park’s Pine Creek. It was taken early 
one winter morning from high above the val- 
ley floor, as brilliant light reflecting off a dis- 
tant canyon wall turned the meandering 
creek’s surface bright orange. The orange 
creek snakes its way from the top of the pic- 
ture to the bottom, its scrubby banks a deep 
dawn blue. O’Hara’s 300mm lens tips the 
whole composition forward, giving it the 
feeling of an abstract painting without 
obscuring the fact that a real piece of nature 
is being depicted. 

“T’ve conditioned myself to see the way 
my lenses see,’ says O’ Hara. “Someone else 
might be standing beside me on the trail, tak- 
ing in the entire landscape, while I’m looking 
at a nearby leaf on a branch—seeing it at 
maximum aperture with a telephoto lens.” 

Indeed, that ability to get beyond the lit- 
eral transcription of nature that empowers 4x5 
is what makes 35mm such a special medium 
for Pat O’ Hara. “I stretch more in 35mm,” he 
says. “I take more chances. I see shape and 
form and line, not just trees and mountains.” 

O’Hara is the first to admit that not all 
his 35mm experiments pass the acid test of 
the light box. But the photographer, who 
teaches workshops all over the country, 
stresses the importance of making the effort. 
“You learn by experimenting, both technical- 
ly and aesthetically,” he says. “Most of the 
personal growth of a photographer doesn’t 
happen in a formal classroom setting, but in 
the field. That’s why I encourage people to 
shoot a lot of film—and the ability to shoot 
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a lot, easily and fairly inexpensively, is one 
of 35mm’s great assets.” 

Some of O’Hara’s most successful 
experiments can be seen in his handsome 
new monograph, Wilderness Scenario: 
Peaceful Images of the Wild (American & 
World Geographic Publishing). Unlike the 
photographer’s previous books, which have 
usually dealt with specific geographical 
areas, Wilderness Scenario allowed O’ Hara 
to edit his photographs strictly on their aes- 
thetic merits. Based on O’Hara’s well-honed 
sense of the cyclical nature of the wildemess, 
the book’s chapters, with text by the photog- 
rapher, bear titles like Serendipity: Interludes 
in the Storm; Designs: Simple Gestures in 
Nature; and Shadowtide: Ebb and Flow of 
the Light Cycle. Wilderness Scenario con- 
tains a satisfying measure of O’ Hara’s trade- 
mark 4x5 landscape views, the images that 
have made him the darling of photographic 
publishers. But it gives ample play to the 
beautifully composed 35mm closeups—and 
the achingly artful abstract studies—that are 
so near to Pat O’ Hara’s heart. 


Pat O' Harawill be teaching two summer work- 
shops at the Coupeville Arts Center on Washing- 
ton’s picturesque Whidbey Island—one focusing 
onthe view camera and the other on smaller for- 
mats. For information, call 206/678-3396. 


THE BIG PICTURE 


Pat O'Hara thinks the difference in image quality between 35mm and 4x5 isn’t all it’s 
cracked up to be, at least when 35mm technique is careful. “My 35mm photographs are 
always taken with the camera on a tripod,” says O'Hara, “so there's very little chance of 
camera vibration softening the 
image. And I’ve always used the 
sharpest, finest-grained films 
around—mainly Kodachrome 25 
and Fujichrome Velvia.” Where 
O'Hara feels the view camera itself excels is in the control of perspective and sharpness 
offered by its movements. “If I’m photographing redwood trees from the forest floor, | can 
simply raise the lens board, or tip the camera up and tilt the back, to keep the film plane 
parallel to the trees. In that way | can prevent a distracting convergence.” O’Hara points 
out that while you can achieve a limited degree of such control with a 35mm perspective- 
control lens, you're confined to one or two focal lengths. 

Using a view camera’s tilts and swings to control sharpness is just as important—and 
sharpness-control movements even offer their own perspective advantages. “A 24mm wide- 
angle can give you great depth-of-field with a 35mm landscape—from a couple of feet to 
infinity if you stop way down. But it decompresses the scene. It increases the apparent 
distance between foreground and background.” If, on the other hand, O’Hara photographs 
the scene with a 90mm wide-angle lens on his 4x5, he can get virtually the same front-to- 
back sharpness, in spite of the longer focal length, by tilting the lens board forward or the 
back backward—applying the Scheimpflug Principle to actually tip the plane of focus forward. 
And because a 90mm lens is somewhat longer, relative to the 4x5 format, than a 24mm 
lens in 35mm, O’Hara can achieve a less stretched-out perspective. “With the 4x5, | can 
get the same frontto-back sharpness in a landscape, but bring the mountains in the back- 
ground a little closer. That can make for a more dramatic image.” 

In practice, says O'Hara, the difference between 35mm and 4x5 is a matter of time 
and circumstance. In situations that permit the 4x5 view camera's discipline, the photog- 
rapher feels, its more deliberate way of working can strengthen the quality of your pictures. 
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Point & Shoot 

(continued from page 8) 

the duration of the bulb settings from one to 
60 seconds), redeye reduction (only in auto 
flash) and EV settings to +/- 3 EV, in 1/2- 
stop increments. 

But it’s when you press the mode but- 
ton that things get really interesting. There’s 
a motor drive mode, an automatic framing 
mode (called Fuzzy), a portrait mode (for 
the best focal length for a head-and-shoul- 
ders portrait) and a Step mode for time expo- 
sures. Then there’s a ten-second self-timer, 
atwo-exposure self-timer, an intervalometer 
(programmable from ten seconds to 60 min- 
utes) and a multiple- exposure mode. A 
macro mode brings you up to two feet, and 
a super-macro mode offers a fixed-focus, 
18-inch focus option. I counted a total of 20 
modes; factor in all the combinations possi- 
ble and there are over 60 possible settings. 
This is a point-and-shoot camera? 

The 1050 is comfortable to hold and 
operate, although its zoom lens motor and film 
advance are a bit loud. Flash coverage is good; 
exposures—even in tough night-time scenes, 
were handled easily. The lens produced sharp 
images, although the AF system had an occa- 
sional mishap with reflective surfaces. Other- 
wise, all modes worked as advertised. 

But if you think Samsung’s packed their 
camera with features, you ain’t seen nothin’ 
yet: Konica has introduced a truly frightening- 
looking technical marvel called the Aiborg. 
Here’s a list of its features: a movable focus- 
ing point which can be set to five different 
spots on the image for off-center subjects; an 
infinity mode; a long exposure night mode that 
offers up to 6.4 second exposures; a portrait 
mode that zooms the lens to the right head-and- 
shoulder focal length; aTV mode; a mode that 
compensates for bright white scenes (beaches 
or snow, for instance); easy multi-exposure 
for six exposures on one frame; spot metering 
(!); +/-1.5 EV compensation; manually-set 
multi-exposure (two to 39 exposures); time 
exposures from one second to 100 hours, set 
in infinitely variable hour, minute and second 
increments; and an intervalometer, set from 
ten seconds to 100 hours—also settable down 
to the second. 

Catch a breath. There’s more. A motor 
drive control offers single-exposure or con- 
tinuous exposure shooting; you can rig it to 
shoot multiple-exposures while also shoot- 
ing in the continuous exposure mode— 
although we can’t figure out the practical 
purpose of this. There’s a ten-second self-timer 
and a three-second self-timer. Worried about 


camera shake during those long time expo- 
sures? Don’t—the camera’s hand grip will 
accepta cable release, possibly a first for point- 
and-shoot cameras. There’s a diopter for the 
viewfinder and a scale inside the viewfinder 
that tells you the exact focus distance. 

Whew! 

But does it take good pictures? Yup! 
Spot metering and time exposure modes 
were especially impressive; at 1:4 macro 
(unlike the other models, the Aiborg focus- 
es down to 18 inches without pressing a but- 
ton), it delivered pictures sharp enough to 
rival SLR macro zooms! Flash exposure in 
macro is on target. Multi-exposure worked 
adequately and all other modes performed 


Boulder; Sunwapta Fall, Canada 


well. Altogether very impressive. 

So what’s best—bells and whistles or 
clean and simple? If you want basics, it’s the 
Canon; if it’s an extensive pallate of features 
you want, step up to the other three and 
choose. 

The end result is the picture, and behind 
the most complicated of these cameras are 
some rather unusual ways to control an 
image (especially if your reference is f/stops 
and shutter speeds). After sitting down with 
each camera—and the instruction book— 
for an hour or so, I found myself tempted to 
try and use as many modes as I could. Inter- 
valometers? Multiple exposures? Often dif- 
ficult to get right in the past, these cameras 
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do the job automatically. 

Technology for its own sake? Maybe. 
But as long as you use the results to stretch 
your creativity, let the camera makers keep 
on stretching their technology. 


Mason Resnick is the managing editor of 
Photo Business magazine. 


SLR Outlook 

(continued from page 11) 

priority variety. Because of the close quar- 
ters, I relied solely on the shorter wide-angle 


zoom set at about f/8 and its 35mm position. 
Given my new found flexibility, I was 
thus able to flit back and forth between the 
auto and manual areas of the show, switch- 
ing camera techniques as the situation 
required, secure in the knowledge that my 
efforts would be rewarded in both cases. Still, 
it was nice to know that the next few days 
were to be spent in and near the spectacular 
scenery of the Canadian Rockies, where a 
somewhat relaxed photographer could carry 
out tasks in a completely manual manner. 
As I admitted earlier, I left the Masters 
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with a healthier respect for the horse. A few 
days later I was to come away from a close 
encounter with increased respect for anoth- 
er animal. As our van was passing through 
aresidential area on the fringe of the village 
of Banff on our way to Lake Louise I spot- 
ted an elk languorously grazing in some- 
one’s backyard. With the dire warnings and 
pleas of my hosts ringing in my ears— 
*Stay away from stray elk; they can be 
mean and nasty and move extremely fast 
when they feel their turf is being invad- 
ed’—I silently crept away from the van and 
slipped behind a tree. Crouching behind the 
sturdy but not wide enough tree I then 
turned off the auto winder and set every- 
thing elseon automatic while silently wish- 
ing for just a few more auto features—like 
autofocusing and auto zoom framing for 
instance—and hoping that the somewhat 
increased volume of my breathing would 
somehow cover the noise of the shutter. A 
half dozen clicks later, safely seated in the 
van and my passive elk on film, I cheerful- 
ly admitted there is a place for automation 
in this day and age after all. 


Contributing editor David L. Miller has been 
writing about photography and travel for 
more than 25 years. 


Tallon’s Journal 

(continued from page 12) 

of them dangling gothic, oil-burning 
lanterns. All carried stringed instruments, a 
mandolin and a doghouse bass, but mostly 
guitars. Though no Gene Kelly or Cyd 
Charisse types were among them, suspi- 
cions remained. 

At the end of an hour of serenading, we 
were coerced to run out and dance and sing 
through the ancient passageways, skipping 
across the cobblestones behind our Pied 
Pipers, applauding ourselves. After all, we 
would have to wait 100 years to do it again. 

Puffing, one of the Anglo dancers, a 
trim, high-visibility lady in a black knee- 
length dress and high heels, which are ide- 


‘al for dancing on cobblestones, dropped 


onto a wrought iron bench beside me. I said, 
“May I take a picture of you? You are 
Shirley MacLaine aren’t you?” 

“Heavens no,” she said, “I am of this 
world.” 

“You won’t be for long,” I said. “This 
place will be gone at dawn. 

We laughed and banged our cans of 
Tecate together. I really didn’t know what 
time Alamos would disappear, but in fairy 
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Writer was fully-operational in less than 
twenty minutes. Our first day’s run was 
tackling a variety of 800 transparencies that 
needed captioning. In less than three hours 
all the transparencies were professionally cap- 
tioned with a database file for report gen- 
eration. This would have taken more than 
four days on our old system. It took two of us 
working fast to keep pace with the CRADOC 
CaptionWriter.” 
— Tom Carroll, President 
Tom Carroll Photography, Inc. 


2. “I can’t begin to tell you how much I 
appreciate your returned phone calls sup- 
porting your product. It is simple, wonderful 
and a photographer's dream.” 

— George Farinas, Photographer 


Look at all the information you can put on one 


3. “...your handy little program has made an 
enormous impact on my stock sales. It has 
enabled me to caption my backlog and keep 
up with current slides. It has paid for itself 
hundreds of times over.” 

— Richard Nowitz, Photographer 
4. “This program has changed my life. The 
first month I had it, we labeled 8,000 slides 
and got them to our stock agency.” 

— Greg Heisler, Photographer 
5. “The CaptionWriter has made my stock 
photography a joy! I trained my assistants in 
10 mintes, and they now crank out labels so 
easily. Somebody there sure knew what 
photographers needed.” 

— Bill Bachmann, Photographer 
6. “We have been going great guns and for 
the first time in our photographic lives 
having FUN labeling slides.” 

— Betsy Braden, Photographer 


NOTABLE 
FEATURES: 


© We're the only system that 
prints up to 5 lines, giving 
you all the captioning capacity 
you'll ever need. 

Prints Copyright © symbol. 
Often used phrases can be re- 
peated with one key stroke. 3, 
4, or S line. You choose. For 
front & back of slide. 


° Prints file folder labels. 
* Date and time stamping. 
© Prints barcodes. 


© Sequential numbering capabi- 
lities wherever you want it to 
appear on the label. 


* Database capabilities. 


¢ Supports monochrome, color, 
and LCD displays. 
© Runs on the IBM & MAC. The 
CaptionWriter is super-easy to 
use. Labels are super-easy to 
apply. 
Our guarantee: 
It works. 
Or your money back. 


CRADOC CaptionWriter label... 


Sequential number can 


follow any line of text. Wrap-around label markers like this->| Special characters like those shown 


Also used by Doctors, Multimedia, | below available with most printers 
Industry, Museums, Universities fOMO¥.V"EL§SB%orz# BO 


“Yesterday, ld never heard of the CRADOC 
CaptionWriter. Today, I can’t live without it.’ 


That’s what our customers keep telling us about the 
CRADOC CaptionWriter. See for yourself, risk-free, 
done in a snap. aT what this remarkable program can do for you. 
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: CRADOC CaptionWriter” Check Enclosed — MasterCard/Visa — American Express | COD 


Re-captions old slides 
easily; Covers previous 


notation. 3 lines printed on a 3 1/2" wide label 


Special characters, TOC/US/AZ/SCOTTSDALE 10099 
barcodes, date and Botanical Gardens - Papago Park 
Saguaro cactus in bloom 


time stamping, all Property Released: AZ01/10/91 
4 @ 1/60 


© CRADOC CaptionWriter 1992 
7100 B East Main Street 
Scottsdale, Arizona 85251 
(602)945-2001 FAX 945-1023 
ights Reserve 


5 lines printed on 1 3/4" wide labels 


The Slide Captioning Solution™ a ’ . _ 
. 30-Day Money-Back Guarantee* Serane ae ; I 
i IBM versions support Epson and IBM compatible, and HP emulating laser printers. Macintosh i i i ae [Sr nies eT | 
version supports most compatible printers. When ordering, be sure to specify IBM or MAC version. Nanie 
I Yes! Please send me the following version: | 
Addre 
i IBM/Compatible: 5.1/4" disk 3 1/2" disk $69.95 sas | 
Macintosh $69.95 City/State/Zip __ oe 2 
| 31/2" wide labels 1 3/4" wide labels ‘Sacliacdiaies k 
For Dot Matrix Printers: 10,000 labels $55.00 ORCC SOS oa. ai 
| 5,000 labels $30.00 CRADOC CaptionWriter | 
i Ferd deen lakict 100 sheets** $43.95 7100B East Main Street, Dept. OT ¢ Scottsdale, Arizona 85251 USA | 
rr r, Inkjet, shee’ 3) 
StyleWriter™ and other 50) sheets** $23.95 (602) 945-2001 ¢ FAX (602) 945-1023 
| Full-Sheet printers: 25 sheets** $12.95 {i 


DEALER INQUIRIES INVITED 


All orders add $5.00 shipping and handling / AZ residents add 6.7% tax 
* 30-Day Money-Back Guarantee excludes shipping/handling & labels. ** 80 13/4", or 40 3 1/2" labels/sheet 
A Tg EA CR NE ET me ee ee 


The CaptionWriter, The Slide Captioning Solution, and The Professional 
Photographer's Choice, are trademarks of Perfect Niche Software, Inc. 
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tales midnight is often a factor. At about 11:30 
p.m. I went back to my room and made sure 
all four of my cameras, collectively, had 
enough frames to thoroughly record any 
mind-boggling event like a town fading into 
the foothills of the Sierra Madre Occidentals. 

I took a detailed look at my room for the 
first time. The floor was age-blackened adobe 
blocks, cracked and corrugated from billions 
of steps taken by casa-maids over 200-plus 
years of bedmaking. The bed itself was a mat- 
tress laid on a masonry altar. Brown and 
white tile embedded in a white plastered wall 
formed an arch over the head of it. In one cor- 
ner was a lath and leather chair, in another an 
open fireplace, though in this clime there 
seemed to be no need for heat. No lock 
adomed big, creaking double-doors to my 
room and I was told that none was needed. 

Being in here put me ina such a frame 
of mind that I would not have been sur- 
prised if Francisco Vasquez de Coronado 
had walked in with a bottle of Tequila and 
two Latin beauties and said, “I have given 
up on the ‘Seven Cities of Cibola.” Got any 
ideas?” And me with no infrared film. 

At dawn I was intimidated by a roost- 
er crowing—an eternal symbol of mysteri- 
ous things about to happen. I shaved quick- 


Bast Back. 


Track any slide fast and efficiently with Phototrack® 
state-of-the-art stock photography management 
software. Available in Freelance and Agency ver- 
sions with bar-code capability. 


Whether you're dealing with an inventory of a 
thousand or a million, Phototrack is the program 
for you. Designed for use with hard-disk IBM" PC 
or compatible computers, Phototrack is easy 

to implement, powerful and exceptionally user 
friendly. For Mac users, we have MacLabel 
Also, track us down for inexpensive slide labels 
and other filing supplies. 

Get up to speed as fast as you can. 

Call or write: 

Phototrack Software 

6392 South Yellowstone Way 

Aurora, Colorado 80016 

303/690-5532 
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ly, dressed in cameras and lenses and went 
outside. I hiked to the plaza, seeing just a 
few villagers: a street merchant was trying 
to sell a few more carved ironwood quail 
and sharks before he faded away; a lady 
scurried by holding a parasol, no doubt anx- 
ious to get home for her 100-year sleep; 
children played by the Parochial Church, 
innocence wreathing their faces; a muscu- 
lar, tanned fellow zipped by, sweating and 
naked except for red running shorts. Red 
shorts? Holy cow! He was one of our guys, 
one of those looney writers, a real head- 
turner where modesty at the very least 
equates with Mid-Victorian. 

I tripped shutters for two more hours 
in this timeworn town; then we escaped. 
Like Gene Kelly, I wasn’t so sure I wanted 
to. (Gene got back in on the premise true 
love can conquer time-warps.) We crawled 
onto our jumbo bus and Alamos disap- 
peared into a blue haze of what some peo- 
ple might mistake for diesel exhaust. 

Those who insist Alamos is there all 
the time tell me it was proclaimed a State 
Colonial Monument in the early 1950s. 
Adolfo says Alamos first appeared during 
the 16th century; maybe he was there. That 
the town and its residents differ from the 


featuring 

the very finest 

photographic & 

outdoor equipment, including 


THE RUE gg BLIND 
Peg : : 


The only photo 
blind that can 
be completely 
set up in less 
than 30 
seconds, 
lightweight, 
easy to carry & 


water repellent. 


THE RUE : GROOFWIN POD 


Photograph from car window 
with stability 


L.L. RUE’S BIRD 
PHOTOGRAPHY VIDEOS 
“Basics of Bird Photography” 
“Advanced Bird Photography” 


HOW I PHOTOGRAPH 

WILDLIFE & NATURE 

Dr. L.L. Rue’s definitive book 
Please write, call or fax: 

LEONARD RUE ENTERPRISES 

138 Millbrook Road, Dept. OT 

Blairstown, NJ 07825 
908-362-6616 / 908-362-5808 FAX 
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rest of Mexico is a result of “poor commu- 
nications,” which allowed it to develop 
independently. Consider that to this very 
day villagers use expressions and pro- 
nounce words in 17th century Spanish. 

Look in the lower-right hand corner of 
a map of Sonora and you'll find Alamos. 
You leave the border city of Nogales and 
drive south on Mexico 15 to Navajoa, turn 
east and go 53 kilometers. 

Of course I can’t guarantee Alamos 
will be there. 


With this issue, Phoenix-based outdoor and 
nature photographer Jim Tallon returns to 
the pages of O&TP. His journal of fact and 
fancies about photography is scheduled for 
each issue. 


Kaplan’s Corner 

(continued from page 17) 

treats the rig as if it were a canvas sail and 
tries to shoot the whole thing right out of 
your hands. Yet with practice, I’ve learned 
to make the wind work for me: by pushing 
against a steady wind, the counterforce can 
actually help stabilize the camera, allowing 
me to shoot Kodachrome 200 or Tri-X with 
half-second exposures in fading twilight. 


EZeeNeck 


PROFESSIONAL STRAP SUSPENDER 
SYSTEM 


for Camera, Video Camera, Binoculars 


$19.95 


(Plus$3.00 for 
shipping/handling) 


COMFORT 
& 
VERSATILITY 


You can hang your 
y camera around 

your neck all day 
long without feeling 

discomfort as EZee 

Neck suspends the 
pressure from 
camera's weight. 


Patent Pending 


NOW USA 


1221 Harbor Ave SW 
Suite 104 


Seattle, WA. 98116 


Dealer 
Inquiries 


Welcome 
FAX: 206-938-1704 
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Which, come to think of it, is the key to 
all pole photography: practice! 


Peter B. Kaplan’ s travels have taken him all 
over the world in search of the extraordinary 
view. He assures us he'll find time in his 
schedule to write this column for each issue 
of Outdoor & Travel Photography. (And ifhe 
misses a deadline, what are we gonna do— 
chase him up the side of the Sears Tower?) 


Over 35 

(continued from page 18) 

35mm formats is independent development 
control that just isn’t possible with a 35mm 
roll. You can underexpose and overdevelop a 
single sheet of film with ease to add contrast 
toa hopelessly flat scene; conversely, you can 
overexpose and underdevelop a sheet of film 
that was taken in hopelessly contrasty light. 
While you may be thinking that this type of 
control is only a sheet-film characteristic, I 
can point out that interchangeable 2-1/4 cam- 
era backs makes dedicating a back to specif- 
ic exposure and development requirement an 
easy task. In addition, a interchangeable back 
camera (or, for that matter, sheet film holders) 
makes shooting both black-and-white and col- 
or of the same scene easy. 


There are dozens of places you can use a pole to get a photograph, and you can use it 
| nearly anytime you want to put the camera in a place you could never physically get your- 
| — Ey «Self into—like over the top of a crowd for a clear pho- 

A POLE OF YOUR OWN | to of a parade, or to gain perspective over a cliff or 

eS edge of a building. You can even use it in place of a 
ladder to get photos of second-story architectural details. | once outfitted a pole for a 
Nikonos underwater camera and stuck it over the edge of a boat and into the water. 

Probably the best place to start is in the safety of your own backyard. Pole photog- 
raphy is not a game—it can be physically demanding, requires upper body strength and 
stamina. Find out over soft turf if you’re cut out to do it before you challenge more difficult 
locations. 

| recommend a unipod—uwith all joints screwed, soldered, and/or taped—as your first 
pole. (A tripod will do, but it can be clumsy and awkward.) Prepare your camera by mak- 
ing it as light as possible—meaning the lightest possible lens. Set your exposure on auto- 
matic. If you don’t have a remote control release, attach a release cable that’s longer than 
the pole—you don't want to have to reach for it. Use a motor drive or automatic winder. 
(For your first photo, to see what pole photography is all about and if you like it, you could 
always use the self-timer to release the shutter.) 

There’s no proper angle for the camera—that's dictated by the situation. Experiment 
and evaluate. Hold your end of the pole in your plexus to provide stability and security. In 
the winter, wear heavy, but pliable leather gloves. Be particularly careful operating a pole 
in high or gusty winds and never use one around electrical lines, machinery, engines or 
when you're So nervous that you might lose your camera. Tape is your cheapest insur- 
ance, but you can never rely on it solely; remember, what goes up can always come crash- 
ing down. Safety first, fun second. 

And finally, the editor of this magazine would like to see the results of your pole photog- 
raphy...really! Send’em...he might be inspired to devote a page or two to your pole work!—P.B.K. 


I’ve been talking about the advantages of 


are specific view camera gains that deserve 


wes 20-3727 


U Wildflower photo workshop 

UO Composition/design workshop 
Q Annual Autumn Eye workshop 
QO "Smart Flash" photography 
Q Utah Canyonlands workshop 
U Winter photography workshop 


Supported ky the Professional 
Photography Division of 
Eastman Kodak 


Write or call for a brochure 


A workshop program 

like no other, set right 

in the midst of the most 
ingpiring mountain 
scenery in western 
America—the San Juan 
range of Southwestern 
Colorado, headquartered 
in Telluride, a former gold 
mining town that today 
is one of the most 
sophisticated resorts 

in the Rockies. Taught 

by a distinguished faculty 
of internationally known 
photographers, literally at 
the top of their fields and 
instructors aS good at 
the art of communication 
as at photography. Share 
unforgettable photo 
experiences. 


Workshops 
that really work! 


BQ Yeo Bai 
fax 728 6836 


Farticipants enjoying a panel discussion among 
the aspens and mountains of Telluride 
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mention. With 35mm and roll film cameras, 
larger-than-35mm formats in general, butthere — photographers pay big bucks to insure paral- 
(continued on page 88) 


NEW-Arca type mount 
for 80-200 2.8 Nikon 
to F.4s or 8008. 


Check on our close-up flash sys- 
tems or ones made to your spec- 
ifications. Bogen 3020 tripods 
modified to go to ground level. 
Custom Arca type plates for lens 
and bodies that work. Watch this 
ad for more new products. 
VISA/MC accepted. 


Write or call: 


KIRK ENTERPRISES 
4370 E. U.S. Hwy 20 
Angola, In 46703 
(219) 665-3670 
For Orders Only 


1-(800) 626-5074 
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Add 50% for slide 
Add $3.50 for Postage & Handling 


Custom Enlargements 
Video analyzed prints fromSame negative 
QTY. 3x5 5x7 8x10 11x14 16x20 20x24 20x30 
1 .35 $1.25 $2.95 $5.98 $8.98 $9.98 
10 29 119 2.00 498 7.98 9.50 
25 .25 1.00 1.75 450 7.25 9.00 


100 19 85 1.00 375 650 7.50 
‘ADD INTO PRINT PRICE) 

Foam Mount 2.00 3.50 6.00 7.50 

11.00 17.00 27.00 30.00 


Canvas Mount 
Framed (wood mica) 5.00 7.50 16.00 25.00 


Call or write for more information 


2 lo GSS SS a ae 
ORME SAY. TAN 


P.O. Box 8640 ¢ Rolling Meadows, IL 60008 
708-956-1010 
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NEW PRODUCTS 


Hold It! 

The Reggie Flash Bracket System, 
designed for Hasselblad photographers, is 
built around the ultra-light HB2000 bracket, 
available in both extended and standard flash 
heights. The system features three different 
optional flash mounts and is compatible with 
Stroboframe’s new single touch, Auto Quick 
Release tripod coupler. The bracket itself 
offers a two position flash alignment system, 
adjustable at a single touch. For more info, or 
a free brochure about the system, contact 
Professional Development Group at 3490 
Piedmont Road, Suite 300, Atlanta, GA 
30305. 


Space-Saver Processor 

The Nova TriMate 8x10 print processor for 
black and white or color prints takes up min- 
imal darkroom space and maintains accurate 
chemical temperatures for consistent results. 
The three narrow, V-shaped solution tanks, 
each holding one liter of chemicals, have little 
surface area and thus reduce oxidation, evap- 
oration and chemical odors. Chemicals can 
be stored in the unit, so the processor is 
always ready for use. Microchip-controlled 
heater and thermostat units can be set any- 
where between 68 and 110 degrees F. 
Designed for all types of negative and positive 
print processes, including EP2, RA-4, 
Cibachrome and black and white. More info 
from Porter's Camera Store, Box 628, Cedar 
Falls, IA 50613. 


Camcorder Charger 

The Tundra T350 Power Combo rapid 
charger/discharger is designed to be the one 
accessory that will eliminate “memory” prob- 


lems with camcorder batteries and provide full 
charges. The unit comes with plates to accom- 
modate Sony, Canon, Panasonic, Hitachi, JVC, 
RCA and Minolta camcorder batteries. It will 
rapid charge from an AC wall socket or the lighter 
in acar or boat; as a discharger, itcan take cam- 
corder batteries down to one volt per cell, recon- 
ditioning the battery for recharging. Contact Sat- 
ter Inc., 4100 Dahlia, Denver, CO 80207. 


The Long Line 

From Tenba, the means to carry those long lens- 
es safely and conveniently: the three bags in the 
line accommodate 300, 400 and 600mm lens- 
es, and are made of waterproof, coated ballistic 
nylon. Each features a corrugated plastic- 
padded bottom liner, secure zipper closure, 
padded filter pocket, padded side pocket and a 
backpack harness attachment. More info is 
available from Tenba, 503 Broadway, NYC 
10012. 


Label It! 
Proslide Ill (Version 3.0) is a slide labeler/software 
program to caption any label that fits a printer, indud- 
ingthe company’s own 35mm slide labels, and strip, 
address, VCR labels and Rolodex cards. 
Thesystem 
allows practi- 
Cally unlimited 
label layouts 
and formats, 
multiple font 
types and 


sizes, and 4 | 


labels from 
the keyboard or using a data base for big jobs. The 
menu-operated data base allows an unlimited num- 
ber of fields, sorting, searching any field or field com- 
bination and report generation. Complete informa- 
tion is offered from Ellenco, Box 23307, 


Albuquerque, NM 87192. 


Spot ‘em 

A camera adapter for Swarovski Optik’s AT- 
80 spotting scope in effect turns the telescope 
into a 1100mm tele lens with a fixed f/14 stop. 
Through-the-lens metering and shutter speed 
control of exposure allows telephoto picture- 
taking with the scope and adapter. The 


lightweight AT-80 has an 80mm objective for 
high performance in low light conditions, and 
itcan be mounted on any standard tripod. For 
more info about the scope and an adapter for 
your camera, contact Swarovski at 1 Whole- 
sale Way, Cranston, RI 02920. 


Easy Does It 
To hang your camera around your neck with- 
out discomfort, EZeeNeck Professional 


Suspenders loop through your camera strap 
and attach to the back waistband of your 
pants, thus taking the weight off your neck and 
easing the pressure and pain. One of those 
“Why didn't | think of that?” ideas, the system 
works well with binoculars, too. For full info, 
contact Now USA, 1221 Harbor Ave., Suite 
104, Seattle, WA 98116. 


For Serious Trekking 

Designed from scratch to meet the tough- 
ness, comfort and convenience demands of 
pro photographers who climb mountains, trek 
deserts and rain forests and otherwise go 
where others fear to tread, LowePro’s Super 
Trekker photo backpack starts with an inter- 
nal frame, shoulder strap and various adjust- 
ments to perfectly mold the pack around the 
shoulders, back and waist for a firm, comfort- 


able fit. The internal compartment can be con- 
figured to handle almost any combination of 
equipment— 35mm, medium, large format 
(meaning 8x10 field cameras) or pro video 
outfits. Two side hatches provide quick 
access to camera gear. There’s even a 
removable tripod case. Contact DayMen 
Photo Marketing, #22-3241 Kennedy Rd., 
Scarborough, Oniario M1V 2J9 Canada, for 
more information. 


Map It Out 

For photographers and other travelers to Yel- 
lowstone National Park, Trails Illustrated has 
a set of guide maps to the park and sur- 
rounding area. Four of the maps cover spe- 
cific areas—the Old Faithful Trail, Mammoth 
Hot Springs Trail, Tower/Canyon Trail and Yel- 
lowstone Lake Trail—and the fifth is an overall 
park map. Featured on the maps are high- 
lighted hiking trails, winter use trails, roads, 
facilities, campgrounds and where Yogi Bear 
hangs out. The waterproof and tearproof plas- 
tic maps fold down to about 4x7 inches. Con- 
tact Trails Illustrated, Box 3610, Evergreen, 
CO 80439 for more information. 


Done With Mirrors 

Celestron’s 500mm Mirror Tele is a fixed f/5.6 
telephoto that features a T-adapter to fit a 
range of 35mm SLRs. Close-focusing to five 
feet, the 8.5-inch, 43-ounce lens has a built- 
in tripod fitting and offers an optional optical 
accessory that provides f/4, 350mm tele per 
formance. Celestron, 2835 Columbia St., Tor- 
rance, CA 90503, has all the details. 


Binoculars With Power 
Copitar's “Look” Zoom Binoculars are 
lightweight, compact optics that feature power 
zooming at the touch of a button. Two AAA 
batteries power the zoom through its 7X to 
15X range. Smooth use involves adjusting the 
eye width and focus, as you would with any 
other pair of binoculars, then power-zooming 
(continued on page 87) 


A &ICOLOR OF 
HOLLYWOOD 


Is proud to offer the 
world’s finest Kodachrome 
Film Processing at your 
doorstep. 

Pre-Paid Processing Envelopes 
+Excellent Personal Service 
¢Unbeatable Federal Express Rates 


Film Evaluations 


¢Push/Pull Processing 


Please call Mr. Jaime Kim 
for any assistance. 


(800)544-3016 


A&I Color 
933N. Highland Ave. 
Los Angeles, CA, 90038 
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EQUIPMENT 
atale 


The GRAND-DADDY of the 
Industry! Over 4,000 exciting 


"7 ACCESSORIES 
atalog 


Packed with lens attachments, 
lights, tripods, tapes & more! 
— Since 1914 — 


ter's 


Camera Store 


Dept. 03 XO, Box 628, Cedar Falls, IA 50613-0628 
[_] PHOTO Catalog [| VIDEO Catalog 


Name 


City 


SC —— 
Or call TOLL FREE: (From 50 States) 
1-800-553-2001 


FREE in USA, (Canadians send $3.00) 
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UNIQUE 


451 SOUTH JEFFERSON STREET 
ORANGE, NEW JERSEY 07050 - 1292 
TEL: 201.673.0100 

FAX: 201.676.7577 


AGFA 


ee 


GUARANTEED LOWEST PRICING ! 


WE WILL BEAT ANY VERIFIABLE 
PRICE ON CASE QUANTITIES OF 
FILM, PAPER, & CHEMISTRY ! 


ILFORD 


v LOWEST PRICING ON FILM, PAPER AND CHEMISTRY. 
UV ALL KODAK PROFESSIONAL ITEMS ARE MADE IN THE USA. 


VY ALL ITEMS FRESH DATED. 


UV SAME DAY SHIPPING AND WE DO NOT BACK ORDER. 
V FREE 2ND DAY AIR SHIPPING ON FILM ORDERS OVER $500. 
VY NO SURCHARGE FOR VISA, MASTER, OR DISCOVER CARD. 


VY $100 MINIMUM ORDER. 
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Great for cold weather photography. 
Protects hands from freezing cold 
metal tripod legs. Cushions your 
tripod when you carry it over 
your shoulder. 


100% NYLON WATERPROOF COVERS 
QUICK RELEASE VELCRO” FASTENERS 
CUSHIONED FOR SHOULDER COMFORT 
FOAM INSULATION FOR WARMTH 
AVAILABLE IN BLACK ONLY 


AVAILABLE IN A SIZE TO FIT MOST TRIPODS. SPECIFY 
TRIPOD MAKE & MODEL WHEN GRDERING. SPECIAL 
ORDERS AVAILABLE--If you use clamp-on accessories, 
we will make one leg shorter so you can use the 
accessories without removing the Tri-Pads. 


$34.95/set of 3 legs+ $3.85 shipping & handling 
Califomia residents add 7-1/2% Sales Tax 


TO ORDER: SEND CHECK OR MONEY ORDER WITH 
COUPON TO: A. LAIRD or CALL (707) 584-9402 


VISA/MASTER CARD ACCEPTED 


ADDRESS 
CITY 


PHONE 


STATE 


ZIP 


TRIPOD MODEL # 


NEED 1 LEG SHORTER? HOW LONG? 


Send to: A. LAIRD PHOTO ACCESSORIES 
P.O. BOX 5726 

SANTA ROSA, CA. 954 
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HAINES*ALASKA 


Chilkat 
Bald Eagle 


PRESERVE 


Thousands 
“ of Bald Eagles 
gather along a five mile 
stretch of the Chilkat 

River near Haines, Alaska each fall. Witness 
this miracle during the prime viewing months — 
October to January. 


The 48,000 acre preserve is located 10 
miles from Haines, a scenic coastal town offer- 
ing ample lodgings, restaurants, car rentals and 
guides for the adventurous eagle-viewer. 


Visitors arrive in Haines by air taxi from the jet 
airport in Juneau or by car via the Haines High- 
way. The Alaska ferry also serves Haines several 
times weekly. 


For more information, and a detailed brochure 
on the eagle preserve call or write to: 


P.O. Box 518 ® Haines, Alaska 99827 
(907) 766-2234 * (800) 458-3579 Toll-Free in U.S. 
(800) 478-2268 Northern B.C. & Yukon 


Circle 43 on Reader Service Card 


BOOK REVIEWS 


Vanishing Amazon 

By Mirella Ricciardi 

Harry N. Abrams, 240 pages, $49.50. 
An intimate portrait of three Amazon 
tribes, this ambitious study offers the 
visual mixed bag that seems to be the 
style of anthropologically oriented photo 
books. The pictures are variable in qual- 
ity and impact, and switch back and 
forth between black and white and color 
without apparent reason. But the degree 
to which the photographer penetrated 
these cultures is remarkable, and helps 
mitigate the books visual inconsisten- 
cies. —Russell Hart 


A Day in the Life of Ireland 

Collins Publishers, 224 pages, $40. 
Some have written that the idea of the 
Day in the Life series—send X-number 
of professional photographers to various 
locations in one country to document a 
single day—has run its course; perhaps 
should have come to an end a few 
books back. | don’t agree with that. | 
welcome each and every volume, and 
hope the series has a long and happy 
life. I'm one of those people who, when 
visiting someone’s home for the first 
time, takes special note of the books in 
the bookcases and the records (lately 
CDs) in the rack; the knick-knacks on 
the shelves and the pictures on the 
walls; if | use the facilities, I'll look in the 
medicine cabinet. | love to pick up on 
the details of how people decorate their 
lives, what they use and what they 
choose to keep nearby. These items 


can reveal a person...or merely a per- 
son's habits. In any case, the Day in the 
Life series is a photo album chock full of 
these details, and whether I’ve been to 
the country in question or not, | relish 
the glimpse. The photos in this volume 
seem a bit less colorful that those of, 
say, their Japanese or American coun- 
terparts, but even as a celebration of a 
gray day, it’s a great experience. 
—Barry Tanenbaum 


A Guide to Travel Writing 

& Photography 

By Ann and Carl Purcell 

Writer's Digest Books, 138 pages, 
$12.95 paperback. 


The Professional Photographer’s 
Guide to Shooting & Selling Nature & 
Wildlife Photos 

By Jim Zuckerman 

Writer's Digest Books, 134 pages, 
$12.95 paperback. 

The sheer number of “how to make a 
living at some aspect of photography” 
books in print makes you wonder if 
there are really enough jobs to go 
around. But the appeal of these books 
is undeniable—dealing as they do in 
dreams and wishes and the chance that 
your photos and your business acumen 


| 
SMILE! 


It's Minox’s “mini-¢st” camera. 


Can a “finger-sized” 2.0 oz. camera 
be good? Yes, if it’s a Minox! Our German- 
engineering is dedicated to precision- 
miniature technology. Thus our submini 
“EC” has auto-exposure—just point and 
shoot from 3’ feet+ at speeds of 1/500 
to 8 secs. Minox’s professional quality 
lens takes pinsharp shots (spies depend 
on it). For the best in overt or covert 
mini-photography, go see Minox’'s EC. 

= MINOX 


Masters of the miniature 


‘Marketing Corp 
16 Chapin Rd, Pine Brook NJ 07058, 201/808-9010. 


Circle 45 on Reader Service Card 


Travel the world 
and be paid for it 


& CARL RO 


might be good enough to propel you to 
success. These two volumes have the 
added appeal of being written by folks 
who are living the life they’re writing 
about. They’re doing it now; someone's 
going to be doing it in the future...why 
not you? There is some overlapping of 
subject matter here, but that’s 
okay—often the writers come at the 
issue from different points and their con- 
clusions and recommendations will vary, 
too. Evaluating your position and mak- 
ing your own decisions is, after all, what 


> 
UB 


SCR 


IBE TO 


OUTDOOR 
& TRAVEL P 
HOTOGRAPHY 


DONT MISS 
AN ISSUE OF 
THE PHOTO 
MAGAZINE 
WITH 20/20 
VISION! 


WRITE: 

1115 BROADWAY, 
8th FLOOR, NYC 
NY 10010 
(212)-807-7100 


6% 


business is about. And the truth is, trav- 
el photography (and travel writing) is a 
business first, photography and writing 
second. In business we all need all the 
help we can get, so you might decide to 
pick up both of these books. If you go 
into business, they'll probably be tax 
deductible. —Barry Tanenbaum 


Publication Notes 

Look for The Hasselblad System, just 
out from the Saunders Group. Written 
by Bob Shell, editor of Shutterbug, it’s 
an “everything you wanted to know—or 
need to know” about the system’s cam- 
eras, accessories, techniques and con- 
cepts...From Images Press, How to 
Start & Run a Successful Photography 
Business, by Gerry Kopelow, is a wel- 
come other side of the “break into the 
business’ book that tells you all about 
selling your photos; this is a guide to a 
tougher proposition—running your own 
business. Check it out if being your own 
boss in the photo biz has ever been 
your dream...If you ever get tired of pho- 
tographing the great outdoors, Images 
Press also has Profitable Model Pho- 
tography, by Art Ketchum, an illustrated, 
fairly detailed look at...well, model pho- 
tography as a business. Hey, you never 
know. + 


Outdoor 
Adventures ” 
Start Here 


REI has the best selection of outdoor gear and clothing. 
We're America’s largest consumer co-op—you don’t have 
to be a member to shop, but for a one-time fee of $10, members 
receive a yearly patronage dividend based on purchases. 


Call 1-800-426-4840 


(U.S. and Canada) for a free catalog! 


Or write to: REI, Dept. N2018, 
Sumner, WA 98352-0001. 


Quality Outdoor Gear and Clothing Since 1938 
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ENHANCE YOUR 


PRESTIGE & INCOME 


by publishing your 
photographs as cards 
and posters. This complete 
guide was written by Harold 
Davis, a successful professional 
photographer. It contains the 
answers to all your questions 
including how to find a publisher, 
publishing, image selection 


Create dynamic photos by 


calling alert, inquisitive 
wildlife... Close! 


Johnny Stewart's Wildlife Photographer’s 
Kit is a unique collection of products 
designed to help you create exciting 
opportunities to photograph predators, 
songbirds, birds of prey and Screech Owls 
in their natural environment! 

* Three Calling Cassettes 


* Joe McDonald's 191 page 
comprehensive guide 
* Three instructional books by 


pricing, production and marketing. 
: Johnny Stewart 


¢ Dynamic photos more cften WILDLIFE ‘3 g* 
¢ Ask about our other fine products PHOTOGRAPHERS KIT 


» A Great Gift Idea! 30 DAY MONEY BACK GUARANTEE 
ORDER YOUR KIT TODAY 


J Clow - nu BY CALLING TOLL FREE 
ut 7% 1-800-441-3036 
P.O. BOX 7594 DEPT. OTP W2 WACO, TX 76714-7594 
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WHAT WILL YOU LEARN? 
How to find a publisher. 
Advantages of self-publishing. 
Mechanics of self-publishing. 
Market research. 
Clues to image selection. 
Image creation and design. 
Market positioning. 
Financing. 
Production. 
Fulfillment. 

Finding a sales rep. 
Insuring cash flow. 

Key manuals and guides. 
Periodicals to read. 
Finding good printers. 
Automating your operations. 
Remaining creative. 


ausJENA : . 
e Wide-angle design 


e Fold down eye cups 


e Unsurpassed Brilliance 

and Clarity GERMANY 
e Precise Construction Europtik, LTD. e Roof or Porro Prism 
e 26 Binocular Models P.O. Box 319- e Rubber armored or 
e 6 Spotting Telescopes Siesgen aA 8512 leatherette 
¢ Multi-coated optics 800-873-5362 e Generous Eye-Relief 
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MTAON READERS! 


For FREE INFORMATION regarding PRODUCTS 
ADVERTISED IN THIS ISSUE, use the reader 


ONLY $17.75 ppd. 
NYS Residents Please 
Add Sales Tax 
Visa, Amex & MasterCard 
orders accepted. Two week 
return privilege. Send Your 
check or money order together 
with your name and mailing 
address to: 


service card found between pages 18-19. Circle the 
number that corresponds with the one printed below 
the advertisement. Check the expiration date on the card. 
You should receive material in 6-8 weeks. 


The Photographic Arts Center 
163 Amsterdam Ave. 
New York, NY, 10023. 
Phone (212)838-8640 
24 hour fax line: 
(212)873-7065. 


If you’re in a hurry, we encourage you to 
call or write the manufacturer directly! 
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BUYER’S GUIDE 


As the days get longer and the temperature rises, warm weathei warriors head for the great outdoors, joining their more hearty coun- 
terparts in search of that elusive great outdoor photograph. Though emboldened by more favorable climatic conditions, they still can’t, 
or don’t want to, get real close to all of their subjects, which means they must pack a telephoto lens with their other essential gear to 
help span the gap between photographer and subject. 

Choosing the right telephoto for your needs can take some time given the vast number of choices available today. All the major 
manufacturers currently produce a dozen or so long lenses for their respective camera systems, and many of the independents are 
not far behind. To help make your decision easier we’ve gone over the lists and picked just a few from each company—ones we think 
make the most sense for the outdoor and travel photographer in search of a long tele. 

The price you pay for this convenient access to a faraway world is having to use a bigger and heavier piece of equipment, shell 
out sometimes heavy bucks and always use that tripod you’re packing on these trips. But it’s worth the effort—the next best thing to 
a face-to-face encounter with a potentially anti-social subject. And you will be able to see the forest for the trees. | —David L. Miller 


In true outdoor fashion, Canon isn't letting 
any grass grow under its feet as the compa- 
ny continually develops new lenses for its 
various camera families. One of the latest is 
arather substantial 400mm f/2.8L for its aut- 
ofocusing EOS group. With its internal AF 
motor (common to all Canon lenses made 
for EOS SLRs), it can get you down toa 
subject as close as 13 feet. It weighs in at a 
lucky 13.4 pounds and measures an equally 
lucky 13-3/4 inches. Suggested list price is 
$9200. For the manual-focusing set, Canon 


offers a neat (8 inch) and light (1.5 pound) 
100-300mm £/5.6 zoom ($590) with a macro 
feature for shooting objects as close as 39 
inches; non-macro distance is 4.9 feet. In 
between there’s a 300mm f/2.8L ($3500) for 
manual fans. This wide-aperture unit, featuring 
apre-focus lock for setting two locked-in focus 
points, can also be rotated without being 
removed from its tripod. You'll need the latter 
because this 9.5-inch lens comes in at alittle over 
5 pounds. Contact: Canon,1 Canon Plaza, 
Lake Success, NY 11041; 516/488-6700. 


Minolta’s efforts of late have been geared 
toward their family of autofocusing cameras with 
an emphasis on miniaturization. Most remark- 
able of the minis is the 100-300mm £/4.5-5.6 
Maxxum AF zoom that's just a shade under four 
inches long and weighs a mere 14.5 ounces. 
Closest focusing distance is 4.9 feet and the list 
price is $487. Then there's the 200mm f/2.8 AF 
Maxxum Apo ($1334) which is slightly longer (5- 
1/4) and heavier (28) but gets you just as close. 
If you really want to go long, there’s the 12- 
pound 600mm f/4 Apo ($8547). Contact: 
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Minolta, 101 Williams Drive, Ramsey, NJ 
07446; 201/825-4000. 


Nikon's extensive stable includes a host of 
glass works for both auto and manual focus- 
ing SLRs. For the latter there’s the classic 
200mm f/4 Micro Nikkor IF ($995) which 
adds the joys of close-up shooting to the 
general benefits of long distance photogra- 
phy. This 7 inch-plus long, 28-ounce lens 
focuses down to 2.3 feet and gives you a 
reproduction ratio of 1:2. A longer view is 
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possible with the 500mm f/4 Nikkor ED-IF 
($5460), a relatively compact lens measur- 
ing 15.5 inches and weighing just over 6.5 
pounds containing the internal electronic 
connections to accomodate the exposure 
operation modes of late-model Nikon AF 
SLRs. For those AF cameras Nikon has a 
300mm £/2.8 ($4750) with a minimum focus- 
ing distance of 10 feet. On the theory that this 
type lens is intended primarily for use at f/2.8, 
Nikon has a smaller (8.8 inches), lighter (less 
than 3 pounds) 300mm f/4 ED-IF ($1215) 


MINOLTA 


that gets you just as close if you don’t mind 
the smaller maximum aperture.Contact: 
Nikon, Inc., 1300 Walt Whitman Road, 
Melville, NY 11747-3064; 516/547-0299. 


The unique Novoflex lens has been around 
for a quarter of a century, providing photog- 
raphers with a hunter’s like grip on long dis- 
tance shooting problems. Its two-fisted rifle- 
stock lookalike grip fits on the underside of 
the 16-inch long lens, thus offering a steady- 
ing hand and, just as important, quick focus- 


ing via a squeeze grip. The Novoflex is in 
itself a mini system what with a group of its 
own accessories—bellows units (one for use 
with Canon and Minolta AF bodies), and var- 
ious grips and brackets. Both the 16-inch 77- 
ounce 400mm f/5.6 ($1695) and 600mm 
f/8 (23 inches, 87.5 ounces, $1749) 
Novoflexes can be adapted for just about 


every SLR. Minimum focusing distances: 6.3 
and 13.2 feet.Contact: Novaflex/Calumet, 
890 Supreme Drive, Bensenville, IL 60106; 
708/860-7447. 


Olympus, the pioneer of compact cam- 
era equipment, is still running true to form 
in the tele department. Probably the most 


PENTAX 


NOVOFLEX 


(or should we say least) Olympian of the 
lot is the 300mm f/4.5 Zuiko ($890) which 
checks in at 7.2 inches in length and a 
light 2.3 pounds. Minimum focusing: 11.5 
feet. As befits these masters of miniatur- 
ization, several of their other telephoto 
optics come in odd sizes slightly off the 
common marks: the 250mm f/2 ($7650) at 
9.8 inches and 8.6 pounds for wide-aper- 
ture lovers and the 350mm f/2.8 Zuiko 
($7650) at 11.2 inches and 8.6 pounds. 
Closest focusing distances: 7.3 and 10 
feet, respectively.Contact: Olympus 
Corp., Crossways Park, Woodbury, NY 
11797-2087; 516/364-3000. 


Another competent compacter, Pentax 
has straye¢ somewhat off the compact 
path for good reason with its heavy (as in 
“man, like heavy”) 250-600mm f/5.6 SMC 
Pentax-FA Zoom ED(IF). If you have to 
ask the price, maybe you should try a 
shorter lens; the number, however, is 
$10,945. With autofocusing and power 
zooming, the lens weighs in at just over 
11 pounds; length is 17.7 inches; mini- 
mum focusing, 11.5 feet. At the smaller 
(physically, that is) end of the AF lens 
scale is the SMC Pentax-FA 300mm f/4.5 
ED(IF) ($1357) at just over 2 pounds and 
6.4 inches long with a 6.6-foot close 
focusing. For manual-focusing, large 
aperture fans there’s the 400mm f/2.8 
Pentax-A ED(IF) ($5917), a 13.1 pound, 
13-inch long tele that gets down to a 13.1- 
foot focusing distance.Contact: Pentax 
Corp., 35 Inverness Drive East, Engle- 
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We specialize in the finest quality 


ILFORD CIBACHROME> 


color prints from your slides 
or transparencies. 


For more information, call or write: 


Holland Photo 
1221 S. Lamar 
Austin, TX 78704 


1(800) 477-4024 > ‘9 @ 
FAX# 512-442-5898 


New 


PROSLIDE [1 - 


Image Management 
And Labeling Software 


Professional Data Base & Labeler 


Unlimited number of fields Multiple fonts 

Powerful Sort/Search Copyright 

Report Generation Caption Any Label 

LASER, Ink Jet, Dot Matrix (Slide, VCR, Cassette...) 
Horiz & Vert Captions 


PROSLIDE il — $139.00 (Labeler Only — $74.95) 


Archival Labels 
35 mm Slide Labels 17/8” x 7/16” Strip Labels 
1000 Pin Fed-$22.95 1000 Pin Fed-$12.50 
1000 Laser-$28.50 
plus $3.50 Shipping & Handling 


FREE DETAILS or CHECK, M.O. to ELLENCO 
P.0. Box 23307, Dept. R, Albuquerque, NM 87192-1307 
505/281-8605 


wood, CO 80112; 303/799-8000. 


Samyang, a relative newcomer to the 
lens game, is gradually expanding its line 
in several directions. At the moment, its 
telephoto efforts are concentrated in the 
manual focusing sector with mounts for 
about a dozen of the most popular SLRs. 
Of most interest to the outdoor and travel 
fan is the 100-500mm f/5.6-7.1 zoom 
($400) with an 8.2-foot minimum focusing 
distance; it’s just under 3 pounds and 
measures 11.8 inches. For single focal 
length fans there’s a 500mm f/8 mirror 
lens ($1991) with a 5.7-foot minimum. 
Other numbers: 3.5-inch length, 12.6- 
ounce weight.Contact: Samyang, 116 
Lively Blvd., Elk Grove, IL 60007; 
708/952-0555. 


If you mix your outdoor shooting sessions 
with exotic weighty thoughts, you might 
want to consider the aptly named Zen 
lenses from Sigma. Nomenclature aside, 
this busy indy has been producing most 
types of lenses for most types of camera 
bodies for quite some time and the latest 
represent the latest in technology—twin 
lenses in each focal length for manual or 
autofocusing cameras. At the long end we 
have the 1000mm f/8 Apo ZEN ($4560), 
a longish (21.4 inches) unit weighing in at 
slightly over 9.5 pounds and focusing 
down to 19.4 feet. More manageable is 
the 300mm f/2.8 ZEN ($3392 AF, $3174 
manual) at 4.5 (4.3 in manual) pounds 
and 8.7 inches. Focuses to 8.2 feet. A 
neat package in the middle, if you don’t 
mind a small aperture, is the 500mm f/7.2 
($722), a mere 2.4 pound (2.2 manual) 
9.2-inch job that goes to 11.5 feet.Con- 
tact: Sigma Corporation of America, 175 
Commerce Drive, PO Box 11356, Haup- 
pauge, NY 11588; 516/585-1144. 


Tamron’s entry in the long lens sweep- 
stakes centers on the 300mm f/2.8 LD (for 
low dispersion). Available with inter- 


SIGMA 


TAMRON 


SAMYANG 


TOKINA 


changeable mounts for use on over 15 
different camera bodies as well as in C 
mount for video and 16mm movie cam- 
eras, it gets you as close as 8.2 feet, mea- 
sures 8.3 inches and weighs just over 4.5 
pounds. $4179 for the autofocus model, 
$3452 for manual.Contact: Tamron Indus- 
tries, 99 Seaview Blvd., Box 388, Port 
Washington, NY 11050; 516/484-8880. 


Tokina has spread its wealth over the 
whole range of focal lengths in a variety 
of series for most SLR bodies (including 
some autofocus). Most of the over 200 
set, however, appear in the AT-X series 
for manual focusers. Neatest package is 
the 100-300mm f/4 zoom ($919), a com- 
pact 2.7-pound, 8.5-inches, focusing to 
6.6 feet. Stretching outward a bit we come 
to the 150-500mm f/5.6 ($1999), with 
slightly larger dimensions, of course: 4.9, 
12.6 and 10.2. Repeating the same order 
for the single focal length 300mm f/2.8 
($919 manual, $1199 AF), we have 4.7, 


VIVITAR 


8.6 and 7.9. Contact: Tokina Optical 
Corp., 1512 Kona Drive, Compton, CA 
90220-5499; 310/537-9380. 


Vivitar’s long-running Series | group of 
lenses has been keeping pace with the rest 
of the photo world and the needs of the out- 
door and travel photographer. Latest and 
longest is the 100-500mm f/5.6 ($990) 
Series | zoom. Available in mounts for most 
manual focusing SLRs, it’s compact 
enough to be able to get by with a manage- 
able 67mm size filter. A light 2.2 pounds, it 
focuses down to 9.8 feet. Length of the 
entire package is just short of 8 inches. 
Meanwhile, representative of their efforts 
to stay current, Vivitar also offers a 60- 
300mm f/4-5.6 autofocus zoom for Minolta 
Maxxum cameras ($480). Significant num- 
bers come in at 4.6 inches in length, 23 
ounces in weight and a minimum focusing 
distance of 4.9 feet.Contact: Vivitar Corp., 
9350 DeSoto Ave., Chatsworth, CA 
91311; 818/700-2890. + 


UNIQUE MAP OF 
SAN FRANCISCO! 


Landsat Photography 
in Raised Relief 


Landsat satellite photography creates color- 
ful images of the San Francisco Bay area 
and, when combined with USGS topographic 
information, forms an elevated raised relief 
impression in sturdy vinyl. This beautiful map 
of the bay area is unlike any other. From 
the world leader in raised relief maps! Map 
is 25" x 181%" and is available framed in 
solid oak for $42.95 or unframed for $10.75 
plus $3.95 shipping and handling. Satis- 
faction Guaranteed. FREE CATALOG of 
complete map line is also available. 


To place order for maps or FREE CATALOG 


WRITE TO: Hubbard Scientific, Inc. 
Dept. OTP 
PRO. Box 760 
Chippewa Falls, WI 54729 


Or Call Toll Free: (800) 323-8368 
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Dale Processing Gives You 
“The Professional’s Edge!”’ 


We’ll give 
you two (2) 


FRE 


35mm ROLLS OF 

PROFESSIONAL 

COLOR FILM TO 
PROVE IT! 


GET COLOR PRINTS...OR SLIDES 
...OR BOTH FROM THE SAME ROLL! 


Rated by Photographic Magazine 
as One of the 10 Best Labs in the U.S. 


ee ee me ee ae ee 


MAIL...OR CALL WITH CREDIT CARD 


1-800 327-1776 
Please send 2- 24 exp. rolls of 35mm color 
film. (ISO 100 & 400). Enclosed is $2.00 for 
postage/handling. Limit: 2 rolls per customer. 


seioes 
BNO OES, 
A rascts rx 4X 


FOR Toot 
1354 


Name = 


Address a _ Apt. 


City = _ State Zip 

BM ALE OTR SPR 92 
Bad LABORATORIES 
2960 Simms Street, Hollywood, FL 33020-1579 
Postage/handling charge is for film only. Does not include developing. Process 


CHK-4/ECP-2 is available at Dale Laboratories. Limited availability at other 
laboratories. Prices valid through entire month 
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ANDERSON RANCH ARTS CENTER 


EXPLORE THE AMERICAN WILDERNESS 


Intensive workshops for the 
serious photographer. 


Zion to the Grand Canyon 
May 15 - 24 
Mark Klett 


Colorado High Country 
July 25 - August 2 
David Hiser 

Southwestern Rock Art 


August 29 - September 5 
Linda Connor & Polly Schaafsma 


San Juan River 
September 19 - October 2 
John Sexton 


Join us for our 27th season. 
Request our free catalog: 
Anderson Ranch Arts Center 
P.O. Box 5598 


Snowmass Village, CO 81615 
303.923.3181 


Sponsored by Professional Photography Division, Eastman Kodak Company 


SANTA FE 


PHOTOGRAPHIC WORKSHOPS 


Craft... Vision...Inspiration... 


Study with the world’s greatest photographers 
in the magical setting of Santa Fe, New Mexico 


Forty one-week summer workshops for 
professionals and dedicated amateurs with 
Sam Abell 
Jim Bones 
Joyce Tenneson 
Mark Nohl 
Steve Simmons 
Nick Nichols 
Mary Ellen Mark 
John Running 
Joe Baraban 
Chuck O’ Rear 
and many more 


e 


These Programs Sponsored by 
Professional Imaging Division 
EASTMAN KODAK COMPANY 


Please call or write for our free catalog. 


P.O. Box 9916 ¢ Santa Fe ¢ NM e 87504 
505-983-1400 * FAX 505-989-8604 
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TRIPS, TOURS 


Photograph Vermont’s scenic beauty. 
Join Dewitt Jones, George Lepp, Ron 
Thomas and Craig and Nadine Blacklock 
in their three-day photographic workshops 
designed to enhance every photogra- 
pher’s ability. Workshops will be hosted by 
Mountain Top Inn and Resort in conjunc- 
tion with Green Mountain Photographic 
Workshop. Workshops run June-Septem- 
ber. Contact: Mountain Top Inn, Box 550, 
Mountain Top Road, Chittenden, Vermont 
05737; 800/445-2100 or Green Mountain 
Photographic Workshop, 800/257-5681. 


Anderson Ranch Arts Center brings 
landscape photographers to dramatic 
landscape wilderness locations in the 
Rocky Mountains and desert Southwest. 
Spring and Summer destinations include 
Journey from Zion to the Grand Canyon, 
with Mark Klett; Colorado High Country 
Expedition, led by David Hiser; exploration 
of the Utah Canyonlands, with Linda Con- 
nor and Polly Schaafsma; and San Juan 
River Expedition, instructed by John Sex- 
ton and James Baker. Contact: 
Anderson Ranch Arts Center, Box 
5598, Snowmass Village, CO 81615; 
303/923-3181. 


Top notch instruction around the globe. 
Whether it be the Loretto Baja California, 
the magical Greek Isles, the San Juan 
Islands, Santa Fe’or the Caribbean, Sier- 
ra Caribe will cruise to the most beautiful 
settings around the world. Trips run March 
through December. Contact: Stephen 
Ramsey at 800/628-4238. 


San Francisco Tours: Professionally led, 
extensive weekend photo tours of San 
Francisco and its Bay, Muir Woods with 
the tallest (Sequoia) trees in the world and 
Sausalito. Four-day tour, three nights 
hotel with breakfast and dinner, and air- 
port transfers for $425. Tour only, $195. 
Call/write for brochure and multi-occupan- 
cy rates. One day tours available. Pro- 
Photo San Francisco Tours, 630 Mason 
Street, San Francisco, CA 94108; 
415/981-6313. 


Join Rocky Mountain School of Pho- 
tography this summer for ten weeks of 
photography in the Rocky Mountains of 
Montana. The career training program is 
designed for those who want to pursue a 
career in photography and want a basic 
foundation of professional training in a 
short period of time. Students learn in the 


classroom, darkroom, studio and at field 
locations throughout the small western 
towns and the Montana wilderness, 
including Glacier National Park. Instruc- 
tion is personal and interactive with ample 
time provided for extensive communica- 
tion between students and instructors. 
RMSP, Box 7605, Missoula, MT 59807; 
800/394-RMSP. 


Carl and Ann Purcell will conduct a 
Seminar at Sea during Thanksgiving 
week, 1992, aboard the luxurious MV 
Horizon, part of the Chandris Celebrity 
Cruise line fleet. Seminar theme is “How 
to travel the world and be paid for it,” and 
the cruise will cover six distinctive islands 
in the southern Caribbean. On-board 
seminars will include slide presentations, 
creative writing techniques, word process- 
ing, marketing, photographic equipment, 
shooting with models, stock photography 
and critique and evaluation of photos. 
Call 703/845-1104 or 800/285-2786. 


Nature One Photography is offering five 
unique Country Inn workshops and tours. 
Visit New England’s most photographic 
regions before the return of the tourists. 
Destinations include Martha’s Vineyard, 
Coast of Maine, Green Mountains of Ver- 
mont, Cape Cod-Nantucket and Cape 
Ann; plus views of the humpback whales. 
Nature One Photography, Box 531, Had- 
donfield, NJ 08033; 609/427-9223. 


Photo Focus V workshops in black and 
white, color, photojournalism, portraiture, 
platinum and palladium, handcoloring and 
nature photography will be held from April 
through June on Whidbey Island, WA. 
Coupeville Arts Center, Box 1710, 
Coupeville, WA 98239; 206/678-3396. 


Destination Himalaya announces a 17- 
day tour offering some of the most stun- 
ning scenery and photographic opportuni- 
ties in the Himalayan Mountain Range, 
combined with the rich culture of 

Tibetan Buddhism. Destination Himalaya, 
4 Ledgeview Lane, Brunswick ME 04011; 
207/721-0303. 


Kachemak Bay Wilderness Lodge 
invites participants to photograph the 
Alaskan coastal wilderness. Daily boat 
excursions to nearby islands to view thou- 
sands of seabirds nesting on rocky cliffs, 
rafts of sea otter, and bald eagle nesting 
grounds. Chenik Brown Bear Photogra- 


& WORKSHOPS 


phy Camp offers all the excitement of an 
African safari with close range Brown 
Bear observation and photography. Con- 
tact: Mike McBride, Box 956, Homer, 
Alaska 99603-0956; 907/235-0956. 


Sierra Photographic Workshops offers 
the opportunity to learn wildlife photogra- 
phy and to capture those hard to find ani- 
mals on film. Travel to locations such as 
Death Valley, Bosque de! Apache National 


Join Larry West May 1-3 or May 3-10 in 
Pickett State Park/ Big South Fork in 
the Cumberland Mountains of East 
Tennesse. Larry West has become one 
of the most sought after teachers in 
America. He is a highly praised 
macro/macro flash photographer and 
impresses students with his camera 
techniques, knowledge of subject mat- 
ter and impecable field ethics. For 
more information contact: Frances 
Dorris Photography, P.O. Box 120691, 
Nashville, TN 37212; (615)292-6993. 


Wildlife Refuge, Utah’s canyon country 
and Alaska. Sierra Photographic Work- 
shops, 3251 Lassen Way, Sacramento, 
CA 95821; 800/925-2596 or 916/974- 
7200. 


Wildlife Model Workshops: Travel to 
northwest Montana to photograph rare or 
elusive animals such as cougars, wolves, 
lynx, bobcats, otters and more. June 21- 
24 and 25-29. Visit the crown jewel of the 
Colorado Rockies, Rocky Mountain 


National Park; August 1-7. Flowers, land- 
scapes and wildlife photography will be 
emphasized during this workshop. Con- 
tact Wildlife Images Photo Tours, 16845 
E. Kenyon Dr., Aurora, CO 80013, 
303/680-4931. 


Photography workshops specializing in 
Western outdoor, landscape, wildflower 
and Winter. The magnificent Colorado 
Rocky Mountain countryside, based in the 
alpine resort town of Telluride, provides 
the catalyst for this workshop’s many 
western photographic experiences. 
Emphasis is for photographers of all levels 
to experience individual development, 
encouraged by the quality of its diverse 
faculty, and the beauty of its surroundings. 
Contact: Western Photo Workshops 
Telluride, Box 968, Telluride, CO 81435; 
303/728-6836. 


Bill Thomas, author/photojournalist, trav- 
els to a “Florida paradise” located in 
Ocala-Gainesville. This weekend experi- 
ence will send you away with new knowl- 
edge of not only how to capture striking, 
impressive images on film, but how to 
make money, gain prestige and fulfillment 
from publishing your work. April 3-5. Other 
workshops include: Okefenokee Swamp- 
Suwannee River, April 11-17; Great 
Smoky Mountains, April 24-26; Writing 
Workshop for Photographers, April 26-30; 
and Olympic Rainforest-San Juan Island, 
June 20-26. Contact: Bill Thomas Touch 
of Success Photo Seminars, Box 194, 
Lowell, FL 32663; 904/867-0463. 


Workshops in Adventure, Landscape, 
Nature, Stock Photography and Tech- 
nique in the spectacular mountain setting 
of Whistler Resort, British Columbia, 
Canada. Most workshops feature a field 
trip up Whistler Blackcomb Mountain. 
Contact: Whistler Centre for Business 
and the Arts, Box 1172, Whistler, B.C, 
VON 1BO, Canada; 604/932-8310. 


Join Ecosummer Expeditions in the ulti- 
mate high arctic experience for photogra- 
phers. Visit one of two camps; one on the 
North coast of Devon Island, the other on 
the beautiful fjords of east Ellesmere 
Island. Photograph arctic birds, muskox, 
walrus, seal and narwhal. Workshops led 
by Paul Lazarski. Contact: Ecosummer 
Expeditions, 1516 Durianleau Street, 
Vancouver, BC, Canada, V6H 354; 
604/669-3244 


ALASKA’S 
* 


WILDERNESS LODGE 


“Alaska’s Wilderness Hideaway 


of the Year” 
— The Hideaway Report, 1981 


Experience one of Alaska’s last un- 
touched coastal wilderness areas. 

Abundant marine life; whales, otters, 
bald eagles, puffins. Great fishing; salmon, 
trout, halibut. Beautiful walking paths, 
archaeological sites, spectacular glacier 
vistas. Licensed, personal naturalist guides. 

Deluxe lodge with coz) log cabin 
accommodations nestled in peaceful cove. 
Sauna and: outdoor hot tub. Gourmet 
meals. 5 to 14 day visits. Boat and 
floatplane access only. From $1,950 per 
person. Maximum 12 guests. 

Seasonal rustic camps also available: 
Photography Camp in Brown Bear Refuge 
and Loonsong Mountain Lake Camp. 


Kachemak Bay Wilderness Lodge 
Box 956-IS, Homer, AK 99603 


(907) 235-8910 


SUMMER MADE PERFECT 
Friendly faces and spectacular places 
await you in Montana. Send for your 
FREE Montana Vacation Planning Kit. 
Name: 

Address: 

City: 

Sates = Zaps 


MAIL TO: Travel Montana®Room 222 
Deer Lodge, MT 59722¢Or call toll free: 


1-800-541-1447 


Allow 3 weeks delivery or enclose $2 for first class mail. 
© Travel Montana. Department of Commerce. 7 


Montana | 
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ADVENTURE TRAVEL 


INUIT 
ADVENTURES 
DISCOVER ARCTIC QUEBEC! 


¢ DOGSLED EXCURSIONS 

¢ SNOWMOBILE EXPEDITIONS 

¢ CANOE TRIPS & BOAT CRUISES 
* PHOTO SAFARIS 

¢ ARCTIC WILDLIFE AND SCENERY 
¢ INUIT ART AND CULTURE 


INUIT ADVENTURES 


19950 CLARK GRAHAM, SUITE 3 
BAIE D'URFE, QUEBEC, 
H9X 3R8, CANADA 
TEL: (514) 457-9371 
FAX: (514) 457-4626 
TOLL-FREE USA: 1-800-465-9474 
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yo 


EP) Bey 


Realejonbic 
Adventures 


Carefully crafted journeys that bring 
you closer to unique cultures - and 
your budget! 

Amazon: $1390 Rain forest, Hot 
springs, Andes trek, Market 

Costa Rica: $1290 Cloud forest, 
Volcanoes, Nature hikes, Wildlife 
Nepal: $1190 Himalayan trek, 
Kathmandu, Culture, Peak views 
Tanzania: $1695 Wildlife, Maasai, 
Spectacular scenery 


Call us: 


800-221-0814 


OVERSEAS 

; ADVENTURE TRAVEL 
349 Broadway 
Cambridge MA 02139 
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Join a USA University biologist on an A/C > 
90 foot Amazon riverboat 650 miles on the | 
Amazon River. 8 days, 7 nights. $1495 © 
Includes meals, air from Miami (Airfare from \. 


other cities is available), tours, entrance fees, 
side trips, transfers. 1st class hotel and more}, 
Previous Client References in Brochure. 
Parrots, Pink Dolphins, monkeys, natives..» 


eT er 
INTERNATIONAL JOURNEYS 1-800-622-6525 
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NORTH TO ALASKA’S 60TH PARALLEL 


Sightsee * Scuba Dive * Photograph 
Camp * Beachcomb ¢ Hunt ¢ Dropoffs 


HONEY CHARTERS 


Explore 
Prince William Sound 


rom 
Whittier, Alaska 


* Glaciers-Wildlife 
Magnificent Scenery 


* 32 Nordic Cruise 
Tug Honey I 

* Designed-Equipped for * Specialized Charters 

Comfort and Safety Ale 

* Whittier Express 

tast-Beachable Deluxe Water Taxi 


an Hospitality 


G.P. (Pete) and Marilynn N. Heddell 
200 W. 34th Ave., Suite 991, Anchorage, Alaska 99503 


(907) 344-3340 
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Because you can’t experience Alaska 
in a hotel lobby. 

Suite 3, P.O. Box 872247, Wasilla, AK 99687 

(907) 376-9438 
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PHOTO WORKSHOPS 
SERIOUS PHOTOGRAPHY SEMINARS IN PARADISE 


GREEK ISLES May 16-30. The experience of a lifetime! 
2 weeks sailing island to island in the magical 
Mediterranean on a 50' sailboat. 
COLORADO HIGH COUNTRY June 20-27. 
Telluride: Large Format Seminar. 

July 4-11. Breckenridge “Summit Country”. 
WASHINGTON’S SAN JUAN ISLANDS 
Aug. 8-15. Color Seminar on the magnificent 
127' Schooner "Zodiac". 


1-800-628-4238 


303-871-9317 #1835 S. Pennsylvania St. ¢ Denver, CO 80210 


SEMINAR AT SEA 
Join world renown travel 
journalists Carl & Ann 
Purcell to learn travel 
writing & photography on 


a cruise aboard the MV 
Horizon to 6 Caribbean 
Islands. For info call: 
(703) 845-1104 
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VERMONT 
WORKSHOPS 


Learn from the masters at this cozy country 
inn amidst thousands of scenic acres in the 
Green Mountain National Forest. Spectacular 
lake and mountain views, relaxing atmosphere 
and fine dining. For amateur to professional. 


June 12-14 
July 10-12 


Ron. Thomas 

Craig & Nadine Blacklock 
Dewitt Jones July 16-18 
George Lepp Sept. 25-27 


Call TOLL FREE 800-445-2100. Or write 
Mountain Top Inn, Box 550, Chittenden, VT 05737 
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JOURNEYS OF DISCOVERY 


PHOTOGRAPHIC Tours & 
WorksHops 1992 


i A variety of itineraries - dresmesan bom nae and wildlife in i 
| unique destinations with professional 
henge instructors and guide/naturalists. 
Orca whales; ena poe of Arizona and Utah; 
Somat on, Iceland, Greenland and the High Arctic 
(Ellesmere Island); Scotland and more. | 
1516 Duranleau Street, Vancouver ® B.C., Canada V6H 354 
Tel (604) 669-7741 © Fax (604) 669-3244 
In the USA 1-800-688-8605 


ECOSUMMER EXPEDITIONS 
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MEXICO 


PHOTOGRAPHY WORKSHOPS 


SPECTACULAR SCENERY, FASCINATING 
PEOPLE, VILLAGES, FESTIVALS 
& ARCHAEOLOGICAL RUINS 
Small groups, Hands-on instruction with 
Photographer John Warner. 25+ yrs. exper. 


Otter Creek Photography, Hendricks, WV 26271 (304) 478-2586 
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VACATION 


WILD - REMOTE 


MOOSE, FLOWERS, SANDHILL CRANES 
Primitive Facility * Brochure 
Sweetgrass Photo, P.O. Box 39, Wise River, 59762 


woessiazes MLONTANA 


406-961-4244 
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BEARS OF PACK CREEK 
Be there when the Alaskan Brown Bears converge & gorge 
on the summer salmon runs! Join Alaska’s oldest 
wilderness expedition company on a 5-day photographic & 
fishing expedition by canoe into the Admiralty Island brown 
bear preserve. No boating experience required. 

Limit of 10. Five departures only: Late May, July 14-18, 
July 25-29, July 29-August 2, August 5-9 
ALASKA DISCOVERY 369-D South Franklin St. 
Juneau, AK 99801 (907) 586-1991 
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Send for the essential 275 page TRAVELER’ $ GUIDE 


$16.50 pp. Also, FREE INFO, On-Your-Own Discovery 

Tours and 2 week Workshops ona 12 passenger yacht. 
Galapagos Travel, P.O. Box 1357: 

San Juan Bautista, CA 95045 e (800) 969-9014 
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NATURE ONE PHOTO TOURS 
SMALL GROUPS + PROFESSIONAL INSTRUCTION 
PERFECT FOR AMATEURS 
JOIN US ON OUR COUNTRY INN TOURS 


HARP SEALS OF THE ST. LAWRENCE MAR. 8-13 
MARTHA'S VINEYARD IN SPRING BY INN MAR. 20-23 
COAST OF MAINE IN SPRING BY INN ........:......MAR. 27-APRIL 1 
VERMONT, BIRDS OF PREY IN SPRING BY INN eovesAPRIL 3-7 
CAPE COD-NANTUCKET, MASS. BY INN APRIL 25-30 
CAPE ANN & HUMPBACK WHALE, MASS. BY INN .......MAY 6-10 


COLUMBIA RIVER GORGE, OREGON . MAY 15-20 
ALASKA'S INSIDE PASSAGE BY BOAT JUNE 3-8 
ALASKA'S SPECTACULAR AFOGNAK ISLAND JUNE 10-17 
ALASKA'S BROWN BEARS OF MCNEIL RIVER .... JUNE 19-24 
ALASKA'S BEARS OF ANAN, WILD STIKINE RIVER JUNE 26JULY 1 
HELICOPTER HIKING HIGH CANADIAN ROCKIES JULY 49 
CAPE BRETON ISLAND, NOVA SCOTIA JULY 18-23 
NEWFOUNDIAND SCENIC COAST & WILDLIFE JULY 2431 
NEWFOUNDIAND SCENIC COAST & WILDLIFE AUG. 27 
COASTAL ISLANDS OF MAINE AUG. 8-14 
MOOSEHEAD-BAXTER WILDERNESS, MAINE .. AUG. 1621 
ADIRONDACKS WILDERNESS, N.Y. AUG. 24-29 
OLYMPIC NATIONAL PARK, WASH sssoesees SEPT. 5-10 
MT. RAINIER NATIONAL PARK, WASH SEPT, 12-17 
GLACIER NATIONAL PARK & WILDLIFE POSING SEPT. 21-27 
VERMONT, BIRDS OF PREY IN FALL BY INN OCT. 38 
ADIRONDACKS WILDERNESS, N.Y. OCT. 10-14 
CALL OR WRITE FOR ‘92 SCHEDULE: 
P.O. BOX#531 HADDONFIELD, N.J. 08033 


609-427-9223 * FAX 609-427-9139 
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“PRO PHOTO SAN FRANSISCO TOURS. 
Ongoing, all-inclusive San Fransisco and Muir 
Woods Tours with hotel and meals: Four day 
package, $425.00. Multiple occupancy rates 
available. Other tours in California and 
Southwest. Small groups. Please write or call. 
Mason St., San Fransisco, CA 94108 (415) 981-6313” 
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THE JUNGLES 
OF COSTA RICA 


A Photographer’s dream-journey back 


into time where everyday is a different 
and exciting adventure! 
Free brochure 1-(800)-TRAILS-5 
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WORKSHOP ADVERTISERS: 
CALL THE AD DEPT 
(212) 807-7100 


Personalized Instruction 
in Outdoor Photography 


Z on location with ~ | 3 
Lewis Kemper and William Neill 


Death Valley 
Smoky Mountains Apr 6-12 
Utah Canyon Country May 11-17 
Montana Wildlife, spring June 20-27 
Alaskan Wildlife Cruise July 18-27 
Denali, Alaska Aug 4-11 

Mt. Rainer Aug 10-16 


Mar 16-22 


Sierra Photographic Workshops 
3251 Lassen Way Sacramento, CA 95821 
800 - 925 - 2596 or 916 - 974 - 7200 
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LARRY WEST 


MIKE KIRK - DAVID DUHL 
FRANCES DORRIS 


WORKSHOP IN TENNESSEE'S 
BIG SOUTH FORK 
PICKETT S.P. 


3-WORKSHOP-Oct. 16-18 
5-10 = CO-OP Oct. AS8- 
WILDIFLOWERS, 


Wate rfalls, 


, ; , 3 = 
Natural Bridges, Secu Rivers 


/ 


Reeinner to Advanced Welcome 


; ; : > ; 
Cottages, Catered bamily Stk 


Roc : F oon 
Lectures, lield Sess1ois, Filin 


Processing and Student Cr itig i 


Frances Dorris Photography 
P.O. Box 120691, Nashville, TN 37212 
615-292-6993 
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WHOOPING CRANES 

...& coastal wildlife March 21-23 
EXOTIC & NATIVE GAME 

777 Ranch - South Texas April 24-26 
Y.O. Ranch - Texas Hill Country May 8-10 

NATURAL BEAUTIES 

Figure studies in the Rockies 
with Doug Spillar July 21-23 
COLORADO WILDFLOWERS 
July 23-26 
ASPENS IN AUTUMN 
September 24-26 

John Jefferson Photo Workshops 


10433 Firethorn Lane Austin, Texas 78750 
512-219-1199 


Circle 69 on Reader Service Card 


PHOTOGRAPH THE 
SPECTACULAR CENTRAL 


COAST OF CALIFORNIA 


with MARC BIGGINS 
July 13-16 
Our historic 25-acre complex 


will be your home base 
for four days of 
personalized instruction. 


CAMBRIA PINES LODGE WORKSHOPS 
2905 Burton Dr., Cambria, CA 93428 
Attn: Alison or Becky 
(805) 927-4200 


Zion, Yosemite, Tetons, Big Bend 
Monument Valley, Canyon de Chelly 
Rocky Mountains, California Deserts 

Fjords of Norway 


F 
I 
| 
i 
| 
I 
i Taos, Santa Fe, Crested Butte 
I 
i 
I 
I 
i 
i 
: 


All Formats, Color and Black & White 
For Infomation, Dates & Locations: 


ee 
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Four Seasons Nature Photography 
Tours, Seminars and Workshops 

Join Daniel Poleschook, Jr., Joseph K. Lange and/or Maurice 

R. Carlisle, each with over twenty years of nature-photography 

experience for: 


1992 
Waterbirds + Ding Darling N.W.R., Florida Jan. 4-10, 11-17 
Waterbirds * Everglades N.P., Florida Jan. 18-24 
Winter Scenery * Arches N.P., Utah Feb. 8-14 
Winter Wildlife & Scenery + Yellowstone N.P. Feb. 15-21 
Scenery * Death Valley & Joshua Tree N.M.,CA Mar. 14-20 
Scenery * Arizona Desert Mar 21-27 
Scenery * Zion N.P. & Bryce Canyon N.P., Utah Apr. 18-24 
Scenery * Arches N.P., Utah May 9-15 
Scenery * Yosemite N.P., California May 16-22 
Mountain Goats * Colorado June 13-19 
Scenery * Colorado Mountains June 20-26 
Scenery & Wildlife * Glacier N.P., Montana July 11-17 
Seacoast & Mountain Scenery * Western Oregon July 18-24 
African Wildlife & Scenery + Namibia & S. Africa Aug. 15-31 
African Extension + Namibia & S. Africa Aug. 31-Sept. 5 
Scenery * Grand Teton N.P., Wyoming Sept. 19-25 
Wildlife & Scenery * Yellowstone N.P., WY Sept. 26-Oct. 2 
Polar Bears « Churchill, Manitoba, Canada Oct. 16-23, Oct. 23-30 
Bald Eagles « Chilkat River, Alaska Nov. 14-20 
Birds * Bosque del Apache N.W.R., New Mexico Dec. 5-11 


Box 620132, Littleton, Colorado, 80162 + 303-972-1893 
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DUAR Me t 
EHOTO Whidbey Island 
rete i 
@ Ruth Bernhard April-June 1992 
@ Bruce Barnbaum Celspevite Arts Conte 


@ PatO'Hara M Bryan Peterson, 
@ Huntington Wither @ Stu Levy a ven ay 98239 
WD. and. Hiser MI William Laven 05 t79'sa96 

@ Martha Casanave Mi More 


Circle 72 on Reader Service Card 
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ROCKY MOUNTAIN SCHOOL 
OF PHOTOGRAPHY 

Learn photography from the best in the 

business; Galen Rowell, Bruce Barnbaum, John 

Shaw, Dewitt Jones, George Lepp, Neil Chaput 

de Saintonge and Jim Bones, and others. 


WEEKEND AND WEEK-LONG WORKSHOPS 
IN MonTANA, COLORADO, ALASKA, 
Mexico, VERMONT AND MANY MORE! 


TEN WEEK "SUMMER INTENSIVE" 
CAREER TRAINING PROGRAM IN 
MissouLa, MONTANA 


CALL 1-800-394-RMSP 


P.O. Box 7605 Missoula, MT 59807 
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DENALI NATIONAL PARK 
ENDLESS PHOTO OPPORTUNITIES 


Join autumn photo 
workshops as the 
tundra colors 
turn to fire at 
the exclusive 
west end of Denali. 


Kantishna Roadhouse 
Box 130 Denali Park, AK 99755 
(800) 942-7420 
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Landscape/Arches N.P. Utah 
Wildlife, Scenery/Yellowstone N.P. .......... 
Wildlife Models/Montana. 


May 10-16 
..June 13-19 
June 21-24, 25-29 
Wildlife, Scenery/Mt. Evans, Colorado........July 11-17 
Flowers, Scenery/Telluride, Colorado July 25-31 
Rocky Mtn N.P., Colorado 
Africa/Kenya 


af WW § fa OE — 


\ WILDLIFE IMAGES PHOTO TOURS ak Se 
\ 16845 East Kenyon Orive. Aurora. CO 80013 


D. ROBERT FRANZ 303-680-4931 LORRIL. FRANZ 
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Show, sell & receive awards for coastal 
waterfowl, wildlife, seascape and 

landscape photographs at the 

WINGS’ n WATER FESTIVAL 

Wetlands Institute, Stone Harbor, NJ, 
September 19-20, 1992. 8000 

attendees in 1991, 25 juried photographers. 
Call for information: (609) 368-1211. 
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Afognak Wilderness Lodge 

in ‘“‘enchanted’’ Chugach Nat’! Forest 
Enjoy photographing, at close range, our unique combination of land 
& sea wildlife from EAGLES to AUKLETS, KODIAK BROWN BEAR 
to SEA-OTTER and excellent Salmon/Halibut fishing. Elegant log 
lodge & guest cabins with superb local cuisine for 12 guests. 
Floatplane access. Color brochure. International references. 
Roy & Shannon Randall Micro-wave phone. 
Seal Bay, Alaska, 99697- OT (907) 486-6442 
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LADAKH PHOTO ADVENTURE 
Mountains Monasteries Masked Dancing 
a once every 12 year Buddhist festival 

Leader: William Neill 
July 3 - 19, 1992 $ 2450 (7-9 pax) 


DESTINATION HIMALAYA (207) 721-0303 
4 Ledgeview Lane * Brunswick * Maine 04011 
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Travel Photography Workshop in 


SANTA ee | SIT 


with Lis! Dennis 


“May 9-15, Sept. 12-18 & 19-25 
P.0. Box 2847 ft Fe, NM 87504-2847 (505) 982-4979 
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ELK IN THE WILD 
We offer a limited number of guided camera hunts during 
the peak of Idaho's elk rut, when these magnificent 
animals are at their most vocal and dynamic. 


4 Aonce ina lifetime 
WEN ex : ! 
jest deen it wl so 


Hunting and Fishing Camp inc (208) 245-4002 
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Learn to Hang Glide 
#. We are the hang gliding experts. From your first flight on 
our ‘bunny hill’ to soaring high above Lookout Mountain, 
come join the fun and experience the incredible exhilara- 
tion of mountain flying! 


© Certified instructors @ All equipment provided 

@ Lessons daily, year-round 
Send tor FREE BROCHURE 
Lookout Mountain Flight Park 
At. 2, Box 215-H. Dept. A, Rising Fawn, GA 30738 
(Located 30 minutes trom Chattanooga. Tennessee) 
Phone: (404) 398-3541 
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PHOTO EQUIPMENT/SERVICES 


for cold assignments, 


Fingermits give you the Only 


warmth of a mitten without 

sacrificing fingertip touch. e 
Sizes: Small 5-8, Large 9-12 plus $¥pr. s. & h 
Navy Blue e Camouflage e Beige e Black e Rag Gray 


= -) VISA/MC Accepted 


Foto 
gear 
itd 


To order call now 


1-800-322-6440 


WORLD CLASS COVERAGE 
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CYCLOPS 


AFFORDABLE 


PANORAMIC 
CAMERAS 
120 - 220 


sto 


¢ WIDE-EYE Fixed Focus - 110° 
f: stops 8-45, 2 speeds 420 and Y%o 

¢ MARK TI Variable Focus - 115° 
f: stops 3.5-45, 2 speeds 420 and Y%o 

¢ PRO-MARK III Variable Focus 120° 
f: stops 2.8-22, 6 speeds 2 sec. -25 


e CYFINDER Optional Optical 
Viewfinder 


WW Inc. 16640 S. 104th Ave. Orland Park, IL 60462 
(708) 403-7576 
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ALUMINUM SECTION FRAMES 
Decor Frame Co. 


Standard 
Half Round 


#112 #114 


Standard Half Round 


Includes comer hardware for assembly. Call TOLL FREE for complete details. 
BULK DISCOUNTS ALSO AVAILABLE. 
TWO LOCATIONS TO SERVE YOU 


4307 Metzger Ra. R.R. 2, Box 206A 
Ft. Pierce, FL 34947 Palmerton, PA 18071 
1-800-826-7969 1-800-524-0421 
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SUPER SPECIAL 


$ .20 each* 
.25 each 
49 each** 
.85 each 
1.60 each 
4.75 each 


FREE Photo keychain with order! 
Each negative video analyzed 
for color and density. 


Include $2.00 shipping & 

agen, Se each order. 

We use Kodak Professional Paper. 
*Min. of 4 wallets per neg. 

**From 35mm n of bo ass only. 

Color 35mm/120/220 negatives only. 
Cash-Money Order-Credit Card. 
(name-numb-exp) VISA-MC-DISC. 


THE PHOTO SHOP 


P.O. BOX 851 
OTTUMWA, IA 52501 


Circle 85 on Reader Service Card 


FREE Binocular Buying Guide! 


Nikon 8x23 (snE00 % 

Venturer Il \ $85° 
1-800-624-8107 07 

National Camera Exchange 


Golden Valley, Minnesota (612)546-6831 
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OAK FRAMES 


rk AND MATS AT WHOLESALE PRICES, 
NO MINIMUM ORDER. 
CALL FOR FREE CATALOG. 


GM ENTERPRISES « 1-800-345-3576 
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MAKE MONEY 


SCENIC, WILDLIFE, TRAVEL PHOTOGRAPHER: 
PHOTO BUYERS NEED YOUR PICTURES! 
Continuous demand for 


Photographs creates unlimited 
cogame ties for SELLING YOUR PICTURES to thousands 


of buyers, mele atch Dope eee aifeneaae te 
for sampie list of buyers, complete 

= UARANTCED! On ree 

DhOLO Ideas, Dept TP. Box 8195. 166. Blaine. WA 98230 


CUSTOM 
DARKROOM 
SERVICES 


106 Partition St., Saugerties, NY 12477 + (800)695-0028 
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Photo Software 
Label your slides with 

eID 
1-800-234-5026] Fast & Easy! 
1-406-251-5870] :Cusiom Nunbetng « rake WA mot 
Glacier Software, Box 3358, Missoula “a 59806 
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Send me a FREE copy of the Light 
Impressions Photography Books & 
Visual Resources Catalog! 


4 pice IMPRESSIONS 


Dept. 706R, 439 Monroe Ave., Rochester, NY 14607 
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USED PHOTO EQUIPMENT 


Specializing in large format and darkroom equipment 


PHOTO*GRAPHIC SYSTEMS 


412 Central SE ¢ Albuquerque, NM 87102 
Phone 505/247-9780 FAX 505/243-4407 
Send for 50+ page catalogue of used photo equipment 
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Attention Photographers 


Model's Portfolio Special! 


Y 


12 - 8x10 

Professional Color 

Prints with Portfolio 
Case Just 


$39.90 


includes film processing 


Additional Services Available 
Call or write for information and price lists 


KELLY COLOR 


Box 576 Dept. PP 
Morganton, NC 28655 
(704) 433-0934 
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—EDUCATION/SCHOOLS 


Careers in 
Photography 


Ohio Institute Of Photography (OIP) offers 
Associate Degrees and Diplomas in the 


following majors: 


@ Visual Communications 

@ General Applied 

@ Photo Lab Technician 
(Diploma only) 


e Commercial 
®@ Portraiture 
@ Corporate 

@ Biomedical 


For more information, call or write: 

re) | Ohio Institute of Photography 

at Dept. 18 e 2029 Edgefield Road 
Dayton, OH 45439 e@ (513) 294-6155 


OH Reg. # 72-11-0344T 
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Sell Travel Photos Faster 


& 
Double your Profits! 
Sell them as part of a travel article! 
Learn the simple secrets of Travel Writing & 
make every trip pay! For free details, write: 
Box 3097, Dept. OTP, Guttenberg, N.J. 07093 
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FULLY APPROVED UNIVERSITY DEGREES! 
Economical home study for Bachelor's, 
Master's, Ph. D. fully approved by the California 
Superintendent of Public Instruction. 
Prestigious faculty counsels for independent 
study and life experience credits (5000 enrolled 
students, 400 faculty). Free information-Richard 
Crews, M.D. (Harvard), President, Columbia 
Pacific University, Department 8P13), 1415 Third 
Street, San Rafael, CA, 94901. Toll free: (800)227- 


0119; CA: (800)552-5522; or (415)459-1650. 
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NEWSLETTERS/GUIDES 


1 |}NEW! FOR 1992 


THE GUIDE TO | 
PHOTOGRAPHY |j| More than 300 workshops, 
worksHops jf) tours & schools worldwide 


& SCHOOLS 


“Indispensable...” 


OUTDOOR AND TRAVEL PHOTOGRAPHY 


At bookstores or $18.95 ppd: 
]| ShawGuides, 625 Biltmore, #1406 TS, 
Miami, FL 33134 + (305) 446-8888 
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The newsletter 
for nature 


The 


Guilfoyle secesrrs, 


their pictures. 
Report For detalls: 
AG Editions, Inc., Box P, 142 Bank St., 
New York, NY 10014 
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TRAVEL NEWSLETTER FOR NATURE PHOTOGRAPHERS 


I 

i 

I 

1 

I 

I 

I 
Where, when, and how to discover the best 4 
locations in North America for wildlife, 
landscape, macro, and scenic photography. | 
Plan your phototravel with mapsthatguide 1 
you to the best places to set up your tripod, ! 
details on lodgings, recom- : 

mendations on camera gear, H 
and information onthe best 4 
seasonsfortravel. Discover | 
new places for great nature 1 
photography. i 
1 

I 

I 

I 

t 

1 


$25 per year-bimonthly 
For a brochure and free sample call: 
1-800-GET-FOTO 
Th 


PHOTOGRAPH AMERICA NEWSLETTER ! 
ee cate 


r 


THE POKE BOAT* 


ITS MORE THAN A CANOE BUT WEIGHS 
ONLY 28 LBS! 

Remarkably stable, brochure and more 

durable and easy information call 

to use. All for less Phoenix Producs® Inc. 

than $800. For a #\\ 1-606-986-2336 


The Smart Bean Bag Tripod 


Travel light. Fill on location. 
Zipper closure. Shoulder strap. 
$19.50 + 3.00 s &h (ViSAemCc) 


The Edible Pod 
45 Rawson Ave. Dept. OT 
Camden, ME 04843 # 207-236-4244 
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‘TRAILS ILUSTRATED 


TOPO MAPS 


40 National Park maps 
60 Colorado & Utah maps 


Bisa Ed on Maced aha Each Trails Illustrated 
4 topo map is a guide with 
6 helpful information. 

Sold in over 1000 retail 
locations, ask for them 
™ by name. For a free 
=, catalog, contact: 
Trails Ilustrated 
, PO Box 3610 
| Evergreen CO 80439 
1-800-962-1643 
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FREE PACK 
CATALOG : 


Comfortable. 
Durable. 
Affordable. 
Nearly 40 backpack 
models for wilderness 
trekking or adventure 
travel. 


1-800-848-3673 |/ 
Camp g Trails | 


P.O. Box 966/11-085-91/Binghamton, NY 13902 
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REAL ESTATE 


PICTURE PERFECT 
* MONTANA - 
20 ACRES - $12,900 


“i 


Spectacular unspoiled beauty awaits you! 
Camp, hike, explore, more. There's lots to 
do & see. A camera lover's dream! Easy 
financing, low down payment. 

Call for a FREE COLOR BROCHURE 
VOID WHERE PROHIBITED « YELLOWSTONE BASIN PROPERTIES 


1 -800-252-LAND In Montana, call 


1-406-587-5469 
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SHOOT ON 
YOUR OWN 
PRESER\ 


ACT NOW - SAVE 100’s! 
For your own private 
shooting grounds call 


813-347-2211 
1-800-783-CAMP 


PON 


AMERICAN CAMPGROUND MARKETING, INC. 
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TENB 


Lens 
Protector 
Divider 
System 
Camera Bags 


Resistant 


Tenba provides you with the best 
designed dividers available. Each 
divider has four pairs of double hook 
tabs to anchor in eight places against 
force from any direction. 


For Protection 


Only Tenba bags offer the unique 
LPDS™ dividers that provide your photo 
equipment with complete and secure 
protection. Your camera with a long lens 
attached will be protected against shock 
and abrasion on all sides, top and below. 
Against Shock 


Petersen’s PHOTOgraphic Magazine 
tested our bags for shock resistance. 
Their tests showed that Tenba bags 
protected camera equipment even when 
dropped from a height of 20 feet . 


Dependable 


So unique and so revolutionary is our 
Lens Protector Divider System there is a 
patent pending on our design. For the 
best available protection for your camera 
and expensive photo equipment your 
choice should be Tenba. 

Tenba makes over 100 kinds of photo equipment cases . At 


least one is right for you. Call or write: Tenba, Dept. LPDS: 
0T292, 503 Broadway, New York, NY 10012 (212) 966-1013 
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In Black & White 

(continued form page 15) 

edges match. If the front and back edges of the 
rectangle don’t match, shim the easel accord- 
ingly. (If adjacent sides need shimming, then 
shim up their shared comer.) 

For shims, strips of paper will do; layer 
them until the needed height is obtained. For 
anon-slip approach, use sheets of rubber gas- 
ket material, available in hardware stores. A 
more permanent adjustment can be made by 
layering tape on the underside of the easel. If 
shimming doesn’t completely solve the prob- 
lem, printing with a smaller lens aperture will 
further minimize slight misalignment, as 
explained in the next section. 

Aperture Too Wide. It’s pretty common 
knowledge that when you’re shooting a pic- 
ture, setting a smaller lens aperture improves 
depth-of-field—the depth of the zone of 
sharpness. But why would you want to stop 
down when you’re printing? After all, an 
enlarging lens is designed to focus on the flat 
plane of the negative. 

The reason is that a negative (or trans- 
parency) isn’t perfectly flat. It curls, usually 
toward its emulsion side. In a negative carri- 
er, it tends to bow up in the middle, placing 
the center of the image on a slightly higher 
plane than the edges and comers. 

That difference may seem slight. But 
when you consider that a negative is, in fact, 
aclose-up subject—and that in close-up pho- 
tography, depth-of-field is measured in mere 
millimeters—it makes sense that if you don’t 
stop the enlarging lens down far enough, a 
negative focused in the middle may produce 
a print that’s sharp in the center but out of 
focus on the edges. 

How far should you stop down? With a 
50mm lens, standard for the 35mm format, at 
least to £/8, preferably f/l. Stop down further 
with longer lenses. What’s more, to make the 
most of the available depth-of-field, you should 
focus midway between the center and edge of 
the projected image—just as you’d focus a 
third of the way into a real-world scene to take 
full advantage of your zone of sharpness. 

If using smaller apertures forces you to 
set impractically long exposure times, con- 
sider using a brighter enlarger bulb to short- 
en exposures. Better yet, get yourself a glass 
negative carrier, which all but eliminates film 
curl. With a glass carrier you can safely print 
at wider apertures—for example, f/5.6 with a 
50mm lens—provided your enlarger is prop- 
erly aligned. 

Negative Popping. Although it sounds 
unlikely, heat buildup in your enlarger’s light 


path can make your prints unsharp. The tem- 
perature differential between the air above 
and below the negative (or transparency) can 
cause it to flex up and down—and out of the 
plane of focus—during the exposure. A sure 
sign of this misbehavior is a print in which the 
grain seems to look streaky, or sharp and soft 
at the same time. 

Some printers actually “preheat” their neg- 
atives before focusing them by leaving the enlarg- 
er light on for an extended period. The assump- 
tion is that temperatures will stabilize and the 
negative will get any movement out of its system 
before you focus and make the exposure. 

A better solution is to use a glass negative 
carrier. In a glass carrier, two thin sheets of 
high-quality glass are mounted in the carrier’s 
rectangular openings; they press against the 
film to keep it in position, regardless of heat. A 
glass carrier also counteracts negative curl, 
allowing you to print at wider lens apertures. 

Don’t let anyone talk you out of a glass 
carrier by arguing that it’s a dust trap. If your 
darkroom hygiene is good, keeping it clean 
shouldn’t be a problem. Just treat it with care 
to avoid scratching it. 

Glass carriers must usually be special- 
ordered. When you order yours, specify that 
you want an anti-Newton top glass. (You may 
have to get a separate replacement anti-New- 
ton glass and substitute it for the carrier’s reg- 
ular top glass.) Anti-Newton glass is treated 
(lightly etched, usually) to prevent the appear- 
ance in the print of Newton’s rings, concen- 
tric banded. patterns produced by contact 
between the smooth surface of the negative’s 
base and the smooth surface of the glass. 

Loose Knobs, Slack Springs. Even the 
fanciest focusing aid is worthless if your 
enlarger can’t hold focus. Sometimes the 
problem is due to springs that have lost their 
tension, a malady that tends to afflict older 
enlargers. Sometimes the problem is due to 
the failure to turn a locking knob. 

If your enlarger has a focus-locking 
knob, and you forget to set it, the lens stage 
may drift down; if you don’t lock the enlarg- 
er head in place once you’ ve sized the image, 
it can also move and throw the image out of 
focus. If your enlarger is designed so that the 
focus and head height are held in place sim- 
ply by spring tension, look for screws that 
allow you to increase the springs pressure, 
and tighten them. 


Editor-at-large Russell Hart has switched col- 
umn assignments: formerly our man on medi- 
um and large format, Russell will now be the 
proprietor of O&TP’ s darkroom. 


New Products 

(continued from page 71) 

to the desired focal length; focus is main- 
tained throughout the zoom's range. For 
details, contact Cameron Int'l, 17 Renwick 
Ave., Huntington, NY 11743. 


Safe at Any Speed 

Prime feature of the ten-inch HMI fresnel 
lens light is an electronic ballast that 
allows photographers to shoot at any 
shutter speed without fear of the flicker 
effect found in older styles of HMI sys- 
tems. The ballast allows for a dimming 
range of almost one full f/stop without any 
appreciable shift in color temperature 
from the 5600-degrees Kelvin produced 
by the HMI system. Details from Desmar 
Corp., 419 N. Larchmont #31, Los Ange- 
les, CA 90004. 


Underwater Wonder 

The first underwater SLR, the Nikonos 
RS, offers diving photographers all the 
advantages of SLR photography: reflex 
viewing (the viewfinder has a 60mm eye 
relief to allow you to hold it away from 
your mask, and it is set at a nine-degree 
offset angle to enable looking down into 
it rather than straight on); interchangeable 
lenses (three autofocus optics are cur- 
rently available for the camera: a 28mm, 
a 50mm micro and a 20-35mm zoom); 
built-in motor drive; two-mode AF, plus 
focus tracking and freeze focus; and the 
Matrix metering and center-weighted 
metering found on other Nikon SLRs. 
Matrix balanced fill flash operates with the 
optional SB-104 Speedlight created for 
the camera. And since it is an underwater 
camera you'll want to know this: it's good 
to 328 feet. As you might expect there are 
alot more details and they're all available 
from Nikon, 1300 Walt Whitman Rd., 
Melville, NY 11747. 


View in Style 

Known for high quality optics, Carl Zeiss 
Optical added a touch of style to its know- 
how and come up with Zeiss Design 
Selection compact binoculars. The 
lightweight (6.5 ounces) glasses are avail- 
able in 8X and 10X power, 20 and 25 
objective diameter, respectively. High 
point eyepieces insure that the entire field 
of view is retained when the user is wear- 
ing eyeglasses, and central focusing is 
accomplished by a single button adjust- 
ment. The quick-folding binoculars are 
designed to fit easily into pocket, carry 
bag or suitcase...or into their matching 
ComfortCase. For more information, con- 
tact Carl Zeiss Optical, 1015 Commerce 
St., Petersburg, VA 23803. 
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Over 35 

(continued from page 69) 

lelism and alignment between the lens and 
the film plane. In fact, the more expensive 
cameras go to tremendous lengths to 
achieve this close tolerance. On the other 
hand, view camera purchasers pay big 
bucks to be able to unalign the lens and film 
planes. Knowledgeable use of view camera 
movements can realign depth-of-field to 
suit a subject, correct optical induced dis- 
tortions and even change subject shape. 

While certain 35mm and roll cameras 
have lenses designed to add these features 
to their systems, their solutions are limited 
to certain lenses, and they are never able to 
handle the situation as well as a view cam- 
era. 

While a convincing case can be made 
for medium and large format cameras just 
on the real advantages, I’ve got to get back 
to the larger format photographer’s mind- 
set, because possibly the most important 
advantages to larger cameras are the men- 
tal demands they make on the photogra- 
pher. More years ago than I care to remem- 
ber, I started my photographic career with 
a Canon FT-QL. I matched the viewfinder 
needle with a little circle and took pictures 
without ever really understanding what I 
was doing. The pro.I was working for (for 
$35 a week and all the Dektol I could use) 
suggested I purchase a hand-held meter and 
take the H&#@%W$! batteries out of the 
camera. I followed his advice and for 
months my contact sheets looked like 
black-and-white checkerboards: overex- 
posed by six stops, under by seven, over by 
four...and so on. 

But finally a funny thing started to hap- 
pen—I could look at a scene and tell the dif- 
ferent exposure values for most of the items 
in my frame. The hand-held meter readings 
were beginning to sink in. Eventually, it got 
to the point that if my meter and I disagreed, 
chances were my meter was broken. 

When you use an autoexposure cam- 
era, even though it displays the f/stop and 
shutter speed for you, you stop thinking. 
And when you have 36 frames to play with, 
and a motor drive, composition can become 
a hit or miss proposition. Take away auto- 
exposure, take away autofocus and put the 
camera on a tripod and you start to stand on 
your own. While this is scary at first, suc- 
cess has a sweetness that is worthwhile and 
yours! 

So does all this mean that I don’t use 
35mm cameras? Nope, I use “em. Do I use 


autoexposure? Not very often. Will I ever 
own an autofocus camera? Probably. 
Sometimes I don’t mind the camera doing 
the work, but most times I want to think 
about my photography—and that’s where 
the large sizes comes into play. 

Medium and large format are, to me, 
the thinking photographer’s way to go. 


Steve Sint is a New York-based photogra- 
pher who's handled assignments ranging 
from corporate to commercial to outdoor. 
His column on medium and large format 
photography, Sint’s View, appeared for 
many years in Modern Photography mag- 
azine. Look for Over 35 in each issue of 
Outdoor & Travel Photography. 


Nothern Exposures 

(continued from page 41) 

most chancy in terms of weather, it offers 
a feeling of isolation not found in other parts 
of town. A trip here gives you a hint of the 
atmosphere along the northern California 
coast. Fog is a given here, so try to arrive 
around midday. And mind your equipment: 
salt spray and fog seem to get on every- 
thing. 

TOP OF THE MARK. One of the most 
famous hotel bars in the world, and justifi- 
ably so. Set atop Nob Hill in the Mark Hop- 
kins Hotel, the Top of the Mark has 
charmed and amazed generations of visi- 
tors. The room itself is beautiful (and the 
drinks are perfect), but the appeal is a 
panoramic Bay view, as seen from 937 feet 
above the water. Should you tire of the Bay, 
Nob Hill is a fine perch from which to 
observe the entire city. Its private clubs and 
hotels can also provide memorable images. 

These suggestions are only the begin- 
ning. Most likely you'll get sidetracked by 
whatever catches your eye—and that’s how 
it should be. What will make you trip and 
your photographs memorable is the process 
of discovery—and few places reward dis- 
covery as well as San Francisco. 


Based in New York City, freelancer Kevin 
Cobb is an experienced travel writer. 
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Transistor Pack w/Batt Pack 
Transistor Pack w/Nicad 


e FOR ORDERS ONLY, CONTINENTAL U.S.A. CANADA 
Smile Photo Toll Free 800-366-6993 
or orders and information 212-967-5900 


SLIDE PROJECTORS & VIEWERS 


SIGMA AUTO FOCUS 


- 


EN 


~” 


TIFFEN 


FOCUS MAXUM AF 64.95 119.95 NEW INSTRUCTIONAL VIDEO . 
AS ASS Wns 1995 ee BS “ywuce PUTER shOULD 1 USE?” SLIDE PROJ. Vivitar a /HAHNEL DIAPORT 
299.95 95 299.95 q . xciting Gui lo ters! f ewer Projector 
59.95 108.95 139.95 109.95 89.50 219.95. Available in VHS 19: KODAK CAROUSEL 10° Screen 109.95 
13450 139450 (172.95 134.50 99.95 71.95 Also avilable in PAL 49. * 3000 Projector Autofocus wRemote 08-200 20 Watt 99.95 
—— ™ 9 169.95 169.95 ion ted UWSty Polarizer é Pit 1002.8 Lens Re ~4 rg Sige se uw 4 
AT 7.6 7.5 | .! ND.Color ec ‘ to 1 tts 
moss 788s 288s zeae tess es “Dian Pree nudes = phe ad 
BS Bes ss 788s 199.79 233 Fog 12 0 ee Se 2Cta eats SIMA 
4 — 2695 771.40 : c PROF NLITE SLIDE SORTER 
64.95 74.95 = 74.95 74.95 347.95 11.95 49 7.50 . 21.95 4200 w Remote 164.95 PROJECTORS ©00!. even. simulated daylight is gener- 
119.95 134.95 164.95 144.95 144.95 43.99 99.95 52 8.00 ‘ 22.95 4400 Remote Focus 216.95 Ously spread across the 42 slide capac- 
99.95 — 1495 <a = 403.30 $9.95 55 850 14.00 © 24.50 4600 Autofocus 264.50 IAMATOR ity screen Slides nde along tracks spe 
o are yr = cots 244.95 ~ by poy = A Be a - porns 50/60 Hz heed Remote Focus w'90/2.8 119.95 cially designed to prevent cc 
. : : 09.95 89.95 i : : “ i jop-of-the-Line DIAMATOR AF 7.95 
75-2002 8 179.95 199.95 - es “ 257.95 4495 67 18.50 29.00 36.50 = LENSES FOR CAROUSEL Autotocus w'90:2 8 154.95 16 SLIDE CUBE CARTRIDGE LIBRARY 
75-2003 8 129.95 119.95 — 19995 194.95 164.95 WS 72.2358 308 8 EO AF2002 wi90°2 234.95 Library-style carton comes complete 
eg pen os pd s am 9 164.95 a La Hi at = _ 495 4 6°35 pio S = AF2004 w'90/2.8 279.95 witty 16 slide cubes to hold up to 640 
x i I f 95 on | . . — 3° 497 lite AF2006 IR w'90/2.4 339.95 slides. For use with Bell & Howell slide 
18028 APO 300.95 569.95 500.95 58995 104.95 Sie Arm. 24.95 86 39.50 6050 — SIT 7 Utrabnignt “red DIAMATOR AF-IR cube projectors 17.50 
1805.6 APO 209.95 208.95 74S 9S 62.95 3430. 66.95 95 65.00 120.00 © — 100-200 Zoom 124.95 autofocus w/Wireless Remote i 
SCHNEIDER LENSES 
3002.8 APO 1899.95 1974.00 2100.00 1974.95 — _ 3155 Tripod Spread 19.95 860 33.00 55.00 - ¥ Pro & 70-120 Zoom 219.95 
4005 6 199.95 719.95 289.95 224.95 224.95 3144 Video Shoulder Mt 34.95 COKIN eee eee tn DIAMATOR AFM aun 
egal as Ge PRE ee. tS BOGEN HEADS _ CREATIVE FILTER SYSTEM 70-1203.5 Vano Prolux 84.50 Autofocus w/Bulltin 9/6" Screen Portable to heavy duty in seconds! 
$007 2 APO a a 1138 104 85 6.00 850 jay y,pACCESSORIES 50 sice rays 2101 7-90 by-sge or 25. mantor” Load raed 
6008 ¥ ; a =~ ra ray 175 Rotoray Trays . ae 
8005.6 APO 2999.00 2989.00 2999.00 2999.00 — Nee Ae me sg.ag Tien Projector Case 39.95 Adapter 1175 Troy CW cette arlene 
1000/8 APO 2779.95 2829.95 2840.95 2844.95 = ‘ y Deluxe Case 1'Carousel 29.95 Case for Reflecta A, AF 34.95 
14X Tele — 139.95 139.95 139.95 Ss oe ae an 970 12.50 ‘Titlen Projector Case 39.95 
FLASHES 7s sss 700 10.00 K2dak Provctor Case 64.99 I food | i= x < MAMPS FOR SLIDE PROJECTORS 
IK TR a Sack Loader = FH 16.95 
Vivitar are Pee 465 759 Side Cip Set 39.95 (CAR ANN ™ 004 19.95 DEK 16.95 
A 25 tt. Re Cord 23.40 24.95 DOB 18.00 
283 59.95 3700 44.98 39.95 34:59 083-084 750 0.00 Escape AVESIR T 18.95 DOM 24.85 
636 AF 84.95 3900 196.95 57.95 49.95 815 12.80 Wa 70 1160 Autolocus Viewer... 319.95 
2SHV 74.95 5500fD 98.95 173 24.95 79.95 60.95 091-093 re ae KODAK EKTAGRAPHIC. whee, toe 
3500 wMod 49.50 628AF 54.95 282 4.95 99.95 104.95 101-103 815 16.85 499.95 
2600 24.95 2800 32.95 902 174.95 144.95 34.95 111-113 7.45 27.50 ; 3 Year USA Warranty 589.00 
26000 29.95 28000. 37.95 syo2 uso 59.95 95 120-133 9.20 11.65 321 E Plus New 257.95 1049 95 
5200 84.95 5600 99.95 S008 74.95 64.95 17.95 = ul $20 u 8 321 eX Manual w ray 231 88 29.95 
New 600 1A ¥ a 3 321 BX Remote w Tra 78.95 
inion as. oe as arn pele WeoPlanzer «11.25 17.68 311 BR Dual vonage : 348 98 204.95 
Module ’ t 161- 1 341 AX Autofocus w Tray a] Mig 
Meal Shae 26325 xe ante br ae 16.00 30.004 AT Autolocus w Remote Focus ac = 
400M 19.95 MFS1 24.80 ag. 319.95 27.95 39.95 1480 23.25 aT 400.00 oa Life PROJECTION SCREENS 
OCS-3 24.95 PG-1 39.95 NEW 199.95 49.95 6.95 6.90 — 341 Al Maisie Built-in Screen 
FT 13.95 80-3 11.95 69.95 26.95 5.20 5.90 & Timer Fer Pacer Cains on We Mr 
SL-2 23.50 Charge 20 49.95 : 14.00 9.70 12.50 ——_S-AV2050 Professional BS B55 = 
FK-2 19.95 DCS-1 34.95 89.95 Stndrd Head 44.94 10.30 14.50 '0 Audio Viewer O55 “S995 "MSS “HS 
NC-3 22.95 PG-2 34.95 119.95 New “The Professional” 299.95 14.30 19.00 570 Autolocus AV onbd — = 455 “17995 “1 
Bounce Dit! BD-2 1995 as New <The Professional SP* - 275.00 ap itaa8° tae Lenses " — = 585 “895 “2S 
; “The Professional 4” Y ' lat Fi mo a Se ¥ 
SUNPAK 144.95 VELBO mes 16.00 19.00 100-1503 2 Sy Seer 
1440 As wo Ms a Mini F 5 ae 29.95 ae | OT Sana = KINDERMAN 
: 1 inv ; tn 
144PC 295 Sia 117.5 ne Perak 188 % WiCT250 34.95 " 4 7.95 fo Unneree sceessone 20 FKM 8011 2% manual 409.95 Extra Foam. Call 
24.95 555 143.95 PX.781K . 169.95 VICT450 37.95 920 13.00 FKM 8015 2% computerized 1499.95 oe rene 
333.42 47.95 DXA 134.95 164.95  STRAT450 $2.95 VICT460 41.95 9.70 14.00 FKM 8016 2% auto rmt 699.95  Mityiite Flashlights in Stock 
33 485 DR 22095 399.95 STRAT 480 102.95 VICT480 49.95. 525 «7.00 Soft Case 64.95 LOWE PRO 
388 4795 2PM 10S. F255 Maco 24495 © STRAT460 $2.95 VICTSSO 39.95 1600 21.00 Hard Case 115.00 m3 93.50 st 
200002 34.95 2660 8S SIGMA STRAT 470 63.95 VICTE50 44.95 750 10.65 
4500 wMod 8.95 Cli cust 4485 ag auy'es 100,500 APO 1500, SKSRIK 127.85 WX85IB 225.85 1150 14:00 
SOV Chior 24°85. Auto Sloe 2a'gs 2828 4995 35-7028 ones MANO M999 Mark] 220.9 ead 
510V Batt Pack 7459 128 274.95 2XMacro _ 79.95 CULLMAN TRIPODS 7.50 = DISCOVERER ZEISS BINOCULARS 
SIOV Batt 34.95 AC Adap 29.95 TAMRON To741 72504 5 COKIN FILTER KITS 200M 15-60 Power Telescopes | 3x12 Mono 209.95 8x56 Mono 639, 
Filter Kit . 19.95 Tele Fil Kit 24.95 Includes 6 Year U.S.A T1747 Casey hee <7 Zoom 1000-4000mm on Camera | 6x20 Mono 169.95 820 Mono 114.95 
7 . c t 3 ui 0x?" 
then an Golc e T2101 95 95 Portrait Kit 39.9% | $1695 | O08 STANOARO DIT 
Marine Auto 2400 Flash 189.95 2825 79 00 12104 _ werd Lg ee 7 a 4 Feces mn be! 599.95 10x40 679.95 
9025. 228 . wtofocus Sunshine Kit - japter ix42B Skipper 739.95 
622 PRO SYSTEM sae T2502 95 Cokin Ring Flash 174.95 | Case tor Discoverer 74508 Skipper 1084.95 
622 wiBrkt. Clamp & Cord 199.95] 30028 1899.00 2503 Power Pack 14.98 | Spacemastr i RUBBER ARMORED 
822 Kit wsinara Head 219:95| S008 309.00 ek 80 7x42 724.95 7x50 GA 799.95 
w/Zoom Head 224.95| 28-70 134.00 > 8x20 354.95 8x30 619.95 
622 Super Zoom Kit 279.95 | 35-1 229.00 ay — |P 8x30 CFT 619.95 8x56 814.95 
Ditused 38. inared 97.98 (iar es 35 SS | | ee en ew - eo 
ae 3: D WW TGAUSCH & LOM BINOCULARS 
Bare Bulb 108.50 Ring Lite 72.50 I Tina sr wenead Wa Lies Cie BAUSCH & LOMB BINOCULARS BRRMaierert 969.95 
Wide Flash Head (6x6) 31.95 Leitz Bali & Socket Large Color Corr. Polar Pola = Fi DISCOVERER 20x60 2999.95 
OBC-6 Charger 74.95 Leitz Table Tripod Close-Up Grad Kaes- Fog 7x35 209.95 7x50 CF 224.95. Motor Focus 159.95 
CL-3 Cluster 69.95 TAMRON Tiltall Monopod q Soh Focus Pola Cross | 9x35 wA 219.95 Tnpod Adapter g4.95 004 
Dedicated Remote Cord M95 Includes 6 Year U.S.A. Warranty Titall Thpod Case ) 13.50 27.65 64.95 27.95 ELITE ROOF PRISMS = pe 
Dediated Modul 285 Moot Man Pt M&S HS 67% Be] S42 69995 iH? 7098 Hogs MTN 
Module (F3) wicoupling shoe 34.95) Maun AF SFA BENBO 16.50 41.90 79.50 29.50) 15-45 (60mm) Spotting Scope 284.95 60 
HA-1D Hasselblad od 69.95 | 28-7035 139.00 139.00 © — — Beno 1 Standard 18.50 41.50 79.50 29.50 COMPACTS CALL 7x2 os 
35-904 129.00 129.00 129.00 Benbo 2 XL 184.95 37.95 — — 99.50 51.95] 7x24 CF 179.95 8x24CF 184.95 CALL 
STROBOFRAME 90-3004 5 179.00 179.00 179.00 Bendo 3 Low-Boy 159.95 61.50 171.50 219.50 86.50! 10x28 Cy 209.95 BCACALL C 
0-204 139.00 139.00 = — Benbo 4 Low Boy EL 174.95 22.95 46.95 89.95 37.50 EXPLORER II 20 BC 279.95 ace Convertible Call 
AM wep 6995 A7wGrp 895 9025 28.00 298.00 299.00 Bendo 5 GiantXL 444.95 MSO $4.95 10695 3950] r.355A 79.95 7435. 74.95 10125 BC 299.95 eter ee 
RSS woe Wot Bh 0280 mmm mm Zam Berd 6 Gant 309.95 30 7350 12250 435) Gidow b9.95. TasdwA B998 428K 618.98 200s Gall 006 al 
3 : = NOK L y 5 -{ 
Quick Fip 120 3295 ALC wGnp $895 2KAF 11800 11800 = Benpod 59.95 Pro 54.95, nm Me Bie me SR i eet 8036 Cait 8023 Call 
73: 4995 14XE0S 89.00 2KEOS 119.00 Beno Trekker 114.95 64.95 107-95 19995 —| 7.26CE Compact 169.95 NEW GENERATION BAZOOBY 
LP Macro Flash 77.88 $0200 7195 TOKINA BallHead 74.50 Monopod 47.95 98.95 108.95 18295 — ‘ ry 8x42 BA Black 829.95 New Mesh Vest 47.95 
NEWTON BRACKET Minolta Wikon Pentar BeNDO Superball HO Head 124.95 1695 — TH — BANNER 7x42 BA Black 829.95 Satan Photo Jacket 69.95 
ng000 98.85 M0009 95 Mamen AF $1 Standard Balnead 49.95 19.95 — 39095 ee 3S) toca? BA Black 829.95 79.95 
f on Pano 
oe Ge on aR lewas us Tae ms Wing Base t 70 avg 208.85 8.2050 TRS NIKON BINOCULARS BILLINGHAM 
a a ee ee ssmm staal MBICO eos 7a5wA see" ee0 a4e5 __ COMPANION VENTURER call or Prices 
? 4 r~y4 2 or o 
METZ Brasis BSS BOSS IGE. QUAMUM Rado Slave 2 2x24 Shade + 49.95 abe aa ee pd 
Complete wl Accs. AS Supphed by Mtr Se tag 7885 7995 79.8 Quantum Radio Save #4 Hasselblad Adapter 14.95 49.95 16x50 eo i 
98 han fetes face Braces Be Sia ae RS BR Reem tee ee Hasselblad Bay'60 Adager” ieee 8X 44.95 7-15052M1 % 3 COMPANION DELUXE LE TOUR Sane 
WGCT4 1995 45014 = 26885 Th 2104556 a8 8S 99.95 89.95 WEIN Sup Sound Togger (WP-SSt 3 s Vignette Set (35mm or 24) . 11.95  8-24x50 Zoom 9.95 8x20 138.95 101250 8.85 Pats 
S26CT4 5485 45CT-1 185 DS Spas 185.95 100.95 19995 WEIN Chol LA WePS. 500) Montage Set (35mm or.2%) 11.95 SPECTATOR 6 279.95 P595 «P78 
321-3 14.00 “60CT-1  3ASO gy ong 499.95 499.95 499.95 WEIN Prosync (PST 500) a re Holographic Filter Set 11.95 44.95 7x50 59.95 ACTION NATURALIST P995 P1000 
32CT-7 09.9 451-3 7395 wnss 363.95 369.95 369.95 WEINCordless Slave SSR) 149.99 2% Multiple Exposure 11.95 $4.95 10x50 69.95 5 P684 P695 
36 CT-3 203.95 °0CT4 9 99.3535 4 €£0S 334.95 WEIN Micro Siave (WP-LB: 35mm Multiple Exposure Set 14.95 Sx 89.95 call For Low Price 
3% 1-2 198.95 45(75 39.95 ATX 28-7028 HEOS 369.95 WEIN Micro Slave (WP-HS) 3x3 Filter Set 14.95 Gold 129.95 TUNDRA 
Dedicated Cond ES 4 28-70/2.8-4.5 for EOS 159.95 WEIN X-Sensitive Slave (WP-XL) ysen grb yon 11.95 Sea King Protective Cases 
Sg h Bag tag 70-2104 5-5.6 for EOS 150.95 WEIN Range Slave (WP-HSXL) lank Masks (35mm of 2) .. 10.95 a Rugged foatable designs - Waterproot 
SP perme LIGHT METERS eae heli Se Beast a 
Nicad Chster 8 Charger Kt 295" Acoma ey" eae 209.85 ieee as 
tan ane RS on Sates. tans UW Sy Palace Paner—Sotar We (ieeatwar} $038 
Wrist a3 L198 31.95 L398 79.50 Pilot? 49.95 WTS A285 57.95 09.85 M995 821 (21/4x14)ix9") 124.95 
ass (188 44.95 164C 154.95 —N-100 79.95 95 43.95 61.95 109.95 169.95 $K822 (22;x19x9) 149.95 
Ada 47.95 1-246 74.50 L718 374.95 luna LUX 109.95 295 46.95 65.95 109.95 154.95 SK827 wiFoam 189.50 
~~ C318 129.95 488 289.95 a Pro 149.95 Luna Pro S 159.95 2495 5295 71.95 109.95 149.95 Available in Black, Gray or Yellow Call 
14.95 (3188 w Viewtinder a Pro F 219.95 Star F 234.95 95 5195 495 118.95 Trpo Adapter 14.95 529.95  SK-Neoprene Strap 19.95 
R PACKS fh 7 Pro-SBC 179.95 Eniarging Att 39.95 TS BS BS 19% ASTRONMICAL 339.95 Combination Lock 8.95, 
Mult Pro 294.50 Var-Angle 54.95 r 4995 (74.95 16.95 188.95 80mm Center Fo 529.00 
mm Center Focus 274.95 New Chameleon 64.95 
pl rs araee Color Pro 3F “ 55.95 83.95 14.95 188.95 180mm Center Focus 289.00  15-45x60 229.95 New Camjackets 34.95 
ult Beam Att 34. NEW STAY-FOCUS PLUS SERIES a 
Fiasn Meter AiTsac 23635 = SINGH-RAY MINOLTA BINOCULARS RRR 95 ee NT TKE BAG 
Wein 500 Flashmeter 62.50 GKL-315 Halogen Light Source 679.95 STANDARD 7x50 Stay Foc us Rs , 1x 99.95 E BAG 4 
Gail Wein 1000 Flashmeter 69.95 MINOLTA pa SINGH-RAY re Se so. Tags 1050 Say foo 995 5) Be fen ee 
faa Nios Us : ; mm oe Pe PENTAX BINOCULARS | i 
Perma Pack Rebate 25. ae PENTAX 469.95 Auto Meter til F 49mm 31.95 52mm 34.95 59.95 7-21x50 124.50 coats Sees Flap 7aes fens a 30 
LUMIQUEST po ni mete W385 NEW Auto Meter IV F S5mm 37.95 58mm 41.95 742) Compact 43.40 ROOF PRISM DCF rsx 39.95 F804 54.95 
ncer 16.95 a fates 259. Flash Meter IV (no batt ) 62mm 43.95 67mm 47.95 8,3 49.95 10x23 64.50 99.95 Bx 199.95 Tima bine 
Ultra Soft Bouncer 16.95 0 peyy 95 Color Meter iI 569: 72mm $3.95 77mm 67.95 Argx22_ 134.95 AFIOX2S 154.95 208.95 F400 39.95 FAO) 44.95 
80-20 Bouncer 17.95 SOLIGOR NEW! Spot Meter F (no batt) 324: POCKET 09.95 F402 37.95 FA03 44.95 
Big Bounce 28.95 Softbox 24.95 Digital Spot Booster Ii Set 1 72 49.95 10x25 74, Se Ne oe Te 
258 So 2 25 95 IPOD BAGS & LENS BAGS 
Snoot .95 Pro Pak . 49.95 Spot Sensor Marv Receptor f 8x22 57.95 9x24 64.95 PORRO-PRISM 95 F432 32.95 
Barn Door 24.95 Table Top . 54.95 CALCU-LIGHT Flash Color Receptor Pro 4 Hood 94.95 Manner 8x16x32 239.95 109.95 47.95 F612 69.95 
| IR Receiver Tigger Soft Focus Set 59.95 8x32 14 10x40 119.95 7 F62 
Light X 108.95 XP 8 9.95 9.95 F522 84.95 
Y 19 ¥ . Data Receiver OR 1000 . Adapter Rings 49-77mm 13.50 94.95 99.95 ‘ 
Omni-Bounce 17.50 Flash li 164.95 Flash S : Ho on 9 WEATHERMATIC JACKETS/VESTS 
Twin-Bounce 17.50 Sx-1 2750 DX-t 5 Vewindr 69.95 10° Vewindr ‘ Hass B-60 Adapter Ring 19.50 144.95 7x50 139.95 05 ike Jacket 89.95 
Light Cont oi 086. incl Case ace DVS Fiat Dittuser 15.95 Synero Cord 26.95 q 


x Dr! Py x 
A PROFESSIONAL MAIL ORDER FIRM SERVING PHOTOGRAPHERS IN THE USA & CANADA 
TO ORDER CALL TOLL FREE 


1-800-234-8813 


IN THE U.S.A & CANADA 
INCLUDING N.Y. STATE 


@ 1-2 DAY SHIPPING FOR MOST ITEMS 


FOR INFO: 718-435-4151 


All Camcorders are sold 
with full U.S.A. Warranty 
and contain ALL the 
accessories supplied by 
the manufacturer. 


FREE GIFT with every 
camcorder purchase! 
Just ask for it! 


A-l Digital 
E-61 ... 


NEW! Hi-8 TR-81 .. 
TR-7 compact 
NEW! R-301 .. 
NEW! R-401 .. 
NEW! R-501 .. 
NEW! V-701 . : 
NEW! V-801 Hi8 ... 
SONY PAL SYSTEM: 


PANASONIC 
PV 10. . CAL 


PV 41. 

PV 710 ... 

AG 450 Industria 
AG 460 Industrial .. 
AG 1960 VC. 


VN 700 (Sone 
VN 310 (Sony 


GR-303V VHS-C 
GRS-505U S-VHS-C 
HR-S-6700 HIFI VCR) 


TAMRON 
Fotovix IIx .. Se 
Fotovix Ill 


VIDEO ACCESSORIES 
[MICROPHONES —_] 


Azden WMS-100 
Azden WMS-Pro ... 
Nady 151 VR-LT 
Nady 151. VR-HT 


VIDEO LITES 
ARC 2000 ...... --. 99.95 
ARC 3000 LED . 124.95 
Sunpak CV20S. . 79.95 
Sunpak CV300 .. ... 89.95 
Lowell | Lite 


BATTERIES & BAGS 
Sony 2 Hr Battery ....... 59.95 
Canon 2 Hr Battery ..... 59.95 
Soft Video Bag .... 

Hard Video Case 


VIDEO LENSES 
Tele/WA Lens Kit ......... 69.95 
2X x... Re 
3.5X Tele 169.95 


EXTENDED WARRANTY 
(Parts & Labor) 

2 Year Warranty .......... 59.95 

4 Year Warranty -.. 89.95 

5 Year Warranty .. 109.95 


To order by mail, send name, address and phone number with check, money order or credit card number and e: 


Body w/1.8 w/1.4 
. 249. 315. 455. 
Call Call Call 
Call Call Call 
: Call Call Call 
AF LENSES 
|. 28/2.8 ........ 14. 
|. 60/2.8 mac 
|. 35-105 . 
75-300 .. 
|. SB-24 


NEW EOS 1 .. 


15/2.8 

28/2.8 

99. 

|. 35- 149. 

. 70-210 USM 269. 

i . 80-200 ..... 145. 

100-300USM 275. 100-300 “L” 459. 

FLASHES & ACCESSORIES 
97. 430EZ ...... 225. 
. 62. Screens .... 


AMS LEI 
28/2 ... 


3ES & ACCESSORIES 
we IQ. 352 aa... 299. 


F 
T-90 


2 RE 


aNazz 


119. 35-105... 
50/3.5 Macro w/FD25 Tube ..... 
300TL 


444. 
Call 
CALL 


& ACCESSORIES 
314i 34. 20001 mes: 
3200 ....... 102. 5200i r a 
Off Camera Shoe (OS-1100 25. 


Off Camera Cable (OC-1100) ..... 25. 
Databack DB3, DBS, DB7 ...... . 54, 


105/2. 
24-70/3.8-4.5 Ser 1 
28-105/3.5 
70-210/2.8 Series 1 


17/3.5 - 205. 24/25 ........ 185. 
28/2.5 .......... 79. 90/2.5 Mac .. 214. 
300/2.8 LD w/1.4X . «-» 1799. 
28-70 w/o case 

35-135/3.5-4.5 Macro . 

60-300/3.8 Macro ........ 

70-210/3.5 Macro 


AF LENSES 70-210/4-5.6 .. 


28/2.8 . 124. 50/2.8 Mac . 274. 


AUTO FOCUS 
iA 439. 35-90 


Databack FB ...... “22 139: 90-300 ; 


PROFESSIONAL VIDEO 


@ CHARACTER GENERATORS 
®@ SPECIAL EFFECTS 

© DIGITAL MIXERS 

e CONTROLLERS 

e@ EDITORS 

PANASONIC AG-1960 

PANASONIC AG-A95 Controller 289. 
JVC JX-SV55 Editing Center ... 499.95 
VIDEONICS Equalizer ......... 249.95 
FUTURE VIDEO EC-1000 Pro . 529.95 EDL1000 Software Program 

AZDEN VE-100 Editor ............. 299. AZDEN VPC-10 309.95 


PANASONIC WJ AVES Mixer 1339.00 


VIDEONICS DirectED PLUS .. 429.95 
VIDEONICS Graphics Library . 49.95 


VIDIMATE VDM-200 Enhancer 129.95 VIDIMATE 300S . 


SPECIAL PRICES ON PURCHASE OF 
COMPLETE EDITING PACKAGE - CALL! 


day.return poli 


W NO EXTRA RUSH CHARGES 
e ALL ITEMS BRAND NEW 
IN FULL ORIGINAL FACTORY PACK 
@ QUICK COURTEOUS SERVICE IS OUR FIRST PRIORITY 


P Neg wees 
S&SS BABS5 


DP Prnt Mailer 
PK Sid Mailer 


a 
= S%qne, SSS SSa2 22SNR 
[38 | 8832887 || 883 sRRS BBBEE 


eaagwna 
SSZassE 

# seecer Zeon 
| S8&82 ZES3 


ayeens 
es 


2.85 
600 8.85 Spectra .... 8.85 
669 .... 819 667 ... 75 


ARCHIVAL FILE PAGES 
{/NEGS & SLIDES — IN STOCK 


ELECTRONIC FLASHES 


VIVITAR 
283 .......... 63. 285 HV ..... 78. 
550 FD (specify camera) Z 
SUNPAK 
622 w/Std. Head 


544 eee (aie 
TTL Dedicated Modules 
METZ 


45 CT-1 .... 199. 45 CT-5 .... 345. 
60 CT-1 .... 419. 60 CT-4 .... 529. 


QUANTUM BATTER as 


MAMIYA 
645 Super Body 
WL Find .... 115. 
120 Back ... 245. Pola Back .. 
80/2.8 ...... 
120 Insert .. 


RB67 Pro S w/Finder 

120 Back ... 309. 65/4.5 
127/3.5 .. 1089. 180/4.5 
Prism Finder 2 RB/RZ .. 


4. 
341. 
svseeee 1995. 80-160 . 845. 


LIGHT METERS 


MINOLTA 


Auto Meter Iii F. 208. Flashmeter IV... 


Minimum shipping $7.50 up to 3 Ibs. in the USA. Products listed carry USA or international warranty. Not responsible for typographical errors. 
ATTENTION CORPORATIONS & SCHOOLS: WE WELCOME YOUR PURCHASE ORDERS - PLEASE CALL FOR INFORMATION 
Circle 106 on Reader Service Card 


PURCHASE ORDERS WELCOME 
24 HOUR FAX # 


718-633-6890 


4718 - 18th AVE., SUITE 127 


BROOKLYN, N.Y. 11204 


SUN. 10-4. MON-THURS 9-8 FRI. 9-1 


PLEASE NOTE! WE SELL ONLY BRAND NEW CAMERA EQUIPMENT 
CAMERA BAGS 


Se 


, New Traveliers Vest . 


.. Call 428 . Call 
WORLD TRAVELER SERIES 
Black or Graphite w/Leather Trim 
8002 ..... Call 8003 ..... Call 8005 ..... Call 
8006 ..... Call 8023 ..... Call 8036 ..... Call 
All Bags available in Black Navy, Gray 

“Also Tan or Burgundy 
515° .... Cal Call 527 ..... 
600"... Call 602° 

605° 

610 

614 
624 
701° 
704 ..... Call 706*Call 709 
757 (Black or Gray) ......... 5 
151 Vest (Black, 


geggeerer 


TENBA 
211 215 402 403 404 405 406 
411 415 434 454 595 655 675 
684 695 795 895 995 
CALL FOR PRICES 


ALL WEATHER EQUIPMENT CASES 
SK518 w/foam 18.5x14.5x5.7 . 94.95 
SK613 w/foam 14x10.6x6.5 ... 64.95 
SK716 w/foam 17.5x11.6x7.5 . 89.95 
SK718 w/foam 18.5x14.5x7.2 94.95 
SK821 w/foam 21.5x14x9 .... 125.95 
SK822 w/foam 22x19.6x9 161.95 
New SK827 w/foam ........... 215.95 

BAZOOBY 
Mesh Vests (specify size) -. O. 
ZERO HALLIBURTON 
Silver or Black Finish 
100 ...... 118.95 101 ...... 138.95 
102 


105 =... 


TDD cpane’ 
107 Video Case . 


PENTAX 


Black, Gray, Tan) Call 
POINT & SHOOT CAMERAS 
CANON 


--» 199. 
-- 149. 


Touch 100 .. 98. Touch 300 . 119. 
Touch 400 . 146. Touch 500 . 189. 


; Zoom 210 
OCULARS 


NEW! 105R . 
10 70R .... 
10900 ....... 


° is 
New! ISI Call Infinity Jr 
Zoom 200 ... 179.95 Stylus ...... 
Spr Zm 330 . 249.95 Twin 
«+ 159.95 Tele 


Pe SROCULARS ee erat 


MINOLTA w/case 
AUTOFOCUS 
8x22 ..... 159.95 10x25 ... 4 
COMPACT SERIES 
8x23 -- $6.95 10x23 .... 
POCKET SERIES 


= 
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TT... 45. . : : 


Jumbo Safelight 360° 25w .... 
Thomas Duplex Safelight 
Kodak Utility Model D . 
Kodak Adjustable Modem B 
Kodak 2-way Safe Lamp .. 

PAPER SAFES 
8x10 ..... 


ARR RR SREB 


-- 32. 
15. 
Kodak B&W Thermometer 49 


° 


NIKON w/case 
COMPACT SERIES 


8x20 CF LeTour . 
10x25 CF LeTour Se 
SEA & SPORTS 
7x50 ....... 164.95 8x23 ....... 
10x25 ..... 169.95 7x50 ....... 296. 
6-12x24 LeTour 283.00 
NEW STAY FOCUS SERIES 
71.95 7x50 
-. 85.95 
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59.00 69. 
SORIES 
GRA-LAB TIMERS 


ssssssssas 
aeeetensane 


Enlarging Grain Focuser 
Thomas Scoponet Magni 
Micro Sight 25X mead 
KODAK 
ILFORD, CIBA 
PAPER & CHEMISTRY 
IN STOCK - CALL 

SAUNDERS, BOGEN, EASELS — CALL 


STUDIO LIGHTING 


399. 242 Fun Kit .... 
729. 600-3 .. = 
1265. 1640-3 


LIGHTING ACCS 


APOLLO - LIGHTDOME - CHIMERA - LIGHTFORM - 
FLEXFILL - PHOTEK - HALO - PHOTOFLEX - PLUME 
Full Lines In Stock - Call 


with original packing and blank warranty card. Prices are valid until April 19 subject to suppliers prices. 


(PG MON203-212 / 12-91) 


The market? The stock photo market. The 
investment? You've already made most of it: your 
cameras, lenses, film and processing. Your negotiable 
instruments? The hundreds, maybe thousands of 
photos you have taken and developed over the 
years. Further investment necessary? Only $29.95, 
(plus $3. shipping.) Without a trip to Wall Street! 


With today's economic conditions, everyone 
needs a couple of extra bucks. Do you know that 
advertising and publishing are historically two of the 
few recession-proof industries? People just like you, 
continue to read and act as consumers; ad agencies 
continue to advertise products both old and new, 
and special interest publications continue to prosper. 


Faced with diminished production budgets, 
more and more commercial users of photography 
turn to the stock photo market rather than utilize 
other costly photo services. This great need for stock 
photos has led to the proliferation of "stock houses,” 
clearing agencies for millions of dollars’ worth of 
photos every year. 


Many serious amateur or semi-professional 
photographers have suddenly found their work to 
be in high demand and worth more than they could 
have ever believed. They sold photos that were sit- 
ting in files, gathering dust. Most didn’t realize that 
the stock photo market is the fastest growing seg- 
ment of today's graphics industry! 


The problem is, unless you're a professional 
immersed in the business and well acquainted with 
agency contacts, you don't know where to begin the 
process of turning photos into dollars. Commercial 
users can't contact you - you have to know where 
they are and how to seek them out. For anyone who 
has the wish to turn their art into profit, some basic 
information is necessary. First you'll need to see 
what kinds of photos and subjects really sell in the 
stock photo world, and next you'll need the names, 
numbers and procedures of potential buyers. 


Gould Trading now offers you the key to open- 
ing the door to the lucrative and rapidly growing 
stock photo market. This two-volume package leaves 
no stone unturned, providing you with the key infor- 
mation that could bring you thousands of dollars in 
income this year! Both volumes are written by suc- 


PHOTO FROM PHOTOGRAPHY BEST SELLERS BY MARK KELLER 


Best Seller # 61. Total Sales: $12,880. Times sold: 33. 
Average Annual Sales: $2,576. Average Sale Price: $390. 
Highest Single Sale: $2,250. 
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HOW TO MAKE A FORTUNE IN THE MARKET 


(AND YOU'VE ALREADY MADE THE INVESTMENT) 


t 


Best Seller # 16. Total Sates: $26,710. Times sold: 29. Average Annual Sales: 


$4,452. Average Sale Price: $921. Highest Single Sale: $8,000. 


cessful working professionals who know what it takes 
to reap the rewards that the stock photo market offers. 


You'll start with Photography Best Sellers, 120 
amazing color photographs that have been sold over 
and over again. It's astonishing what kinds of subjects 
sell for up to $75,000... One cloud shot has been sold 
156 times, netting it's creator even more than that! 


Authored by James Ong, president of Four By 
Five, a top photo agency, Photography Best Sellers 
not only shows you what kinds of subjects sell, each 
photo is also accompanied by a description of where 
and how it was used, its sales record and a descrip- 
tion of why it has that certain successful “look.” 


Critical raves for Photography Best Sellers came 
from Modern Photography, "A rare insight into the quali- 
ties that make a good stock photo...," and Herbert Kep- 
pler, publishing director of Hachette magazines, "A 
brilliant concept. A photographer studying the subject 
material... should be able to raise his/her stock photo 
income considerably.” 


The photos in this volume have earned their 
owners hundreds of thousands of dollars in royal- 
ties...you may have similar shots that are ticketed 
for extra-ordinary success! If you are motivated by 
money, this volume will get you searching through 
your photo library today. 

Once you've seen the kinds of photos earning 
photographers top dollars, the second volume, The 
Photo Marketing Handbook will give you the knowl- 
edge and tools to turn your photos into immediate 
income. This 228 page guide covers every aspect of the 
photography business. A truly invaluable reference 
work, it was written by top working photographers. 


The Photo Marketing Handbook was enthusi- 


astically reviewed by Shutterbug, "An 
amazing amount of invaluable infor- 
mation..."; Peterson's Photographic, 
"All the detail one has to know to sell 
photos worldwide..."; and Outdoor & 
Travel Photography, "Information that 
any Career-minded photographer 
should arm themselves with...!" 


The Photo Marketing Hand- 
book will take you through every step 
of the marketing process and offers 
information on how to price your 
work; how to negotiate contracts and 
fees with agents and publishers; list- 
ings of all potential markets from 
advertising to posters, calendars and 
photo books; national and internation- 
al directories for stock agencies, pub- 
lishers, galleries, newspaper markets 
and much much more! Also included 
are all the necessary forms and releas- 
es to enable you to start making money immediately. 


PHOTO FROM PHOTOGRAPHY BEST SELLERS BY ROBERT LLEWELLYN 


y 2 ee 


You can put the advice of experts to work for 
you by owning these two acclaimed and invaluable 
full-sized volumes. Order today to receive both 
books, and soon you will be on your way to realizing 
the dream of a lifetime - the publication of your pho- 
tographic work. We can't guarantee you millions, but 
if people have admired your work behind the lens, 
you owe it to yourself to take advantage of the spe- 
cialized information contained in Photography Best 
Sellers and The Photo Marketing Handbook. 


© 


PHOTO FROM PHOTOGRAPHY BEST SELLERS BY ROBERT LLEWELLYN 


Best Seller # 5. Total Sales: $48,042. Times sold: 151. 
Average Annual Sales: $8,007. Average Sale Price: $318. 
Highest Single Sale: $1,250. 


E ys 
GOULD TRADING - 7 EAST 17TH STREET - NEW YORK, NY 10003 
US & CANADA 800-367-4854 + FOREIGN. 212-243-2306 + FAX 212-243-2308 


Yes! Please rush me sets of Photography Best Sellers and The Photo Marketing Handbook at $29.95 
per set (plus $3. shipping). NY residents please add sales tax. 


Total: 
If paying by credit card: exp. date 
[_] Mastercard [_] Visa  [_] Discover 


CREDIT CARD NUMBER 


SIGNATURE 


Circle 107 on Reader Service Card 


SHIP TO. 


NAME 


ADDRESS 


city STATE 


ZIP CODE 


MEME CAMERA & VIDEO 


Call For 
Special Deals - 


Minolta 3xi .........199"° 


“NEW” SPxi Outfit 
w/35-80 OR 28-80 Lens, 
w/2000xi Flash, 
Lithium Battery, Wide Strap 
—CALL— 


SPECIAL! 


MiINoLta 3x1 Kit 
INcLuDING AF 35-80 Zoom, 
CASE, STRAP, CLEANING KIT, 


PHOTO ALBUM 


$339°° 


Optionat 7 yr. WarRANTY — 39° 


FREEDOM TELE .. 
FREEDOM VISTA 
FREEDOM ZOOM 90 ... 
FREEDOM ZOOM 90C. 


Minolta MD Lens Special 


70-210 MD 119.95 
70-300 MD 


New! New! 


MINOLTA 


FREEDOM ESCORT 


CALL 
MAXXUM 3500xi FLASH 


—CALL— 


NEW xi LENSES 
35-80. . CALL 
28-80 CALL 
28-10 CALL 
80-200 CALL 

CALL 
. CALL 


BS/VA ceccsesee CALL 


1-800-332-2661 


2123 UTICA AVENUE, BROOKLYN, NEW YORK 11234 


(718)692-4110 @ Fax ‘7!9)692-4760 


OVERNIGHT DELIVERY AVAILABLE ¢ SE HABLA ESPANOL ¢ WE SHIP WORLDWIDE 


Call Fo 


_NIKON MONTH 


ALL MINOLTA LENSES 
—CALL— 


MINOLTA X-700 ..... CALL 
MINOLTA X370N ... CALL 


MINOLTA FLASHES 
34% 316i 
69% 3200i 


OLYMPUS 


STYLUS 
$139.95 
OM-230 $189.95 
INFINITY TELE.... 109.95 
OLYMPUS IS-1 


CALL 


A-28, A-200 


MACRO, G-40 FLASH 


3 YEAR EXTENDED 
WARRANTY AVAILABLE 


AF-1050 


Fuzzy Zoom, Auto off, Auto illumination, Red- 
eye reduction flash, Landscape mode, Macro 
focus & super macro, LCDinfo panel, Continu- 
ous shooting, Multiple exposure, Self timer 


®AF SLIM ®AF 200 
®AF 400 @AF 550 
eAF 770 
NEW LOW PRICING 
PLEASE CALL 


Canon EOS ELAN 
CALL FOR NEW LOW PRICE 
CANON EOS REBEL 
§149°5 
Canon EOS Reser Quartz Date — cat 
EOS REBEL-S OUTFIT 
$3195 


Canon EOS Reaet-8 Quartz Date — cat 


CANON SURE SHOT .. 
MEGA ZOOM 105 ........ 


15/2.B seosseseseene 
28/28... 

50/2.5 Macro ... 
2B-70/3.5 oeesseae CALL 


CALL 
CALL 
CALL 


20-35/2.8L erssee 
50-200/3.5L...... ae 
100-300/5.6L . 


28-80/2.8L ....... 
80-200/2.8L ..... 


ALL CANON POINT & SHOOTS .... 
“NEW” Sure Shot Max ............ 
“NEW” Sure Shot Tele Max .... 
“NEW” Sure Shot Mega Zoom 76 


CHINON 


GENESIS III 


AUTO 
FOCUS 


3501. 
BOQ 4... 
5501 i 


SPLASH GX 


WE WILL NOT BE 
UNDERSOLD! 


Call us with your best price, if we don’t already beat it... 


WILL! 


Mastercard, Visa, Money order, Certified check accepted. Personal checks take 14 days to clear. Shipping addi. (min. $6.00). Items may be imported by other suppliers and are covered 
by our own warranty of equal or greater protection. Any returned item must be in original, unused condition with blank warranty cards. Not responsible for typographical errors. Shipping 
and handling non-refundable. 14 day money back guarantee. NY residents must add appropriate sales tax. 


Circle 108 on Reader Service Card 


_Special Deals _ 


POINT & SHOOT 
ONE TOUCH 100 
ONE TOUCH 200 
NIKON AF3 
—MACRO 2.8 LENS 
ZOOM TOUCH 400 
ZOOM TOUCH 500S ... 


$139.95 
$149.95 
--- $179.95 


NIKON F3HP BODY ..... 
NIKON FM2N 

NIKON N6000. 
NIKON 6006.... 
NIKON 5005... 
NIKON 4004S 


70-210 AF 
35-135 AF 
28-85 AF 


ALL NIKON ACCESSORIES 
CALL FOR LOW PRICES 


NEW! PZ-1 .... CALL 
PEPE ies csgsin.e CALL, 


NEW! IQ ZOOM 105R ...$214.95 
NEW! IQ ZOOM 70R CALL 
NEW! IQ ZOOM 90R 


BINOCULARS 


MINOLTA 
PENTAX 
CALL FOR PRICES 


CR KYOCERA 


Unrivalled Sophistication 
and Performance 


Leica R6 


Luxurious, super-compact body with Highest durable materials used If you cherish creating photographs that communicate your special visions, the Leica R6 
tetractable lene throughout—titanium body, sapphire is the camera for your creativity. It’s the 35mm SLR that offers you the world’s finest 
Incomparable Carl Zeiss T* lens glass finder, sapphire shutter release craftsmanship, quality and combination of features. Its fully manual and mechanical 
lcm hee pcan ta psa eon perenne cela oa design...plus handling convenience permits you to control every aspect of your art. 
added photo versaility fodane © precision engineered for unsurpassed @ world’s finest system of 
Aperture priority program AE plus Fully automated reliability interchangeable lenses — 15mm ultra 
+2EV exposure compensation option @ brilliant, high contrast viewfinder wide angle to 800mm super telephoto 

displays critical information @ exclusive 3-year No-Fault Passport 

CONTAX So © selective and full field metering modes Protection Plan 
@ through the lens flash exposure i $ 
clei P Leica R6 $0,000 


Buy any new 
LEICA R5 or R6 
THIS MONTH’S SPECIALS and receive a 28-70 R Lens 
(ores b~ caheagamtematiies nr For Only $199.00 


AF Mini . Sada Sereda sae ae Stock 
Leica M4 Chrome txc+ . . .$1195,00 
Leica RE Special Package w/28-70 & footy Expires 4/30/92 
rire F LL 
Cc ie VG Body Only pe varon ta $295.00 
M4 Chrome Ex/Ex+ .......... $995.00 
eee Ok ee rar eer 925.00 
tt F BD Exc+ . Drstinane a sts ie 249.00 
Sif © Sharkskin) Exe co. sass $249.00 
Leica RE New USA ............. CALL 
28-70 R New USA .............. CALL , 
19/2.8 R New USA.............- CALL 
100/2.8 Apo Macro-R Demo .. .$1995.00 
24/2.8 Elmarit-R German Demo . $1495.00 
Leica R6 New USA.......-.--+--- CALL 
teica RS New USA... os... 0.2265 CALL 
180/2.8 R Latest, Mint, Box .. . .$1395.00 
250/4 R, 2 Cam, Mint, Box .... $895.00 
Leica M6 $500 Trade-in Program . . .CALL 
28/2.8 M Mint, Box .........- $1100.00 
50/2 M Goll. No Marks Exc+ . $275.00 
90/4 M Coll. Near Mint ........ $395.00 
35/3.5 M Summaron Ex+ +... . .$250.00 
35/1.4 Aspherical, In Stock... .... CALL 
PIS Preeti ko In Stock 


Leica—New Generation Binoculars In Stock 

Call for special prices on Leitz Trinovids 

My Life With Leica Walther Mace 
00 


(28 ana Gai jH500 All Nikon, Canon, Leica 
NIKON Nikon 45-70/2.8 AF New USA. __ $540.00 and Minolta cameras and 
HASSELBLAD 500 ELM Exc— .........-.--00e- $495.00 = 
CONTAX RTS New... s eevee CALL lenses in stock only 1¢ 
MIG UNE a. oC ie 0 0 0 8 6.00 6 be we OS 8.0 


over dealer cost. 


“CALL” prices too low to print, call for our best price! 
10 Day Money Back Guarantee. Used Items Carry a 30 Day Warranty. No 
Fxtra Charge for MC/Visa. 


SANDERS COURT PHOTO 


4183 DUNDEE ROAD * NORTHBROOK, IL 60062 


(708) 480-0210 ee DeraRCA 


Circle 109 on Reader Service Card 
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Charlotte Camera 
Brokers, Inc. 
2400 Park Road 

Charlotte, N C 28203 


704 339-0084 


Call us Monday thru Friday 9-6 

Saturdays 10 till 4, Eastern time 

Mastercard, Visa, Discover and 
American Express Accepted 


Please remember our grading system for used 


equipment is based on a scale from 1 - 10: 
"10" represents mint condition, 
"9" shows light normal wear, 

(a few months of light use), 

‘An "6" shows more wear but no dents or 


dings, A "7" looks like a photojournalist took it 


around the world but it still works and 
carries our warranty. 


60 day warranty on used equipment 
All new camera equipment is complete with 
manufacturer's USA warranty. 
15 day money back guarantee, less shipping 


charges. Any item returned after return period 


will be subject to a restocking fee. 


Minimum UPS shipping is $7.00. Next day 
and second day air, and Fed Ex service 
available. Orders placed by 3 p.m. EDT 
are shipped same day. Not responsible for 
typographical errors. Some in store prices 
may vary. If you don’t see it, ASK! 


60 Micro, AF, new . 
85 1.8 AF, new... 

105 2.8 Macro AF,new. 
135 2.0 AF/DC, new . 
180 2.8 EDIF AF, new . 
300 4.0 EDIF AF, new . 
300 2.8 EDIF AF, new 
24-50 AF, new ... 
28-70, AF, NEW 
35-70 AF, new style 
35-70 2.8 AF, new 
35-105 AF, new . 
35-135 AF, new . 
70-210 AF, new . 
75-300 AF, new . 
80-200 2.8 AF, new 
24 2.0 AIS, new . 

28 2.0 AIS, new . 

35 2.8 PC, new 

50 1.2 AIS, new . 

85 1.4 AIS, new . 

105 1.8 AIS, new 

105 2.5 AIS, new .. 
105 2.8 Micro, new 
135 2.0 AIS, new .. 
200 4.0 Micro, new ... 
300 4.5 EDIF, new 
100-300, new . 
TC-14A, new 

TC-14B, new 

TC-201, new 

TC-301, new .. 


Nikon. 


N 4004s w/35-105 (9) 

N 2000 (9+)... 

FE chrome (8+) . 

FE 2 black (8+) 

FM 2N chrome, box, cards 
FM 2, black (125 sync)(8+ 
FM 2, chrome, new 

FM 2, black, new 

FE 2, black (8+) .... 
CF-40 case fo 8008 . 

FE 2 chrome (9+) 

FM 2 (125 sync) (8) ...... 
FA chrome w/MD-15 (9) 
FA chrome (9) 

F2 w/DP-1 finder (8) 
MD-4 (9)...... : 
MD-12, new 

MD-12 (8+) i 
RADA TBD ps smetscatecgs cease 
MD-14 (9+) ..... aioe 
MD-15 w/box (10-) ...... 
MD-E (10-) 

MK 1 ...... 

SC 17 cord, new. - 
SB-14 w/SD-7 (9+) 
SB-15 (9+) 

SB-16A (9) .. 

SB-16B (9+) 

SB-20, new .... 

SB-21B w/AS-14 (9) . 
SB-22, new 

SB-23, new 

SB-24, new 

SD-8 battery pack, new 
PK-13 (10) .. 

PN-11 New .. 

MF-22, new 

MF-23, new 

MF-21, new 

MF-20, new .... 


16 2.8 Sigma (9) .. 
18 F/4 whood (9) 
20 2.8 AIS (10) 

20 3.5 (9) ....... 

24 2.8 AIS (9) 


28 2.8 Series E (9) 

28 2.8 AIS (10-) 

28 2.8 AF (10-) . 

35 2.0 AIS (9+) .. 

35 2.8 Series E (10) .. 

35 2.0 AIS (10), cards 
35 2.8 PC, old styie (9) 
50 1.2 AIS (9+) 
50 1.8 Series E (10) 

55 2.8 Micro AF (10) ..... 
55 2.8 AIS micro (9+) 
85 1.8 AF (9+) 

85 2.0 AIS (9+) 

100 2.8 Series E (9) 

105 2.5 Al (10) 

105 1.8 (10-) .. 

105 2.8 AF (10) 

135 2.8 AIS (9) 

1353.5 Al910-) 

180 2.8 AIS (9-) . 

180 2.8 AF (9-) .............. 
180 2.5 LD Tamron, new . 
200 4.0 AIS (9)... 

300 4.5 AIS (8) 


- 300 4.5 AIS (9)... 


300 2.8 LD Tamron, new .. 


400 3.5 EDIF wipod mt. @r) 2895. 


400 5.6 EDIF (9) ... * 
28-45 Al (9)front ele. mark 
24-48 Viv. Series | (9+) . 
35-70 3.3-4.5 (9+) 

35-70 3.5 AIS RARE! (1 
35-105 AIS (9+) 

35-135 AIS (9+) ... 

75-150 3.5 Series E (9+) . 
70-210 Series E (9)... 
80-200 4.5 Al (9) 

80-200 Al'd (8) ... 

80-200 AIS (9) 

MF-21 (9) .... 

MF-23 (9+) .. 

MF-4 Long roll mag (9+) 
TC-201 (9) .. 

TC-200 (9) .. 

Pistol Grip w/MC-3 . 


LOTTE CAMERA BROKERS, INC. 


Specializing in fine used photographic equipment 


To place an order or to 
sell or trade equipment call 


| MINOLTA 


-$00-832-4224 


| OLYMPUS 


| BINOCULARS 


| PENTAX 


Maxxum 7xi, NEW! ... 
28-105 AFxi, NEW 
35-200 AFxi, NEW 
80-200 AFxi, NEW 
3500 xi flash, NEW 


3000i, 316i flash, 35-70 
lens(10) . 

3000i, cards (10) .. 

Control cards .. 


¢ 
4000 AF flash (9+) 
PB-7 back for 7000i (9) 
NP-90 set (10-) . 
50 1.7 AF (9) 
35-105 (9) - 
Data receiver DR-1000 (9+) . 
CG Grip 1000 set (9+) . 
CG Control Grip (9+) ... 


XA wiA 11 flash,case(9) . 
XA w/A 11 flash (9) . 
OM 1N, black (10-) 
OM 1N, black (9) .. 
OM 1, chrome (9) . 
OM 2, black (9+) .. 
OM 2N (9) 

OM 4 (9+) 

OM 4 (9) 

24 2.8 (9) .......... 

28 2.0 w/hood (9+) ... 


50 3.5 macro (9) 

100 2.8 w/shade (9) ‘4 

100 2.8 Vivitar macro (9+) 
24-48 3.8 Viv. Series | (9+) .... 
70-210 Vivitar Series | (9) ...... 
75-150 4.0 (9) ... 

80-200 Tokina (9+) 

Winder 1 (9-) 

Winder 2 w/cards,box (10) 
T-32 flash (9+) ........ 

F 280 flash (10) 
Teleconverter 2X-A (10) 
Ext. tube 25 (10) .......cseceresesene 2h 


What is Charlotte Camera? 


At Charlotte Camera, we're starting our 6th year as one of the nation’ s 
largest dealers of fine used camera equipment. Our professional staff 
throughly inspects all used equipment, and we warranty it fully for 60 
days. Warranties as long as 5 additional years are available on most 
items for a reasonable charge. Please see chart at lower right. 


You can realize savings of 20 to 30% over mail order prices when you 
purchase clean, used camera equipment. If you prefer new equipment, 
we are authorized USA dealers for all major brands. Our new prices 
include the manufacturer's USA warranty; we do not sell gray market 


goods. 


Our staff has many years of combined shooting experience and mostare 
serious darkroom enthusiasts as well. We'll be glad to discuss your 
needs and advise you when choosing camera and photographic systems. 


If you want to trade your equipment for new gear or simply want to sell 
some equipment, we'll be happy to give you a quote over the phone of 
it's value. Just ask for Clayton, Charlie or Pat, our used camera buyers. 


XE-7 w/ 50 1.4 (9). 
XE-7 body (8+) .. 
X-700 w/50 (9+) . 
X-700 (9) . 

X-370 (9) 

Auto winder D (9) 
Auto winder G (9) 


MC extension auto set . ; 
MD-1 Motor Drive (9+) ... 
Battery back BP 90M (9) ... 


16 Fisheye Rokkor-OK(9) ...... 


20 2.8 Rokkor-X w/hood (10) 

24 2.8 Rokkor X VFC, 
PAREI(9+) cocccoose- 

24 2.8 Rokkor (10) . 

24 2.8 MD (9+). 

28 2.8 MD wihood 

28 2.0 Rokkor-X (9+) 

35 1.8 Rokkor-X (9+) 


45 2.0 Rokkor (9+) . 


BO RIOD. a cactctneasiratterercins 


50 3.5 Celtic Macro (9) . 
85 1.7 (9) .. 
85 2.0 Rokkor- X wihood (10- ) 
90 4.0 Tokina ATX 

with tube (9+) . 
100 2.5 MD (9+) . 
135 3.5 (9) 
200 4.0 MD (9+). 
35-70 3.5 MD (9+) 
35-105 3.5 Hoya (10-) ... 
60-120 ATX Tokina (10) 
70-210 MD (9+) . 
100-300 MD (9+) 


| HASSELBLAD 


503 CX, MOW ......-recrecceeeee . 1439, 
500 Classic, includes 80CF and 


A-12 magazine,new . 
A-24 magazine, new 
80 2.8 CF, new.. 
PMS, prism, new . 
503 CX (10)... 

500 CM (9+) ... 

500 CM wiwi (9) 

500 C (9) 

ELM whbattery & chg.(9) . 
A-12 magazine (9+) . 

12 magazine (9) ...... 
PME-3 Prism (9+) 

NC-2 Prism (9) .. 

HC-2 Prism (8) 

Mag hood (9) ... 

Filters, filters, filters 

40 T* (9) . 

40 CF wi 

50 Distagon (9+) 

60mm T* (9-) . 

60 CF (10-) ... 

80 2.8 Plannar C (9+) .. 
80 2.8 CF (10) : 
80 2.8 T* (9) ... 

100 3.5 CF (10) . 
150 F4 CF (10-) 

250 5.6 CF (10-) 

250 5.6 Sonnar (9) 
55 Ext. Tube (9+) 

#8 Ext. Tube (10) ... 
2X Tele Rokunar (9+) 
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Nikon 
The Legend Continues 
Nikon Venturer Il 8 X 23. 


Nikon Venturer Il 10 x 25 CF, 109. 


Nikon Travelite Il 7 x 20 CF, . 79. 
Nikon Travelite Il 9 x 25 CF, . 99. 
Pentax 7 x 20 Jupiter... 
Minolta AF 8 x 22 ..... 


EOS bodies . 
630 w/28-70,new . 
630 w/35-70,new 
300 TL, new .... 
300 EZ flash,new 
430 EZ flash,new 
242.8 EF, new 
28 2.8 EF, new 
35 2.0 EF, new 
50 1.8 EF, new 
50 2.5 Macro, EF,new 
28-70 EF, new..... 


35-135 EF ultrasonic,new 
70-210 EF ultrasonic,new ... 
100-300 EF ultrasonic,new . 


Used EOS bodies in stock ... 
EOS 630 (9+) ..... 

EOS 850 (9+) 

50 1.8 EF (9) ..... 
28-80 2.8-4. “L" (10) 
70-210 4.0 EF (9+) ....... 
70-210 4.0 EF (9-) 
T-60 (10) 

T-70 w/50 1.8 (9+) 

F-1 (8) .......... 

6 X finder (10) .. 

F1 NwAE finder (9+) . 
F1 N w/ eye level (8+) . 
Waist level for FN (10) 
AE finder for F1 N(10) . 
EF body (8+) .. 

AE 1 w/50 (9+) ... 

AE-1 Program (9+ 

AE 1 Program w/50 (10-) 
A1 (9-) ... 

A1, (8) .... 

199A flash (9+) 


Canon Databack A (9) 

Winder A 2 (9) .. 

20 2.8 FD, new . 

24 2.8 (9) 

28 2.8 (9) .. 

35 2.0 (9) 

50 1.8 SC (9-) ... 

50 1.4 SSC (9-) 

50 1.4 FD (9+). 

50 1.4 FD (9)... 

55 1.2 w/hood (8+) 

100 4.0 Macro w/tube (9+ 

Ext. tube 50 (9) .. 

100 2.8 FD .... 

135 3.5 (9) ..... 4 
180 2.8 LD(IF)Tamron,new .. 629. 
300 2.8 LD Tamron, new .. 

300 4.0 FD (8+) .. 

400 5.6 Sigma (9+ 

500 F/8-12 Soligor (9) 

28-85 4.0 Tokina (8) 

28-85 FD (10-) .... 

28-90 Vivitar Series | (8+) 

35-70 (9) ....... 

35-105 3.5 (9) 

70-210 FD (9) ... 

70-210 4.5 Sigma (9-) . 
75-200 4.5 (9) ............ 

80-200 2.8 LD Tamron, new 
80-200 Vivitar (9) . 

80-200 Kiron (9) 
2X-B FD (10) .... 


K-1000 (9) 119. 
K-1000 w/50 (9) . 
P-3 w/50 (9) 


ME Super (10) ..... 
Super Program w/50 (10-) 
Super Program (9) . 
Program Plus (9+, 

ME Winder (8+) 

ME II winder (9) 

MX (9) 

MX chrome, (9- 

MX winder (9) .. 

MX winder (9-) .... 
FB-1 finder base (9+) . 
LX wiFA 1 finder (8+) . 
LX bulk film mag (10) . 
28 2.0 SMC (9+) . 

28 2.0 Kiron (10) . 

28 2.8M(10-) . 

35 2.0 “M" (9+) 

40 2.8 (9+) ... 

50 1.2 (10) 

50 1:4 M (9) . 

50 macro (9-) ... 

100 2.8 “A” (9+) 

100 2.8 "M” (9+) . 
120 2.8 M(10-) 

135 1.8 “A" (10) 

135 2.5 Takumar(8+) 
135 2.5 SMC(10-) 

135 3.5 SMC (9) 

150 3.5 (9+) 

200 4.0 (9+) 

300 4.0 SMC (10) 
28-80 Takumar A (10-) 
28-90 Vivitar Series | (9+) . 
28-135 A (10) 

70-200 4.0 Takumar (9) . 
100-300 Tokina 99+) ... 
Tokina 2X (10) 


NEW ETRSi and SQAi, Lenses, 
Mags, and 
Accessories in stock! ...... call! 
459. 
SQ-A wicards (9+) 
50 3.5 PS, case (10) 


80 2.8 PS (9+) . 

80 2.8 PS (10) . 

110 PS, new .... 

110 F/4 Macro PS wicards 
(10) 

250 S (9+) 


ETRS (10-) in box 
ETRS (9+) 

ETR (8) 

Straight prism (9) 
Straight prism (10) 
AE Il prism (9+) ... 
Prism View finder E (10-) 
Multi scope E (9) .. 
50 2.8 (9-) .... 

75 2.8 E li (10-) 

75 2.8, wicards (10) 


ETRS Polaroid back (9-) 
ETRS Polaroid back (9) . 
120 mag, (10-) 


CGOU LD TRADI NG 15% Discount If You Order Three 
or More Books By Mail or Fax! 

24H AX #s: 212-243-2:° or 
BOOK SPECIALS! RTC ee ee 


PHOTOGRAPHER'S PUB- 
LISHING HANDBOOK. 


THE PRO GUIDE TO A comprehensive new guide 


hares o pee es to marketing and publishing 
NIKON SYSTEM HAND- PHOTOS by Jim Zucker- photo-graphic imagery and 


4 Se 2 books. Includes in depth inter- 
BOOK. man. This book is a must for views and profiles with major 


e : enétute 's 
Complete Nikon guide to cur- those weg love nature and photo publishing figures, pho- 
rent and older models. Lens want to succeed in this lucra- tographers who have self pub- 
ae production and comprehen- tive market. Photographers Ps ihadiatucs publishers and 
HANDBOOK sive discussion of all Nikkor Z will learn what the most book packagers Creation of 
= sir lenses produced. Guide to : popular subjects are and proposals end selling a book 
Nikon accessories and illus- why, how to work with zoo by 


roject. Self publishing, 
trated everything you ever ; . curators and biologists, how coedeg Scie. pauecton 


-_ 
‘ > i to gee about the < to make . vg presenta- PHOTOGRAPHER'S Tecoant tates aeal'chhekithis 
Nikon system. Price guide to ‘ tion”, and the appropriate PUBLISHING tion. Selling and publishing 
, 


current and older Nikon cam- f SS markets for selling these An é 
eras and lenses included. Me a photos. 144pp. 8 1/2"x11" HANDBOOK eavebes 160pp 
144pp. ONLY $19.95 SPECIAL $19.95 a >, 


SECRETS OF BOUDOIR 
PHOTOGRAPHY by ‘ 
Robert & Sheila Hurth Ae Fes 
The boudoir photograph EXHIBITION IN PARIS |§ WRITING AND PhO TEE 
seeks to capture on film, ina by Patrick Magaud. 1 GRAPHY by A & Carl 
sensitive and tasteful man- : A woman poses nude and Purcell “is, : 
ner, the enticing, sensual and ; semi nude in the daylight 
sexual aspect of women. hours of Paris. She is happy 
One hour VHS video. to expose herself and the 
Originally $29.95 ; ‘ Parisians are happy to look. A solid selling information 
SPECIAL $14.95 << ~ = Pen teesreg display of flesh. Specific palsmucdions for set- 
Publishers Price $2495 |= ant se oat ting up a travel journalism 
SPECIAL $14.95 Says business. 144 pages 8x10 


color. 
ONLY $22.95 


New! The most comprehen- 
sive book on travel writing 
and photography available... 


How to Start & Rena 


FANTASMS: ‘THE SUCCESSFUL 


WORLD OF JEAN 
PASSAGE by Irving Penn Phe Worked a’ ROUGERON. PHOTOGRAPHY HOW TO START AND 
There has never been a pho- The photographer creates a RUN A SUCCESSFUL 
tography book of this scope world of super-charged eroti- PHOTOGRAPHY BUSI- 
or quality. A retrospective ’ cism by combining his NESS by Gerry Kopelow 
look at the career of Irving favorite subjects-nude Fascinating, complete guide 
Penn... 468 images, 71 in woman, color, sunshine, cars, to setting up a photography 
color on 10 3/4 x 12 3/8 ; boats, water, and sunsets. business. Pricing, promotion, 
pages. 300 pages, printed in . This book explores pure sexu- processing, computers, much 
11 colors — fabulous repro- al fantasy and will stimulate more. Great advice! 160pp 
duction! those interested in the art of - ONLY $19.95 
Published at $100. glamour photography. Adults 
SPECIAL $79. only. H 9 1/4x 12 1/2 
SPECIAL $14.95 


PROFITABLE 
PHOTOGRAPHER'S 


BUSINESS & LEGAL ’ 
HANDBOOK. j Lidia NEW! PROFITABLE aceaaniemumaamadl * STOCK WORKBOOK 5 
Reproduction fee charts, lost ii MODEL PHOTOGRA.; | jeje NEW! 1992 Edition just pub- 
originals, dealing with agents, | ¢ PHY. By Art Ketchum. How lished, the largest ever collec- 
contracts, work for hire, . to start a profitable business tion of stock photos from 
much more...all the details for photo-graphing model port- many agencies...a wealth of 
the photo business. folios and composites. Prac- i ideas showing exactly what 
SPECIAL $18.95 z tical advice about advertis- j y sells. Superbly reproduced. 
; ing, promotion, lighting, 77, 580+ pages. 9x12 
props, posing, clothes, ONLY $39.95 
sar RETEREN makeup and more. 
ONLY $18.95 


BOOK ORDER INFORMATION: Send personal check or money order for orders of less than $35. Add $3. shipping for first 
title and .50 for each additional book ordered. NY residents, add applicable Sales Tax. FREE CATALOG WITH ORDERS. 
GOULD TRADING 7 EAST 17TH STREET ¢ NEW YORK, NY 10003 ¢ 212-243-2306 


See eee eee ee ee ee 8 8 8 eS a ee ee eens ree met ne ne a eo = 
Please List Books Wanted: GOULD TRADING BOOK SPECIALS | 
' Order Coupon Detach and Mail 
1 I 
H webs VISA j= MC z Discover : 
- Account No. : 
; Exp. Date ; 
' State Zip Signature ' 
acetee Seep aa SR REET RIN aE Tae EE EEE ear een ee 4 
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MAINTAINED. 


1?’ PROFESSIONAL 
REFRIGERATION 


j a SYSTEM 

*/#/s/ At Adorama, photographic 
imaging products are maintained 

at the perfect temperature - at no 

extra charge. 

We store professional film and color paper in 

our chilling 10,000 cubic feet of professional 

refrigeration space. So all products are stored at 

manufacturers’ specifications. 

Of course, we don’t have to offer this service 
for free. But as one of the nation’s leading mail order 
photographic suppliers and one of New York's biggest 
centers for professional photography, we want to. 


YOUR DOLLARS GO FURTHER AT 
ADORAMA 


With our 10/10 Program, you'll receive a rebate 
certificate offer valued at 10% of your purchases 
allowing you to take up to 10% off future purchases 
from specially selected catalog merchandise. 


SHOPPING AT ADORAMA 

Adorama has achieved a reputation as one of 
the country's leading suppliers of photographic 
equipment. Here are some reasons why: 


¢ Outstanding selection. 
From the basics to the hard-to-find, from set up 
equipment to production, Adorama has it all. 


¢ Outstanding prices. 
Our prices speak for themselves. They are 
unbeatable. 


¢ Outstanding service. 
Every photographer has special needs and requires 
special attention. You get that service at Adorama. 


* Outstanding staff. 

The Adorama staff knows photography and the 
photography business, they work with you not 
against you. 


If getting the photography equipment you 
need is becoming a hassle, keep your cool. There's 
always Adorama. 


42 West 18th Street, New York, NY 10011 Order toll-free: 1-800-223-2500 Information: 212-741-0052 Fax: 212-463-7223 
Telephone Order Hours: Monday = Thursday: 9am - 9:30pm; Friday: 9am - 1:45pm; Sunday: 9:30 - 6pm EST 


© 1992, Adorama Inc. 
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» e EXCLUSIVE “WHISPER DRIVE” 
: “i Canon's autofocus EOS Elan lets you 
be at one with your camera. In perfect 
harmony. Elan’s futuristic “Whisper Drive” 
system transports the film with near 
; silence so it won't disturb that harmony. 
. : | Elan unites you with new technology that 
has as its goal your complete comfort, 


~ # , mesend 
Mii. <4 ' confidence and concentration. 
= 


= - 
. = 
: : a 
Ss : 
A x 
* First SLR built-in flash with autozoom and 
red-eye reduction. 
hp + Simplified control layout features Canon's 


Quick Control Dial. 


+ 10 AE modes, including expanded Bar Code 
Programming Function and manual exposure. 


+ 7 Custom Function Controls, including mirror lock 
| and depth-of-field preview. 


* Built-in automatic exposure bracketing. 


+ Enhanced Green Zone automatic exposure mode 
reacts to camera shake. 


* 34 Canon EF Lenses 
from fisheye to super 
telephoto, including 
12 Ultrasonic 
(USM) lenses. 


With Elan, your creativity is free to 
explore...and however far it takes you, Elan 
will grow with you. 


E LOL R | . N ( F ELL A N Experience a new pride in photography. 
\ ex 2 z Experience EOS Elan. 


Photograph by George D. Lepp with Canon EOS Elan and EF 100-300mm f5.6L lens. 


EXPERIENCE A CAMERA SO QUIET Westy aig 
T WalltsDISTRACT NEITHER YOU... Sieeemuetal 
NOB YOUR SUBJECT. nena 
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1991. MINOLTA TEACHES SLRS 
A WHOLE NEW WAY TO THINK. 


Introducing the Maxxum’7xt. With the _ points for chiseled sharpness anywhere 
most powerful computer ever put behind within a frame. 


a lens, it thinks like no SLR ever could. With a built-in 4-mode flash, it can 

Imagine a camera that reacts to cap- reduce red-eye and trigger an automatic 
ture even the most subtle changes of light. __ wireless remote TTL flash. 

Imagine a camera that shoots blister- ty oe a 
ing action at 4 frames per second and Bee : - ) 
1/8000th shutter speed no matter which va: ig 
direction the subject moves. 4 v», & =< &. 

Imagine all systems working even . - See, e Jere: = 


before your eye meets the viewfinder. 3 Be. ro) MES Sa 
All this once imaginary technology = =f ee = 
iS now real in the new Maxxum 7xi. The SS 


first SLR with a powerful 16-bit CPU to Because Maxxum analyzes images a whole new way, it are sharper sai precise than ever. 
take » mm fyl/ advantage of From the new Creative Expansion Cards 


3 dn to autozoom lenses with Image Lock and a 
e Fi a eres es — "150% field of view, every advance 
i = min the xi system uses expert 
.. analysis and intelli- 


pale, 


B 3 : 
_  @ 


aoe J =. fi | z 
= 8 i! a _ rs gent response to offer 
Just think wh yy ns "ty | 
ae i Hy what a 1 - a you what only Maxxum can. 
; ‘ aaa =. | ™ Ultimate performance. 
With 14 seg- : Imagine that. 
ment honeycomb- Look for valuable Minolta USA 2-year camera/5-year lens limited warranty cards with 


your products. For more information, see your selected Minolta dealer or write: Minolta Corp., 
101 Williams Drive, Ramsey, NJ 07446. In Canada: Minolta Canada, Inc., Ontario. 
© 1991 Minolta Corporation 


pattern metering, only 
Maxxum 7xé can analyze * 
and respond automatically 
and precisely to ai — 
thousands of subtle sg MIN@LTA 
exposure consider- 
ations within any scene. 
With high-speed 
Omni-Dimensional Predictive Auto- 
focus and 4 CCD AF sensors, only this 
Maxxum lets you select any of 4 focus 


NEW MAXXUM’ 2xi 


ONLY FROM THE MIND OF MINOLTA 
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